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INTRODUCTION DATA AND METHOD RESULTS -Peanut prod'ucts. Households in Tamale and Takoradi have

| higher expenditure on peanuts products than Accra households.

=Consumer health is closely associated with consumption of =T Table 2: Estimation results of specific food expenditures It is notable that this finding is opposite from the results of fresh
some specific fOO(“JS inclyding fre§h v_ege}ables, fruits, and 4 Patart Tarse ot A v T T i Ty vegetables. Also, household size is statistically determining the
peanut products. Dietary fiber and vitamins in fresh vegetables - i) Tntercept T33363 56252 T2 expenditure on peanut products. Moreover, a high-income
and fruits play a crucial role in the prevention of chronic and o by 13 e PP Ly L e BEEEE household spends more on peanut products than household with
lifestyle diseases (Uusiku et al., 2010; Low et al., 2007), nuts : == Marricd® . 2668 ~01857 less income. Finally, education is also found to have a positive
may reduce the risk of heart disease (Mattes et al., 2008). While . ) - ‘2973 B4aggee iy influence in peanut product expenditure.

peanuts are a source of protein and have a desired fatty acid : ! P i ! (018 011 di
composition, they can be contaminated with aflatoxin, a a R e, Hioh CONCLUSIONS
potential carcinogen. =2011 survey data collected in three large cities (Accra, Tamale e e e . —— .
| . and Takoradi). Respondents were asked about their food Namber of eiders (561 yearsald) 07614 52708 e The study provides a comprehensive picture of the expenditure
=However, the consumption of fresh vegetables and fruits are shopping and preparation habits, food spending, and personal b on special foods such as fresh vegetables, fresh fruits, and
far below the dietary recommendation level, especially in African | |information including age, gender, occupation, household Income, in cedis - ponz7ees peanut products in Ghana’s urban households.

countries (WHO, 2004; USDA, 2004). Although peanut products | |income, and household composition. S s o oL Lo '
are of great importance to diets in sub-Sahara Africa, few (.585) (339) =The results suggest food marketers need to focus their

papers study peanut product consumptlon in this area. =The respondent's average age is 39.2 years, and among them, Government/civil employed” 52 ‘i’,ﬂ“ promotion of fresh vegetables and fruits on the high-income

; 75.4 percent are married. In the month preceding the survey, Eocuidary o highsr Eohin 20713100 gose  _gsmouves and well-educated married households in more developed
the average income is 645.5 Ghanaian cedis ($1 = 1.4965 o AR - areas, while promoting peanut products to educated

OBJECTIVE Ghanaian Cedi on May 1st, 2011). Tanmie" 2 2676610 households with large household size in the Northern Region.

o L305)
Identify the determinants of the expenditure on specific foods Takoradi® 241754 1TSS ] Y A o
such 2’3 fresh vegetables, fresh fru'iats, and peanu{J products in | |*Considering ~cross-equation correlations, the  combined - S — e Gubligsertar, concogSdigoouiciglscc g ution
Ghana’s urban households. Seeming Unrelated Regression and Tobit model (SUR-Tobit Note: #,* and ** denote signiicantat 10%, 5%, and 19 level, respectvel. Standard ertors are in needs to provide more education/training opportunity, supply
’ = model) is employed in this study. Eecetos @ binary variable: g specific food aid (i.e., fresh vegetables and fruits) to low-income
=Fresh vegetables. Tamale and Takoradi households have significantly and low-educated households, and strive to assure that

208 6 :fwef :’iﬂenditured"" fresh Veg?‘ab:IES tha': accrat::"user:‘o'ds-h "f:"iedf households with high peanut product expenditure face low risk
3 e "0 CSRSRETCIOreTon’ resEgctaveRianggloLsencids o of aflatoxin exposure from peanut products.

. ’ . respondents with other marital status, and it appears that married
ot e ey TR MR everi=r i e e e 1 . households tend to have healthier diets. It is not surprise to find that =
e ”,::,,W"”i,"""‘”’”‘:.:.'i’é:’“"ﬁ':ES:”."”‘""""“""”""‘;”‘”‘ ) income has a positive effect on fresh vegetable expenditure, but the \ REFER ENCES

« confirmation of such effect is very important. As income increases,
MOTIVATION Figure 1: Location and employment status of the surveyed households are able to afford balanced diets. Also, a secondary or higher Low, 3. W. Arimond, M., Osman, N., Cunguara, B., Zano, F., & Tschirley, D. (2007). Afood-based approach

households education has a positive influence on fresh vegetable expenditure. introducing orange-fleshed sweet potatoes increased vitamin A intake and serum retinol

o o Vg J 2 concentrations in young children in rural Mozambigue. The Journal of Nutrition, 137(5),1320-1327.
=Food distributors/marketers in the agri-food system demand the profiles of . 4 A ' y Mattes, R. D., Kris-Etherton, P. M., & Foster, G. D. (2008). Impact of peanuts and tree nuts on body weight and
consumers of these specific foods in order to facilitate marketing strategy Table 1: Descriptive statistics summary “Fresh fruits. Married households have higher fresh fruit expenditure than O Pty sty sy e ot of 2”;!‘;‘;”3‘(*;%)1 g‘:ﬁf;{ixzf‘wue s
choices. A the counterparts. Fresh fruit expenditure increases as age, since as age " Vegetables of Sub-Saharan Africa and their potential contribution to human health: A review.
Percentage of zero Mean of positive increases, consumers know more about the importance of balance diets. A Journal of Food Composition and Analysis, 23(6), 499-509.
sPublic sector decision-makers concern about food nutrition and disease FFOth Ca‘eg‘:Iy T - 9'" cedis: large household has higher fresh fruit expenditure than a small household. R e O oo orets,
prevention, and require valuable information on households with low fresh = V:%el? = ; - MosElimpalantyincomegishfound to b g SR > WHO. (20&2??53??\/21@&1;5]vor Health. Report of a Joint FAOWHO Workshop. hit
vegetables and fruits consumption, or households with high peanuts Frealitil i Gy expenditure. In addition, a household with respondents having a secondary g n o

X X " A {_vegetables_report.pdf [Accessed May 17th,
consumption (potentially exposed to the aflatoxin contamination). Peanut products gy 35 or higher educational attainment level spends more on fresh fruits. 2012
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