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NORRIS T. PRITCHARD is Head of the Poultry Section, Market Organization and Cost Branch,
Marketing Research Division, AMS, and JOHN O. GERALD is an Agricultural Economist in the
Market Information and Statistics Section.

RONALD L. MIGHELL is in charge of economic research in feed-livestock relationships, and ORLIN
J. SCOVILLE is Head, Farming Efficiency Section, Production Economics Research Branch, ARS.
Both have worked in the field of production economics in the Department of Agriculture for many
years. Mighell is the author of American Agriculture, Its Structure and Place in the American Economy,
published by John Wiley and Sons, Inc., last year.

ARNOLD V. NORDQUIST was formerly Chief of Livestock and Poultry Statistics Branch, Agri-
cultural Estimates Division, AMS. Assigned at present to the Agricultural Estimates field office
in Lincoln, Nebraska, he will take charge of that office upon retirement of A. E. Anderson in the near
future.

HAROLD F. BREIMYER's regular pursuit, from which he departs in a book review in this issue, is
outlook work on livestock. He is Head of the Livestock, Fats, and Oils Section, Statistical and His-
torical Research Branch, Agricultural Economics Division, AMS.

G. L. BURROWS in September became Statistician for the Knolls Atomic Power Laboratory,
Schenectady, N. Y. He was formerly a statistical consultant with Statistical Clearance and Standards,
AMS.

HARRY P. ALPERT will be remembered for his review of The Language of Social Research in our April
issue. He is study director for social science in the National Science Foundation.

HARRY C. TRELOGAN, Director, Marketing Research Division, AMS, joined the Department in
1939. He has been affiliated closely with the administration of marketing research in the Depart-
ment since 1947. Dr. Trelogan is president-elect of the American Farm Economic Association.

ROBERT H. MASUCCI, a past contributor to our Book Reviews, is in the Farm Income Branch,
Agricultural Economics Division, AMS.
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