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In This Issue 


"Hear one "de, and you wIll be w the dark, hear 
both "des, and all wIll be clear" Hahburton 

It IS a rare treat In the edItorIal busIness when an 
,Issue can be devoted to a sIngle tOPIC That IS the 
SItuatIOn we happIly face The three artIcles In this 
Issue address the same questIOn has promotIOn 
and advertIsIng Increased the sales of daIry 
products? If the answer IS yes, then by how much 
and whIch IndiVidual products have benefited the 
most? The answers to these and other querIes lIe 
wIthIn these covers 

Before proceedIng, a lIttle background may be 
useful to our readers unfamilIar with the hIstOry of 
generIc promotIOn In the daIry Industry The 1983 
DaIry and Tobacco Act authorIzed a natIOnal 
program for daIry promotIOn, research, and nutrI
tIon educatIOn as part of a comprehenSIve strategy 
to reduce milk supplIes and Increase consumptIOn 
of mIlk and daIry products The promotIOn pro
gram IS deSIgned to strengthen the daIry Industry's 
posItIon In the marketplace and to maIntaIn and 
expand domestIc and foreIgn markets for uses of 
flUid mIlk and daIry products that are produced In 
the Umted States The Act created the NatIOnal 
DaIry PromotIOn and Research Board and IS 
funded by a mandatory 15-cent-per-hundredwelght 
assessment on all mIlk produced In the contIguous 
48 States and marketed commerCIally About $220 
mIllIon IS collected annually under the program 

AddItIonally, USDA IS reqUired to submIt a report 
to Congress ,each July 1 contaInIng an Independent 
evaluatIOn of the effectIveness of the daIry adver
tiSIng program The research reported In thiS Issue 
was commIssIOned by the USDA EvaluatIOn Com
mIttee for DaIry PromotIOn as part of an effort to 
enhance the evaluatIOn process 

In the first artIcle, KaIser, Forker, Lenz, and Sun 
develop and estImate a dIs aggregated econometrIC 
model of the daIry Industry The model speCIfies 
three market levels (retaIl, wholesale, and farm) 
and four products (flUid daIry, frozen daIry prod
ucts, cheese, and butter) The econometrIC results 
are used to SImulate the Impacts of a generic 
advertISIng program on the demand for mIlk and 
daIry products and farm and consumer prIces 
TheIr results suggest that at the retaIl level, the 
demand for flUid mIlk and butter Increased 
modestly because of the program Cheese demand 
also Increased margInally whIle the demand for 
frozen products actually declIned slIghtly because 

of prIce Increases that outweIghed advertISIng 
effects They conclude that the program Increased 
farm mIlk prIces by 2 2 percent and has been an 
effectIve vehIcle to Increase retaIl demand and 
farm prIces whIle redUCIng cheese and butter 
purchases by the government 

Wohlgenant and Clary take a dIfferent approach 
than KaIser and company They develop a model 
consistIng of an Industry-derIved demand equatIOn 
for mIlk at the farm-level lInkIng advertISIng and 
government purchases to farm prIce, and a 
government-purchases equatIon lInkIng advertIs
Ing and support prIces to 'government purchases 
TheIr preferred two-equatIOn model was estImated 
USIng dlsaggregated manufactured-product adver
tISIng TheIr bottom-lIne results IndIcate that 
producers receIve an average of $2 04 for each 
addItIOnal dollar spent on advertISIng The authors 
note that thIS return may be on the hIgh SIde 
because It does not take Into account any supply 
response by farmers that may occur 

Our thIrd artIcle by Cox and Cormck IS more 
methodologIcally focused than the others They 
contend that In markets With controlled prIces, 
such as In the dairy sector, econometriC analYSIS IS 
more complex than when prices are competitIvely 
determIned WIth controlled prIces, econometrIC 
and statistIcal models require more advanced 
estImatIOn techmques InvolVIng lImited or cen
sored dependent varIables They proceed to evalu
ate and compare dIfferent estImatIOn methods for 
systems of Simultaneous equatIOns WIth censored 
dependent varIables The authors conclude that 
theIr proposed econometrIC techmques may not be 
necessary to model the daIry sector They found 
that conventIOnal estImatIOn techmques Introduce 
a mlmmallevel of bIas In the parameter estImates 
The last chapter on thIS lIne of research has yet to 
be WrItten 

In the first of three reVIews, Gene WunderlIch 
gIves the Paul Gates book Land and Law w 
Cahfornta Essays on Land PohcIes two thumbs 
up AccordIng to WunderlIch, the book contaInS an 
"exceptIOnally nch source of background On Cal
Iforma's agrIcultural landholdIng" whIch suggests 
"some OrIgInS of present landownership and agrI
cultural productIOn patterns" He also notes that 
the lInk between conditIons In today's CalIforma 
agrIculture and past polICIeS and practices may not 
be completely dIrect. but who knows what small 
event of yesteryear has a profound Influence today 
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Wunderhch strongly suggests that thIs book has 
much knowledge to dIspense and readIng It would 
be a WIse Investment for those with an Interest In 
land polICIes 

M C Hallberg's book, Pohey for Amenean Agncul
ture Cholces and Consequences, 18 "aImed at 
proVIdIng the baSIC tools and InfOrmatIOn neeoed 
for future agrIcultural policy analYSIS and develop
ment" However, because the book IS targeted to 
undergraduate students and perhaps as an Intro
ductory text for graduate-level classes, ItS re
Viewer, Sam 'Evans, finds httle new In content or 
presentatIOn Nevertheless, Evans finds the book a 
useful reference for anyone Interested In learnIng 
about the, development and scope of U'S agri
cultural pohcy Overall, Evans thInks the author 
does a "workmanhke" Job throughout the book 
WIth a few errors of commISSIOn and omISSIOn 

Agnculture and the Undergraduate IS a collectIOn 
of essays and reports from d,scussIOn seSSIOns that 
grew out of a 1991 conference Nell Harl, the 
volume's reVIewer, finds that the "volume 18 a 
potpourTl of Ideas on ways to Improve undergradu
ate educatIOn Some good Some not,so good Some 
trIVial Some not so trIYlal But all deservIng of 
careful thought and further reflectIOn" G,ven thiS, 
Harl masterfully shares With our readers h,s 
contemplatIOns on educatIOn and agrIculture and 
meetIng the needs of agrIculture In an ever
changIng world Harl finds that thiS volume makes 
a nIce start In the directIOn of diSCUSSIng under
graduate educatIOn InvolVIng phYSical and bIOlog
Ical SCIence In agrIculture but neglects almost 
totally the SOCIal sCiences Is thiS an error of 
commISSIon or omISSIOn? 

James Blaylock 
David Smallwood 
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