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Focus on Dairy and Demand 


Market Demand for Dairy Products Ed,ted by 
S R Johnson, D Peter Stonehou,e, and ZuhOlr 
Hassan Ames Iowa State Unwerstty Pre,", 1992, 
310 pages, $1995 

Remewed by Dian D. Forker 

Th,s book con tams more than the tItle ImplIes It 
goes well beyond demand for daIry products It 
con tams a wealth of mformatIOn about demand 
analysIs, IncludIng alternatIve theones and 
methods of analysIs, market demand studIes for 
varIOUS daIry products, and the Impact of generIC 
advertisIng on the demand for commoditIes 

A collectIOn of 15 papers by 23 authors (from the 
UnIted States, Canada, New Zealand, AustralIa, 
the Netherlands, and England), the book evolved 
from a 1985 workshop by the InternatIOnal DaIry 
FederatIOn In Ottawa, Canada "The theme of thIS 
workshop dealt wIth the applIcatIOns of and 
expenences wIth econometncs and other modelIng 
technIques for demand analysIs, forecastmg. and 
polIcy evaluatIOn In the daIry Industnes of IDF 
member countrIes" The purpose of the book IS to 
"provIde an up-to-date InformatIOn base on recent 
and prospectIve developments m the theory and 
empIrICIsm of consumer demand" The edItors 
claIm that theIr book IS Intended for two groups 
(1) academIcIans, researchers, and students, and 
(2) mdustry partICIpants and adVIsers m developed 
and developIng countnes The book IS a good 
reference for both groups The chapters on theory 
and methodology serve as useful references for 
graduate students and profeSSIOnals dOIng demand 
analysIs of any food or food system The authors 
evaluate and dISCUSS tradeoffs m usmg alternatIve 
demand models and estImatmg technIques The 
diSCUSSIOns on consumer demand theory, data 
sources, and measurement Issues are especlally 
useful 

Teklu and coauthors d,scuss baSIC consumer de· 
mand theory and compare varIOUS empIrIcal de· 
mand systems usmg household productIon theory 
and market demand systems Buse presents alter· 
natIve data sources that are avaIlable for demand 
analysIs, comparIng the strengths and weaknesses 

Forker 1'> professor of agricultural economlc<; at Cornell 
Umverslty 

of each source In relatwn to Its appropnateness for 
demand studIes Schnmper d,scusses measure· 
ment Issues and pomts out the need to aVOId 
erroneous mferences by thoroughly understandmg 
the nature and source of the data bemg used 

The chapters that contam research results prOVIde 
mformatIOn about the Impact of pnces, advertIs· 
mg, and government polIcy on the demand for 
daIrY products GrIffith and others descnbe and 
analyze daIry polIcy In five mIlk·producIng 
regIOns-Au.traha. Canada, the European Com· 
mUnIty, New Zealand. and the UnIted States They 
diSCUSS each regIOn's InterventlOn measures and 
theIr effects on demand for mIlk and mIlk 
products Cluff and Stonehouse prOVIde a good 
dISCUSSIOn of the unique quantitative requIrements 
for analyzmg the demand for daIry products m 
Canada, a supply·managed Industry 

Haldacher furnIshes estImates of the demand 
structure for daIry products m the Umted States 
Various estImates of price, Income, and demo
graphIC relatIOnshIps are evaluated Hallberg 
shows estImates of the demand structure on 
manufactunng mIlk In the Umted States 

The IncorporatIOn of advertIsmg mto demand 
analysIs ha. become Important as large sums of 
money are now Inve'3ted In commodIty advertiSIng 
and promotIon programs Several chapters are 
useful to those mterested m genenc advertIsmg 
Chang and others conclude that It IS pOSSIble to 
explICItly mcorporate advertIsmg effects mto com· 
plete demand systems Cox develops a general 
framework for mcludmg advertISIng m demand 
analYSIS CrItIcal of past research, he calls for a 
"more rIgorous and systematIc evaluatIon of the 
research rules of thumb that we InherIt and 
maIntaIn to operatIOnalIze demand theory for 
more than motivating consumptIOn as a functIOn of 
pnce and mcome" The revIewer strongly supports 
th" call Two studIes, one for butter (Goddard) and 
one for flUId mIlk advertlsmg (Goodard and others) 
prOVIde examples of empIrIcal estImatIOn of the 
Impact of genenc advertIsmg on demand 

ThIS book collects a wealth of easy·to·read mfor· 
matIon about theoretIcal and methodolOgIcal Issues 
In demand analYSIS Authors effectIvely use studIes 
of daIrY product demand to IllumInate the struc· 
ture of demand for daIry products 
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