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Marketing: Public and Private Style 


Agricultural Marketing Enterpnses for the Devel
oping World By John C Abbott (ed), Cambrulge, 
England Cambrulge UnweT8tty Press, Aug 1987,217 
pp, $44 50 

Reviewed by Leo V. Mayer 

The Importance of marketmg m the food cham has long 
been an Issue In agrIcultural economlCS N:ot, however. 
In the mmd of John Abbott In Ius Vlew, marketmg IS an 
active, not a paSSive, activity that can stimulate addi
tional agncultural output, raise farm mcome, proVide 
services consumers want, earn foreign exchange 
through exports, and contnbute to overall development 
The 26 case studies In thiS fascmatmg 'book show how 
marketing accomplishes all these actlvltles The studies 
range from the expenences of the Botswana Meat 
CommiSSIOn to the Zimbabwe Cottoil Marketmg Board' 

Although Abbott focuses on developing, countnes, econ
omists m developed countnes Will fmd the book useful, 
too, espeCially In the Umted States, where the market
mg of farm products has, until recently, been the 
forgotten "limiting factor" m agncultural profitability 
Abbott shows that we have much to learn about mar
ketmg techmques, ,and much can be done to unprove 
farm profits by dlssectmg and applymg marketmg pnn
clples Such analysIs IS espeCially unportant for coun
tnes With a significant reliance on exports 

Abbott believes that governments often discourage pro
ducers from attendmg to the marketmg end of the food 
cham Governments mtervene m the market cham to 
stabilIZe pnces, but the next step IS frequently to 
nationalIZe marketmg enterpnses or to set up state 
enterpnses to carry out marketmg actiVities The result 
IS nearly always the same, whether m the Umted states 
or elsewhere a government takes over the marketmg 
functIOn to the detnment of farmers and consumers 
U S readers have only to recall the paucity of domestic 
cheese vanetles until recently to see the stllitlfymg 

The reviewer IS the Deputy ASSistant Secretary for Econonucs, 
US Department of AgnculLure 

effects of government interventIOn on pnvate Imtlat!ve 
In turn consumers demand Imports to get vanety, 
Imports replace domestic supplies, and surpluses ap
pear as markets are protected from the lower pnces 
that would result from foreign competitIOn 

Many of the vanous authors' recommendatIOns for 
expandmg the role of marketmg m developmg countnes 
also apply to advanced economies For example, Abbott 
credits E W Cundiff With a set of useful steps that 
Improve the marketmg, process 

1 	Change the negative attitudes of producers toward 
marketmg, 

2 	 Develop marketmg cumcula m educatlOn,,1 mstltu
tIOns, 

3 	 Promote speCialIZed practICal trammg for marketmg 
managers, 

4 	 Invest m marketmg mfrastructure, and 

5 	 Mamtam freedom of entry together With measures to 
restnct collUSIOn 

The Widespread applicability of these steps IS ObVIOUS, 
but achlevmg them IS no easy matter 

Other case studies show the ImtIative of mdlvlduals 
when,allowed to carry out marketmg activIties without 
government mterference The role of government mar
ketmg boards m Improvmg the market process IS also 
descnbed, although pnvate enterpnse would appear to 
demonstrate more success The advantages Cited for 
pnvate enterpnse mclude personal Imtlatlve, ability 
to make qwck deCISIOns, mdependence of Splnt, and 
persistence 

The book offers a wealth of examples to readers mter
ested m revlewmg alternative marketmg systems It 
illustrates how local marketmg conditIOns' can be decI: 
slve m detenmmng the most appropnate enterpnse 
Tlus same message has ansen out of the recent burst of 
mterest m small farmer marketmg enterpnses m the 
northeastern Umted States Success stones m Massa
chusetts and nelghbonng States Illustrate the opportu
mtles aVailable when marketmg specialists look for new 
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IJUtlatIves and opportunItIes Leaderslup for these State 
actIvItIes seems to have,come more from State govern
ments than from academIc sources 

The most unportant contnbutIon the book can make to 
unprovmg farm profitabilIty may be Its emphasIs on 
practICal expenence rather than theory Alertmg mar· 
ketmg specIalIsts to vanous marketmg opportumtles 

and techmques may lead them to rethmk the apjJropn· 
ateness of current marketmg curncula Asslgnmg first· 
or second·year students to read the 26 case studIes 
would mtroduce them to the vanety of ways to market 
farm and food products In the process, we CQuld 
perhaps begm to shIft more of the responsIbIlIty for 
marketmg from governments to mdlVlduals Both gov· 
ernment and mdlVldual farmers would be better off 

End of the P's and Q's 

Quesnay The concept of net product charactenzes 
Quesnay's entIre econonuc analYSIs and not Just the 
Tableau For mstance m the 1957 artIcle Grams he 
analyses the dIstnbutlOn of surplus between socIal 
classes, the PhyslOcratlc theory of taxatIon,ls also built 
on the dIstmctlOn between surplus and means of pro· 
ductlOn The notIon of net product was the mam analyt· 
Ical tool used by Quesnay to exanune all the other 
Important econonuc features m socIety The Idea of a 
smgle tax on rent IS closely related to the determmatlOn 
of surplus Rent IS landlords' revenue, the landlords 
recelVlng the !ughest share of the net product of 
cultIvatIOn 

Agnculture IS the only productIve sector, and taxatIon 
of surplus IS the only way of aVOldmg damage to future 
productIOn The stock of productIve capItal must not be 
reduced by taxes, otherwIse It would be unposslble to 
mamtam the same level of actIvIty as the prevIOus year 
Hence rent IS the only taxable magnItude. 

G Vagg'1 
The New Palgrave, Vol IV, p 27 

(See revIew on p 34) 
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