
 
 

Give to AgEcon Search 

 
 

 

The World’s Largest Open Access Agricultural & Applied Economics Digital Library 
 

 
 

This document is discoverable and free to researchers across the 
globe due to the work of AgEcon Search. 

 
 
 

Help ensure our sustainability. 
 

 
 
 
 
 
 
 

AgEcon Search 
http://ageconsearch.umn.edu 

aesearch@umn.edu 
 
 
 

 
 
 
 
 
 
Papers downloaded from AgEcon Search may be used for non-commercial purposes and personal study only. 
No other use, including posting to another Internet site, is permitted without permission from the copyright 
owner (not AgEcon Search), or as allowed under the provisions of Fair Use, U.S. Copyright Act, Title 17 U.S.C. 

https://makingagift.umn.edu/give/yourgift.html?&cart=2313
https://makingagift.umn.edu/give/yourgift.html?&cart=2313
https://makingagift.umn.edu/give/yourgift.html?&cart=2313
http://ageconsearch.umn.edu/
mailto:aesearch@umn.edu


STAFF OF THE INSTITUTE 

Administration 

Walter P. Falcon 
Director 

Wilma E. McCord 
Administrative Assistant 

Charles C. Milford 
Librarian 

Walter P. Falcon, Professor 

Roger W. Gray, Professor 

Bruce F. Johnston, Professor 

William O. Jones, Professor 

Helen B. Hoff 
Assistant Editor 

Rcsearch Staff 

Tetteh A. Kofi, Assistant Professor 

Paul I. Mandell, Assistant Professor 
of Geography 

Scott R. Pearson, Assistant Professor 

D dl K" k P f f D h C. Peter Timmer, Assistant Professor u ey Ir, ro essor 0 emograp y 

Benton F. Massell, Professor 

Clark W. Reynolds, Professor 

Pan A. Y otopoulos, Professor 

W. Whitney Hicks, Visiting 
Associate Professor 

Frank W. Oechsli, Acting Assistant 
Professor of Demography 

Arjun Adlakha, Research Demographer 

Wuu-Long Lin, Research Economist 

Eduardo M. Suplicy, Visiting Lecturer 

Rosamond H. Peirce, Associate Statistician 

Karl Brandt 

Joseph S. Davis 

Helen C. Farnsworth 

Emeritus Professors 

S.Daniel~eumark 

E. Louise Peffer 

Vernon D. Wickizer 

Holbrook Working 



Announcing a New Publication 

by a Food Research Institute Scholar 

MARKETING STAPLE 
FOOD CROPS 

IN 
TROPICAL AFRICA 

William Q Jones 

This book offers the hrst detailed examination of marketing practices 
and their effectiveness in four important agricultural areas of tropical 
Africa-southwestern and southeastern Nigeria, Sierra Leone, and 
Kenya. It is based on comparative held studies, sponsored by AID, in 
each of the areas, and on extensive price analyses. 

Drawing on his years of studying the food and agricultural econo
mies of tropical Africa, Professor Jones assesses the marketing systems 
against the criteria of the "perfect" market and tests the validity of 
widely held propositions about their cost and efficiency. In the hnal 
chapters he identihes the principal defects in the existing systems and 
suggests methods of overcoming them. He notes that in some im
portant instances imperfections that seem on the surface deplorable 
are actually rational and essential responses to the inevitable fragmen
tation found in recently established national economies. 

The only comprehensive study on marketing in Africa written in 
recent years, this book will be of great value to African specialists and 
to agricultural and development economists. 

Available from Cornell University Press, Ithaca, N.Y. 14850 $12.50 
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