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Information and Communication Technology Adoption: A Study of Northern Illinois Farmers

Dena Hyde, Aslihan D. Spaulding, Kerry Tudor, Winn Mahatanankoon
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Most agricultural land is currently owned by older producers, and according to the NO 6956 565 359 5177 - 551 351 378 -
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participate in a social media conversation. According to research conducted by
. . . . CELL PHONE | SMARTPHONE | TABLET |TWITTER| BLOG | APPS | FARM WEBSITE RECEIVE TEXT SEND TEXT
Successful Farming magazine, farmers are quickly adopting smartphone technology 0.4 570 Sis 3 35 5 574 61 601
n : NO E : ; : : g : : ;
(Walte.r). Farmers can a-lso use the Intgmet to search for mputisu;')pllers and to locate VS 37 69 9T 37T 76 76 73 03 788
potential buyers for their products (Mishra et al). Walter also indicated that the AGE DIFFERENCE T6. T0.0 54 166 70 82 S e T3
younger farmers are making greater use of smartphones. They are using their mobile
devices to access the Internet on a daily basis as mobile devices are seen as quick and ERREEIAIAL OIS
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Results &

Out of 1,000 surveys, four were undeliverable, 51 were not completed and returned,
and 253 were completed and returned for 25.3% response rate. This poster shows a
summary of results from the 1 mailing.

Conclusions

Technology Adoption Behavior

< Use a laptop or cell phone to access internet. < Get bored quickly when working on a mobile device.
< Sell and trade commodities, look up loan information, and
sign papers using computers..

«* Use cell phone, smart phone, tablet, twitter, blog, apps, farm
website, send/receive text messages for farm business purposes.

<+ Feel apprehensive about using a mobile device.

< Think that they could cause the mobile device to destroy a
large amount of information by hitting the wrong key.

< Hesitate to use a mobile device for fear of making mistakes

Average N Mean 1 'p':'r;:: ';':‘ % Use smartphones to look up markets information, crop they cannot correct.
Age of Respondent 25T 53.8 adopt new insurance information & loan information; to sell & trade «%+ Are intimated by mobile devices.
Years of Farming 245 30.7 '"'I';:/L"gy commodities; receive reminders and updates from input and % Believe that mobile devices can help them be better
Tam one of . .
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gﬂ:e]r :cres 28573 125’29;57 2% 3% % Have access to internet using a desktop computer or a tablet.
GE 25 %+ Use cell phone, smart phone, and tablet for farm business purposes.
Number of Employees including self| 244 2.0 . . .
< Receive text messages for farm business purposes.
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