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Outline

This paper represents Part 1] of a study whose tentative title
and outline is: B

THE MICHIGAN WINE AND GRAPE INDUSTRY IN THE CONTEXT OF NATIONAL
PRODUCTION AND CONSUMPTION TRENDS
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Part II
Definitions

Wine: The naturally fermented juice of grapes, fruit o
rice. :
Domestic Wine: U.S. produced wine.
Imported Wine: Various approaches to recording the quantity and
value of wine imports are presented in Table II-23.
In 1975, five European countries (Italy, France,
Germany, Portugal and Spain) accounted for 60% of
the world's wine production, 65% of the world's
wine export trade and over 90% of all U.S. wine

imports. :
Sti1l Wine: Non-effervescent wine including dessert and table
wines.

Other Special Natural Wines: Wine made of fruit other than grapes or
fruit and grape blends, containing no added alcohol
or other spirits.

There are four major types of wine:

1.

Table Wine - having an alcoholic content not in excess of 14% by volume.
Imported sake (rice) wine is classified as table wine as is certain U.S.
produced and imported "other special natural" wines known to contain not
over 14% alcoho]l by volume (examples are imported Japanese plum wine and
Spanish sangria).

Dessert Wine - having an alcoholic content not in excess of 24% by volume
but in excess of 14% by volume. Note that although many of the dessert
wines (including madeira, muscatel, port, etc.) tend to be sweeter than
most table wines - the fundamental distinction is made in terms of alcohol

content - not sweetness. Certain U.S. produced and imported “"other special

natural" wines are placed in this category.

Sparkling Wines and Champagne (Effervescent) - includes wines made
effervescent by natural fermentation in a closed container (sparkling), .
by secondary fermentation in a bottle or closed container of not more
than one galion capacity (champagne) or by simply charging a still wine
with carbon dioxide to the desired pressure (carbonated wine).

Vermouth - aperitif wine having an alcoholic content of not Tess than 159
by volume, compounded from grape wine, containing added brandy or alcohol
and flavored with herbs and other natural aromatic flavoring materials.

Presentation and Interpretation of Data

Most of the presentationlin Part II will be in the fbrm of tables.

Greatest attention is focused upon table wines because of the prominent
role they have come to play in the industry. In 1960 only 30% of all
wine consumed in the U.S. was table wine. By 1970 this percentage had
grown to 50 and by 1980 it is expected that 80% of U.S. wine consumption
will be of this type.




Imported table wine data is provided in considerable detail. As Tables
1I-32 and II-33 indicate, imports are the fastest growing component of
wine marketed in Michigan.

Accounting procedures used by those monitoring the flow of wine into or
between federal, state or metropolitan boundries differ so care is required
when interpreting data. Generally it can be said that the tables in this
section are more useful for showing trends and relationships between
regional, state and metropolitan markets than they are for indicating precise
levels of consumption during a given calendar or fiscal year.

The East North Central census region (Michigan, Ohio, Indiana, Illinois,
and Wisconsin) corresponds well to the marketing region for Michigan wines.
Comparisons between the 9 U.S. census regions (see map II - 1) are used to
show how this market "measures up" relative to other areas in the United
States.

National and Regional Consumption and Imports

1976 has been a record setting year for U.S. consumption of both table wines
(setting a new high) and dessert wines (attaining the lowest level in the
twenty years for which we have comparable data). A summary of 1975 - 1976
domestic and imported wine activity is presented in Tables II-1 and II-2.

Table II-3 to II-6 are intended to demonstrate table wine consumption,

" population and income trends by regions. Perhaps the most interesting

observation to be had from Tables II-7 and II-8 is the relationship between
still wine producing regions and their respective levels of table wine
consumption.

Table II-9 charts consumer table wine preferences over time.

Table II-10 provides selected wholesale price indexes, wine consumption

and expenditure indexes and an index of wine advertising expenditures.

Note that imported table wine has increased less in price than domestic

red table or dessert wines - explaning in part the table wine import - . .
boom. Increased transatlantic transportation cost, not included in the -~
table, would serve to narrow import vs. domestic index differences. Note
also that increases in the advertising expenditures index follow quite

well the index of consumer expenditures on wine.

Table wine import data and data sources are furnished in Tables II-11 to
11-23. Tables 1I1-24 and 1I-25 display how average consumer prices for table
wine might be arrived at using U.S. import statistics, a hypothetical state
tax rate of $.45 a gallon and alternative total markups of 100% and 125%.

Table I1I-26 gives 1975 population, case sales and per capita case sales in
metropolitan areas located within the market for Michigan wines (see map
1I-2). Note that while these metro areas heid 40% of the population of the
entire East North Central Census region - they consumed 59% of the table
w:ne, 56% of the dessert wine and 75.7 % of all champagne and sparkling
wine,

Tables I1-28 to II-30 compare Michigan, East North Central and national
trends. Note that Michigan has gradually increased its consumption of
dessert wine - counter to national and regional tendencies.




The explanation for this rise is to be found in Michigan law. Since 1937

all wines in Michigan over 16% in alcoholic content have been classified as
hard Tiquor. Standard dessert wines (ranging from 17 to 20 per cent) have
been subject to stricter state contro®, - particularly at the retail level.
This has prompted wineries in Ohio, New York and California to create a class
of "light" (15 to 16 per cent) dessert wines tailor made for the Michigan
market.

Michigan wineries have had an even stronger inducement to produce wines
not in excess of 16%. Only these wines can qualify for a reduction of
the state excise tax from 50 cents to 4 cents per gallon provided they
are made at least 75% of Michigan-grown grapes for which the winery has
paid the grower at least $100 a ton 1/ (originally $55 a ton in 1937,
then $85 a ton in 1966). .

Given shifting consumer preferences toward lighter wines ~ it is almost
certain that without these restrictions placed on the sale of "heavy"
dessert wine - Michigan would show total dessert wine consumption trends
more in line with those observed regionally and nationaily. The share of
dessert wines in total wines marketed in Michigan has, despite the special
provisions, dropped considerably.

Table II-31 shows that Michigan, 21st among states and Washington, D.C. in
per capita wine consumption, maintains per capita consumption above the
national average only in the "dessert" wine category.

Tables 11-32 and I1I-33 emphasize the dramatic decline in Michigan wines
sold in Michigan. We would have to extend the time horizon all the way
back to the early post - prohibition years (1934 - 1938} to find a period
when Michigan wineries entered less total gallonage into Michigan marketing
channels than in 1976.

Michigan vinters decreasing share of the home market from 50% in 1964 to
8% in 1976 is thought to be due to:

1. A rapidly increasing demand for drier vinifera and French

hybrid based table wines.

The availablity of competitively priced, expertly promoted,

domestic and imported wines to satisfy this demand.

The unfavorable image of Michigan wines held by Michigan

consumers.

. The lack of uniform standards by which the consumer can
judge quality prior to the opening of the bottle.

£ W N

Two legal issues to consider are:

1.  The public pressure to raise the drinking age in Michigan from
18 to 20 with the objective of reducing alcohol abuse in the
high school and on the highways.

2. In 1974 and 1976 attempts were made to pass a bill in the U.S.
Congress requiring states to treat wines produced outside their
boundries the same for tax purposes as wines produced locally.

Y See Section 16 A of the Michigan Liquor Control Act (1972)




If such a proposal became law - Michigan vinters would lose
their 46¢ state excise tax advantage.

Despite past trends and current uncertainties we believe that the Michigan
wine industry can compete favorably with out-of-state products - even
without a state tax advantage. : ’

The immediate marketing region for Michigan wines is the East North
Central Region. Table II-7 reveals that this area has the largest

- population and greatest amount of personal income of all the nine U.S.
census regions. Per capita comsumption rates remain low relative to
the rest of the country - indicating great potential for market
development.

The key to sharing in this expansion appears to lie in the improvement

of the varietal base of the states' vineyards. Faced with similar conditions -

to those found in Michigan, the Wine Council of Ontario reported in a January,

1976 publication that it had "made a three year commitment in co-operation

with the Federal Department of Agriculture and the Grape Grower's Marketing

- Board to undertake viticultural research to improve the quality of the
‘grapes grown in Ontario. The total project is funded at $170,000, of

which the Wine Council of Ontario's share will be $75,000". 1/

The Ontario Ministry of Agriculture and Food has initiated a program of long-
term support to grape growers. "This commitment calls for a schedule of
replanting to improve the industry as a whole. Guaranteed bank loans will
enable those growers who have the land and climate, the know-how and desire
to switch from labrusca grapes to the French hybrids now in demand." 2/

As Leon D. Adams, founder of the Wine Institute in Ca]ifornia; wrote
in The Wines of America: ' .

"The fruit belt of Michigan is as capable, climatically speaking,
of producing fine wines as most of the other viticultural districts
east of the Rockies, including even the justly famous Finger Lakes
region of New York. But until very recent]y, the Mi¢higan wineries
never tried". ot -

1/ "Ontario Wine and Grape Industry", Wine Council of Ontario.

2/ Official policy statement appearing in Agrologist, Vol. 4/4, Autumn
1975 :




TABLE IT -1
DOMESTIC WINE ENTERING CONSUMPTION CHANNELS, 1975-1976, (000's GALLONS)
) 1976 1975 % Change 1975-76
Table 181,981 173,511 4.9
Dessert 58,531 65,157 -Y0.2
Sparkling 19,209 81,441 4.2
Vermouth ) 5,220 5,271 -1.0
Other Special
Natural Wines:
14% alcohol and under 40,976 45,90] -16.7
over 14% alcohol 11,993 10,918 9.8
sparkling 9 22 -59.1
0.4

TOTAL 317,970 319,221 0.4

IMPORTEb WINE ENTERING CONSUMPTION CHANNELS, 1975-1976, (000's GALLONS)

- 1976 1975 % Change 1975-76
Tablel/ 48,692 | 39,844 22.2
Dessert 3,250 2,914 11.5
Sparkling ' 2,559 1,928 . 32.7
Vermouth 4,017 4,278 -6.1
TOTAL 58,518 43,964 19.5
, TABLE II - 2

TOTAL DOMESTIC AND IMPORTED WINE ENTERING CONSUMPTION CHANNELS (000's GALLONS)

5 1976 1975 % Change 1975-76
Table~” 277,649 259,256 — 4.8
Dessert : 73,774 78,989 -6.6
Sparkling 21,777 20,391 6.8
Vermouth : "9,237 9,549 -3.3
TOTAL 376,437 368,185 2.2

1/ Includes Spanish Sangria as well as rice or sake wine, hence 1975 total table
wine import figure is larger than that found on Table '] - 11

2/ Includes other special natural wines less than 14% alcohol

SOURCE: "Wine and Spirits Marketing Bulletin”, U.S. News & World Report,
March, 1977, page 3
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TABLE II - 8
1975 POPULATION, INCOME AND TABLE WINE
PRODUCTION AND CONSUMPTION RANKING
BY U.S. CENSUS REGION.Y

12

Sti1l Wine Popu~

n?/

Tabie Wine

Personal

Per Capita Per Capita

Production Tlatio Consumption Income Personal Consumption
Income of Table

Hines

Pacific 1 4 1 3 1 [

Middle '

Atlantic 2 2 2 2 2 4

East North

Central 3 1 3 1 3 6

South

Atlantic 4 3 4 4 6 5

New

England 7 B 5 7 q . 3

West South

Central 5 5 6 5 8 7

Mountain 8 9 7 9 7 2

West North

Central 6 6 8 6 5 8

East South

Central 9 7 9 8 9 9

v Ranking derived from figures found in Table 11 - 6.1 = greatest, 9 = least

Z Population ranking is same if legal age,

population figures are used,

21 years and over or general
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TABLE II - 9
TABLE WINE PREFERENCE IN SELECTED MARKETS 1970-1975

vy
TYPE 1970 1971 1972 1973 1974 1975
Burgundy 7.9% 6.9% 6.6% 7.9% 12.2% 16.3%
Chabiis 3.8. 4.5 4.7 6.5 9.7 14.7 é
Chianti 5.9 5.1 4.4 4.2 4.2 5.2 2
Claret 1.2 0.9 0.9 0.9 1.0 1.5 g
Concord 9.9 8.1 3.0 9.4 8.5 9.6 é
Rhine 5.9 5.1 4.5 4.8 5.6 8.0 g
Sauterne 6.7 5.3 4.6 4.6 4.7 6.0
Zinfandel 2.4 1.4 1.1 c.9 1.0 1.4
Rose’ 14.9 15.1 15.9 16.5 10.4 14.5
Fruit Wines 12.0 17.5 18.8 19.3 20.6 14.4 §
Other 29.4 30.1 29.5 25.0 22.1 8.4

Total 100.0 - 100.0 100.0 100.0 100.0 100.0

Source: . e
The Wine Marketing Handbook
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YEAR
1964

1965

1966
1967
1968
1969
1970
1571
1972
1973
197
1975

YEAR
1964

1965

1966
1967
1968
1969
1970
1971
1972
1973
1974
EEEE

Table wine, made from

sake wine:

ITALY FRANCE gﬁ;&knr PORTUGAL SPAIN  OTHaR
_B40.0 3,250 13019 43634 ) s67.0 7577
2,37.3 | 3,498.7 © 1,201.3 | 451.9 | sé6.0 | 7444
2,584.6 | 4,009.6 ' 1,390.1 i 665.4 826.1 | 882.4
2.638.9 ¢ 4,382.8  1,527.5 L 893.2,. 903.1 °  919.4
2,887.6_ | 4,555.4  1,778.5 [ 1.459.4 1220 01,1179
2,982.0 | 5,430.3  2,172.7 ' 1,869.1 L La7. {7,408.9
B G611 27604 3,80.2 2,089 | 1,513
CA764.0 _ 7,397.2  3,563.7  5,250.7 3,286.5 1 1,708.1
05712 10,393.6  4,563.1 | 6,408.6 | 7,081.1  2,460.4
9,475.3 | 11,466.7  5,580.3 © 7.043.2 . 7,905.3 3,100.9°
“_glgzz:gm_jr_52376.77__h“5§23§§:8 L 8,474.8 7 818, | 3,764,
AL882.6 [ 7,419 6,103.3 i 6,7i5.6 ?

Table wine, made from gra
sake wine: .S, imports

VEST
ITALY = FRANCE GERMANY  PORTUGAL
~6:072:3 | 15,3146 ' 4,518 | go7.7
6,108.9 | 17,410.5  4,657.4 | 1.7s2.8
7,219.0 | 20,769.8 ' 5,799.3 j 1,894.7
1,685.6 | 23,987.8 .. 5:352.7 | 2,608.4
9,643.5_ | 25,416.9  7,130.6 . 4,471.2
10,892.6 © 33,168.0  8,619.2 | 6,23.9
A3,873.4 1, 43,3078 | 12,650.2 13,302.0
16,394.5 | 44,6897 14,523.6 19,068.9
2281 71,2731 21,549.9 20,5887
38,831.3 | 96,771.8  33,716.4 l28,371.7
36,938.0 | 56,994.0 29,276.7 ;32,984.9
44,690 . 64,997 33396 27,290

U.S. impor

TABLE II - 11

Total

Quantity

 4,160.4 | 2,236.

TABLE II - 12
Total Value

 SPAIN  OmHmR

| 930.7 . 1,887.4
71,4406 | 2,318,
' 1,580.2 | 2,503,
24382 3,0
| 2,779.9 | 4,645,
L 4,231.7 | 4,02,
| 6,303.0 | 5.217.
, 14,314.6 © 7,469.8
119,470.4 T1,204.0

.
DA N - o

g

© 20,613.8 115,007.1
' 11,095 'i8;772

15

grapes, not over 14% alcohol by volume plus rice or
ts by major countries of origin (000's gallons).

TOTAL

8,651,

;8,949.m
10,399,
11,264,
13,040.
15,367.

26,042,
37,473,

2
6
2
9
8
1
20,696.0
2
0
7
2
7

45,471,
- 41,755.2

38,510.

pes, not over 14% alcohol by valume plus rice or
by major countries of origin (000's dollars).

TOTAL

29,614.
32,318,
39,442,
44,816,
52,377.
66,341,
91,792.
106,196.
167,477.
224,456,
191,814,

190,249

6




TABLE II - 13

TOTAL JQUANTITY
GRAPES, NOT OVER 14% ALCOHOL BY VOLUME:

TABLE WINE, MADE FRQM
COUNTRIES OF ORIGIN (000's GALLONS)

. 16

U.S. IMFORTS BY MAJOR

YEAR  ITALY FRANCE gEELSRb?ANY PORTUGAL SPAIN  OTHER TOTAL
o el | 2E0d dgme | ooea | sr0 . ass | asme
1965 2,367.3 | 34987 1,203 | diLg . 596.0] 869 | 87021
1966 2,584.6 | 4,099.6 "1,309.0 | essa 0 g ! 712,7  10,227.5
o LEBo WS L27s | ep2 o sa ! pegn 1,112,6
1968 2 +887.6  : 4,555,0 Lo L7785 1,459.6 -1 1, 242,01 915.4 - 12,837.9
1969 2,982, L 54303 2,072.7 1,869.1 1 Lkga CL,23L3 . 15302.5
1970 3,271 | 6,675 2,764k 3,600.2 |  2,083.9 [ 12637 20,448.4
19 L7680 L 7,397.2 2:560.7 52507 . 3,286.5 | 1,511.7 25,773.8
?27? 6 6,512 *1_0 393.6. o 4,563.1 6 408, 6 7,081 | 2 130.0 37,147.6
1973 9,hh.6 ke s, 0.3 1 7,93.2 | 7,003 1 2,ks2 45,115.3
9% 9,576 | 6,806, 75238 | 8kg _-1;"' 78184 | 3,440,814 h36.3
1975 11,882.6 7,10 9 _6:19_*3%5”6 715.6 i 4,160,4 l 1".'885.8 38,159.7
TABLE I - 14
TOTAL VALUE :
‘TAELE WINE, MADE FROM GRAPES, Noﬂmmom, BY VOLUMEs U.S, IMPORTS BY MAJOR
' COUNTRIES OF ORIGIN (000's DOLLARS)
: VEST

YEAR  ITALY  FRANCE _GERMANY  PORTUGAL SPAIN OTHER TOTAL
19684 623 | 15,3063 | 4,519 | 8.7 | 9307 . 1LMB.4 20,120,
1965 6,108.9 [ 17,410.5 7 u6s. | 1,182, © LORL3 | 1 4is0 131,816.9
1966 9,219,0 20,269.5__!_ 5,799.3 ; 1,8%4.7 |, 1,840.6 | 1,802,1 ;38,925.5
1967 o, »685. 6 | 23, 987.8 ©  6,352.7 ' 2 1698.4 1,589.2 ‘ 2,017.5  44,331,2
1968 9,835 | 25,408.7  72,130.6 b1z 2,432 | 2 sus ' 51,632,7
1969 10,892,6 @ 33,168, 0. B,619.2 | 42369 C2,729.9 | 3:358.8 . 65,0555
1970 13,873,4 [ 33,3078 12,650, 2 13,302.0 4,237.7 | 3,598.0  90,969.1
1971 16,3945 _ 4,689, 7 B 1323.6 " 19,068, 9 ' 6,303.0 ]E 4,389.4  105,369.1
1972 22,2811 71, 2731 21 1 549.9 120 588, 7 | W56 | 6,291,8 156,299,2
¥ k.2 %6778 | D76 (2850 1" Em'iét.ﬁ%i—' - 9,843.3 223,001.2
1974 36,929.8 | 56,994.0 29,206.7 | 32, 9849 | 20, 613.8 | 13,5%3.3 190,32, 5
T2 60 sy 3% L2029 ) D,05500 [ oims assey




SUANTITY 17
TAELE HINE MADE FROM GRAPES, NOT OVER 14% ALCOHOL BY VOLUME IN CONTAINERS NOT OVER
ONE GALLON, OVER $4 PER GALLON: U,S, IMPORTS BY MAJOR COUNTRIES OF ORIGIN (000's GA-

LLONS)
VEST
YEAR  ITALY _ FRANCE  GERMANY PORTUGAL ~ SPAIN  OTHER  TOTAL
1964 336.3 | 1,533.2 | 3.0 | 121 | 25 . M6 2,252.7
1965 42,9 | 1.720.3 | 5.9 i 9.6 | 12,6 'j 49.5 ! 2,570.8
196 shs |zaske [ wes | wmr 0 dh | own | s
1967 673 | 2,396 72,6 | 370 [ 162 28 3,78.5
1968 B58.5 . 2 2659.0  627.9  1s.9 | 267 | Lk 4694
2969 1,087 3,260.6 990 | 650 | 3.0 | 162 | 5827
W0 MOLS | w53 L2656 Lasibk | koa  io1os | 8,73.6
971 1, 2?? 6  4,800.3 : 1,399,6 1 L5710 1166 | 219.4 9,384,9
1972 1,558, 8 ;?'-5;?57': 2,369 | Sigd 1Mo T 3632 12,620.0
1973 2,823 . 8 789.3 4,370.2 ; 1,236.6 i£81+?? 7.8 18,8649
1974 3,453.3 mws :Maz;aﬁmsga%u 1,070.9 1'16,785.6

1975 3,556.6 % 57257 BIAE 13,3037 0 663 0" [7senu 18,0516

e g = L - e s

TABLE II - 16
VALUE

TABLE VINE, MADE FROM GRAPES, NOT OVER 14% ALCOHOL BY VOLUME IN CONTATNERS NOT
OVER ONE GALLON, OVER $4 PER GALLON: U.S. IMPORTS BY MAJOR COUNTRIES OF CRIGIN (000*s DOLLARS)

YEAR ~ ITALY __ FRANCE gg:sagmw_ ~ PORTUGAL SPAIN OTHER TOTAL
196 1,%2.6 11 089 5 2 0799 | 892 | 151, 20,2 | 15,006,5
1965 1,925,2 | 12, 896 2 2, 428 P 46,2 o 81.0 i 304.2 a[.l'l?,68”l..2
1966 2,916,1 | 15,9745 i 31970 | 93,3 7.6 | W59 | 22,6324
1957 3,282.6 | 18,925.3  3,769.0 f 182,7 | 91.8 | mu4.8 26,796,0
1968 5,006.6 :20,508.9 ' 4,188.9 | 906,8 1555 ¢ doB.s 31,465.2
1969 6,217.3 (27,4750 14,960,0 ' 3,116, 5 ;1712 ' R8.1 | 42,8681
1970 7,975. 0__ 3?.{580.3 - 8,559.9 6,176.2 246,0 | 1,002,1 ' 61,639, 5
1971 ____?-30? 0 37,770.7 8,948.9 | 8,904,0 568,7 | 1,284,6  64,783,9
172 8,235.7  62,965.5  1t,960.7 12,978.6  C 1,936,8 | 2,186.7 | 93,224.0
1973 15,5110 86,9850 29,698.0 ' 6,270.1 . 4,309,7 ?4,617.1 149,390.9

74 18,3345 52,1410 | 24,093.3 12,813.2 w397 | 6,815.0 185017 -
1975 18,993 %5k C2p,dok 15,921 53.502“""f'.3",'h90 128, 554




TAELE WINE, MADE FROM GRAPES, NOT OVER 14% ALCOMOL BY VO
OVER ONE GALLON, NOT OVER $4 PER GALLON:

GIN (000's GALLONS)

YEAR
1964
1965
1966
1967
2968
1969

—

YEAR
1 964

1965

1966

197

1968

1969

1970
1971
1972
1973
1974
< 19?5

TABLE WINE, MADE FROM GRAPES, NOT OVER 1A% ALCOHOL BY VOLUME,
OVER ONE GALLON, NOT OVER $4 PER GALLON: U.S.

ITALY FRANCE
_b,529.1 %,211,9
4 182 2 _'_7£M512 5
43049 | 4,793.6
- 4,403,0 5;054.9
%,634.1  4,899,8
B69.5 56604
5.838.5  5,623.1
9,030.4 | 6912.1
713 986.2  8,296,7
19,2981 | 7,740,3
18,590.6 ' 4,83.6
25’697 31367

TABLE II - 17

N
| i 6,7
|

UANTTTY

PORTUGAL
3301

1. 8562
i 1,273.5

Prema

2,638.8

' 3,679.3

{' 5,860, 5
6,706.5

'5.3503

3,345.5.

WEST

ITALY ~  FRANGE  GERMANY
20?35 17157 ; 9809

1 963 8 T .778 0 . 9154
1,990.1 | 1,875.0 | 2.4
2,001.6 | 1,988,2 ' gsh.9
z,ozaryh_”? 1,896.0  1,150.6
L6k | 2,1651  1,M3.0
2,352.6 | 2,099.0 _”1W}1“93:3“-,
_3,469.5 .' 2,595.2 2,161
Ha9%.9 ! 3,022,0 ). 2193.7
6,597.7 __. 2,668, 6 ' 1,209,1
6,120, l 1,706.8 5'1,582.5‘)
8260 1,600  Lopi.s

SPAIN

3 583.4
©819.7

}
b

;.14215.3
1 1,383.0
4.1,980.2
.1ﬁ6@6m

_j_ 7,046.7

e ?,011 6
e

TABLE II - 18

YALUE

(000's DOLLARS)

WEST

GERMANY
2,432,0

22290
'2,602,3
2,583.7
2,941.7
3,659.2

4,090, 3‘

5,577
6,589.2
4,018,4
5,183.4

- 6,292

PORTUGAL
i 847.5
! 1,136.6
: 1,301.4
; 3,120.4
| ?,125.8
1110,164,9
117,610.1
;22,098,9
:20,171,9
11 , 378

'35&4'

 SPAIN OTHER
! 9153 1,168,2
© T T960.3 l 1,110,8
1,403.0 j 1,385.5
1,496.2  1,472,9
2,278,7 | 1,843.4
2,606.0 | 2,430.7
3:975:3  2,593.5
57343 | 3,203.3
12,374,2  4,024,1
. 15,155, 9 5,224,5
. 16,215,0 | 6,695.9

__3:-593 ] 3,593

5642

1 8868 |

31699 |

LUME, IN CONTAINERS NOT
U.S, IMPORTS BY MAJOR COUNTRIES OF ORI~

OTHER ~  TOTAL 3
;9.0 ) 625
| 5364 | g2193 |
‘ 42,4 6,896.5 :
L 6.3 7,362.0 ) :
| .803.2 - 8,367.0
J e o262 |

1,092,5  ©11,661L.9
} 1,291.6  16,369.6 ;
11,642,8  i24,382,5 :
L Lessy 2622m3 |

2,360.5 ] | 24,6322 ;

12723 . 20,046,7

IN CONTAINERS NOT
IMPORTS BY MAJOR COUNTRIES OF ORIGIN

18

o TomaL
 14,104,0 %
14 131, 5
'16,290,7
17,5264

. 20,162,1

:22,129,2

29,246, 5

40,518,7

| 62,880, 5

173,536,1

71,601,2

59,920




TABLE - 19
JUANTITY

TABLE WINE,MADE FROM GRAPES, NOT OVER 14% ALCOHOL BY VOLUME, IN
CONTAINERS OVER ONE GALLONs U.S, IMPORTS BY MAJOR COUNTHIES OF
ORIGIN (000's GALLONS)

BY VOLUME, IN CONTAINERS OVER ONE

YEAR  ITALY FRANCE c‘:rgn?:fmr PORTUGAL SPAIN  OTHER

196 2 | vz e _“_.]____“_._-_3___ 4

1965 .6 b ] o 1.0

S R [ o -2

1967 20 | L

e 00 SRS St T B

1969 69—7 b6 I ] 2.1

1970 —“1'?—'6_ N I - '. ] 5“.3 -8
BET 7 N V- T B W A S R L

]'?9_'}5 17,5 _ 1.2 i T _”t""_éjli 2h, o

1973 b8 TTTTRE T T B Sl T AR 1.7

Ig—w]_ T Tia e i Ve - f”\ B "'"'"']L'_“".ﬁ' - o

1975 R S A

TABLE II - 20
VALUE
TABLE WINE, M.ADE FROM GRAPES, NOT OVER 149 ALCOHOL
CALLONs UJS. IMPORTS BY MAJOR COUNTRIES OF ORIGIN (000's DOLLAGS)
’ WEST

YEAR  ITALY _  FRANCE GERMANY  PORTUGAL SPAIN  OfHm

1964 6 i s9 S R

1965 1.5 | 1.7 Y N Bt | 1.0

1966 1,7 f ] P

1967 78 | 1.2 |

1968 2,8 | B ' b o ; 2,6

1969 258 1.6 B | er { )

1970 59.9 . b ! 16,4 2,4

190 571 7.9 ;' ' 1.5

7z .2 i 3.6  121,0

1973 181 46,5 P21 L 58 T T

J__gzu 47 ; 18.4 ! i , 4,1 | 32.4

1975 _.. % L L - J 62

19

TOTAL
2.8

207

2-1
1,5

11367

72,9
19.37
i 143,1

261
k;. 1:8'3 P
: 5"61.4

~ ToTAL
6.8
f 42
2.4
8.8
5.4
60,0
83.1
66,5
194,7
2,2
59.6




TABLE 11 -
JUANTITY

21

U,S., IMPORTS OF RICE OR SAKE WINE
{000's GALLONS)

WEST
ITALY

'FRANCE GERMANY  PORTUGAL  SPAIN  OTHER

20 L wme
| | | 157.5
U e o Zo] 17,7 '
— b T s
o | |25
SO ] R -
Y S S S N N
_— [ ‘ e —— ! e [ :‘.._._«..__.‘ - 268.4
o SR S R
S S T
L N b | 36
S S BT

TABLE II - 22

VALUE

U.S. IMPORTS OF RIGE OR SAKE WINE
(000's DOLLARS)

WEST

ITALY __ FRANCE  CERMANY  PORTUGAL SPAIN  oTHER

[ 87.3

! Ao
_____ o
S S i

479.0
i 499.0
A VX
. 485.6

a23.4
[TeerE

1826

| 7367
T TLeBe2

S ”;!1'.'1?'8."0' .

R ; ST es0

8.2 TTee— e L A C e e — e e ”.¢

____,..__-l_m___, SN S -f ](11.453;5 -
. ! L I

20

k2.2
157.5
1717
152,3

| 202,9
,1'_ 26,6
L 2h7.6
2684
[ mos
REEE
TR

| 35L.0

TOTAL
""8903
7 499,0
' 516,8
| 485,46
L 7k,
1'1,286,2"
-
T dens
; 1,178,0
IR BT

“'1,492.0

51‘,626 -




TABLE IT - 23
U.S. DEPARTMENT OF COMMERGE, BUREAU OF THE CENSUS

GUIDE TO FOREIGN TRADE STATISTICS -

INFORMATION LOCATOR FOR TABLE WINE IMPORTS

21

IMPORTS

COMMODITY] ~ COMMODITY | GUSTOMS | F.A.5. C.L.F, PRODUCT
PUELICATION FOR GENERAL| BY WORLD BY COUNTRY| VALUE VALUE VALUE > cong
(Years Govered) consump-| TMPORTS| AREA OF ORIGIN IMPORT .} For grape wines, except sparkling
TION 1/ 2/ » 3/ L/ CHARGES containing not over 14 % alcohol/vol,
FT 110 ( Serie Schedule 4, SITC
ended Aug. 1963) X X X 1732 610 Contalners not over 1 gal,
1732 620 Contalners over 1 gal,
FT 125 ( Sept, Schedule A, SITC {Revised)
1963 - Dec,'66 X X x - 112 1220
FT 135 { Jan,
1967 - Dec.*?3 X X X X 112 1220
FF 135 ( Jan,
1974 - ) X x b ¢ X X 112 1220
FT 268 (158%) TSUSA
X X X X 1673 020 Contalners not over 1 gal,
Not over $4 per gallon
;‘;62;‘6 g Ja?.'?j X X x 1673 O40 Containers not over 1 gal,
T oee. Over $4 per gallen
FT 208 { Jan, 1673 200 Containers over 1 gal.
1974 - ) X X X X X .
FT 21G { Jan,
1964 - )] X X X X sIcC
208400 10
DEFINITIONS

L e w2

2

*

-Customs Value: In the case of wine

Imggrts for Consumption equals entries for
onded Warehouses for Consumption.

General Imports equals entries for immediate consumption plus entries into U.S. Customs Bended
Warehouses.

immedfate consumption plus withdrawals from U.S. Customs

this valuatfon {used for the collec

s very close to {within two or three cents per gallon} the F.A.S, value.

F.A.S. Value:
ncluding a

C.1.F. Value:

tion of U.S. import dutfes)

Transaction vaiue (actual selling price) of wine at the foreign port of exportation
charges incurred in placing the wine alongside the carrier.

Value of imports at the first port of entry into the United States.
Impert Charges: £.I.F. value minus F.A.S.
Asurance and other charges incurred in sh

Unless otherwlse specified all tahles in this
by Country of Origin and U.5. Customs Value,

value representing the aggregate cost of all freight,
ipping the wine from the forefgn to the U.S. port.

report refer to Imports For Consumption, Commodity




*(%5t) s4al}e3aq pue (%0E) S4a|eSILoyM *(%02)

by sadjdoduy Aq sdnyaew aajssaons Bugunsse Aq pajewjxoudde aq Aew dnyiew (wns duny) (e303 %62l LedLIdylodAy E
*Gb°$ xel aje3s [edi3ayjodAy pue /[ *$ Xel 3SLIXI °S°l ‘S/E°$ 414wl °§°n o pIsodwod saxe) [ejof [§ Z
£2-11 21qel *Sid3 JO SUOL3ULISp o) ,Saodu] BULM 31qel J40) JOTEIOT UOLIBUOIUT, 935 T
SL°E 96°2 £9°¢ 8s°9 86§ 98" L'y tebniaogd
20°t LL°E 28°¢ §0°L 50°9 18° pz°s uleds
20°€E £2°t 88°2 6L°L 6179 9g* £E°S ALe3y
88°2 SL°E X te"g EE°L ¥e* 6v*9 { Aueuan 3sap
182 6§°§ E6°Y ge°¢l EETLL v6° 6E°0L auedd
| Gz - 11 alqey
1#°€ 2t 902 91°§ 9Lt 178 A Lebnj.aod
£6°E 69°1 0s°L 9L°¢ 9.°2 65" £1°2 ujeds
96°E le*e 96°t 06°t 06°¢ 8L* ZL°e Ale31
Eb°t €22 8671 96"t 96°¢ oL 92°¢ | Aueunag 3ssy
A 22’2 6°L £6°1 £6°€ £L° 0z°¢ aoue.l 4
Uit .
Jad an[eaA saxe} _ saxe) . (sebuaeyd y v2 - II aiqey
*s*p°} AQ pa| JI33je dnydew] J33ie dnyaew uopLeb aad J40dwy)
~pyAjp (dmjsew|je3o3 %Gz Bui|Le303 %ol bup| sexey [ejo; (°4°1°2) | - Bupddpys (s e*y)
2G21) 4auns| -wnsse Y3}y | -wNSSe YjjLy L$ Bugpn|d Wod *s°n | . . 913uelly| 3dod ubpadoj
«upd 03} 9934d| Jad u3unsSuOd | J3d JBUWNSUOD -uy uogpieb qe uo||ed |-suedy uo|eb je uopren
$ Jo ol3ey \mop aLad ¢ 03} 30144 § \m;mn 0tud § \ﬂswa 3 dd W\Hgmn abuaeyy ¢ \Hgoa 9tad § Ax3uno)

T SINTVA SWOLSND °S°NG2-IT 378vL NOTTYD ¥3d +$ H3A0 OGNV H2-11 318¢L NOTTYY ¥3d v$ HIAD LON

‘S3dvdD WOYA QYW “INIM 378VL QILHOMWI 40 HLAI4 Y3d SYIWNSNOD 0L SADI¥d WIILIHLOdAH SZ61




MAP II - 2

S1x Selected "Standard Metopolitan Areas"(SMA) Located Within the
East North Central (ENC) Census Region : County Definitions

MILWAUKEE

MILWAUKEE, Wisc., (Milwaukee, Ozaukee, Washington, Waukesha)

‘CHICAGO, Illinois (Cook, Du Page, Kane, Lake, McHenry, Will)

GRAND RAPIDS, Mich.{Kent, Ottawa)

DETROIT, Mich. (Lapeer, Livingston, Macomb, Oakland, St. Clair, Wayme)
CLEVELAND, Ohio {Cuyahoga, Geauga, Lake, Medina) _

COLUMBUS, Ohlo (Delaware, Fairfield, Franklin, Madison, Pickaway)
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Table I1 - 27 1975 CASE SALES OF IMPORTED WINE AS A %
OF TOTAL CASE SALES IN 4 STANDARD METROPOLITAN
STATISTICAL AREAS (SMSA) LOCATED WITHIN THE

EAST NORTH CENTRAL REGIONY

Standard
Champagne
g:tropolitan Table Dessert and
atistical Sparklin
Area {SMSA) p g
Chicago, I11. 33.0 6.8 9.8
Detroit, Mich. 16.5 2.7 11.8
Cleveland, Ohfo 20.9 4.5 . 20.6
Milwaukee, Wis. 18.3 6.0 - 14,0

y Estimates for Time Marketing Research Reports (see bibliography)
by Clark Gavin Assocfates N.Y. (except for % listed under Champagne
and Sparkling for Milwaukee, Wis.)

4 SMSA's as defined by the U.S. Bureau of the Census in 1975. See map su-
pplement to this report for SMSA county definitfons.
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TABLE II - 32 - 30
BOTTLED WINE 16% OR UNDER ALCOHOLIC | 7
CONTENT ENTERING MICHIGAN MARKETING |

CHANNELS (% of Total) BY CALENDAR YEAR &/

Year Michigan Déﬂggﬁ}c Import thaig/

1964 50 39 11 100

1965 47 4 12 100

1966 44 44 12 100

1967 42 47 10 99

1968 36 52 12 100

1969 k]| 59 10 100

1970 22 69 10 101

197 18 70 n 99 N

1972 16 73 1 100

1973 13 74 14 101 :
1974 10 - 74 16 100 %
1975 _ S 74 17 100

1976 8 n 22 101

TABLE 11 -
BOTTLED WINE ¥ OX UNGER ALCOHOLIC
CONTENT ENTERING MICHIGAN MARKETING
CHANNELS (000's Gallons) BY CALENDAR YEAR)

Year Michigan gzgg:t?és' Imported  Total?/ grécgzﬁ:5$e::°m g
1964 2,086.9  1,508.3  455.1  -4,140.3 —-- B
1965 2,090.0  1,796.1 526.9° ° 4,412.9 6.7 Co *§
1966 2,044.3  2,036.8 570.4  4,651.5 5.4 ;
1967 2,315.7  2,593.7 568.5  5,477.9 - 17.8 '
1968 2,047.3 3,015.7 © 685.2 5,748.3 4.9
1969 ©2,127.3 4,117.2 676.2  6,920.6 20.4
1970 1,785.2  §,653.2 792.7  8,231.1 18.9
1971 1,819.1 6,999.6  1,113.5  9,932.2 20.7
1972 1,751.1  8,048.6  1,248.4  11,048.0 1.2 §
1973 1,454.0  8,476.5  1,598:5  11,529.1 4.5 5
1974 1,231.3  8,773.9  1,889.7  11,894.9 3.2
1975 1,115.3  9,241.9  2,145.4  12,502.6 5.1
1976 983.5  9,176.4  2,811.7  12,971.5 3.8

V Source: "Michigan Wine Galionage" annual summary reports issued by the
Michigan Liquor Control Commission.

2/ Totals may not equal sum of columns due to reunding.
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Julien, Brunc"Wine Boom's End Hits France With Low Prices, Surpluses"”
Foreign Agriculture, U.S.D.A., Sept. 29, 1975, pages 8 - 10

Kelsey, Myron P."Economics of Concord Grape Production in Southwestern
Michigan", Michigan State University Agricultural Economics
Report No. 262, May 1974, 35 pages
« "Grape Production Trends in the U,S. and Their Effect
On Eastern Grape Growers", paper presented to "The Chicago
Seminar" sponsored by the Concord Council, 1975, 9 pages

Krampe, Helmut "Absatzsteigerung fur Deutschen Wein uUber den
Lebensnittelhandel” (Free translation: "Expanding Outlets
for German Wine Through Food Market Channels") Doctoral
Dissertation, Justus Lieblg University, Institute for
Agricultural Policy and Marketing, GleBen, Germany, 1976

266 pages

Marketinz in Europe “Non-Alcoholic and Alcoholic Beverages™ -
Prepared by the Economist Intelligence Unit {Europe), Brussels,
RS, 170, Jan. 1977, France:s pages 32 - 42

Michigan Agricultural Cooperative Marketing Association (MACMA), Grape
Growers Division, Grape News prepared by Harxry Foster,Sept.
28, 1976 (2 pages), Aug. 17, 1976 (2 pages)
Lansing, Michigan
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Michigan Agricultural Cooperative Marketing Association (MAGMA)

Processing Grape Division, "Julce and Wine Grapes Crop Statistics
& Market Analysis" prepared by Harry A. Foster, David A, Wolfe
and Rick Olson, Aug. 1974, 15 pages

Michigan Department of Agriculture, Michigan Agricultural Statisties,

June 1976, Grapes: pages 34 - 35

Michigan Liquor Control Commission "The Michigan Liquor Control Act

and Rules and Regulations Governing the Sale of Alcoholic
Beverages at Retall", October 1972, 80 pages, Amendments and
additions relevent to wines Sept. 1, 1970 and Oct, 1, 1976,
Also Oct, 2, 1975 supplement on the advertising of alcoholic
beverages. |

« "Michigan Wine Gallonage", Monthly and annual summary of

wWine entering Michigan marketing channels by domestic wineries,
Michigan wineries and importer, 1970 - 1977

Mineapolis Star "Asbestos in French Wines Prompts Cancer Warnings"

Feb. 7, 1977, 19 lines

Newsweek "Wine: Bottom of the Barrel"” French wine - fraud,Nev, 11, 1974
+ "Wine: Pruning Out the Fraud", Dec, 30, 1974, page 52
Newsweek(Marketing Reports) "1974/1975 Simmons Report, Adult Male:

Ave, Issue For Sixteen Selected Major Magazines" (MR-700)

also Simmons Report for "Total Adults® (MR-699).

1975 version 1s "1976 Target Group Index" Adult Men (MR 76-2)
and Total Adults (MR 76-1) also "Wines Total Adults -

Personal Usage 1975 Target Group Index” (MR - 765), Each Marketing
Report is a 2 or 3 page foldout.

« "Vine Household and Personal Consumption Total Adults -
Average Issue Audience, 1974/1975 Simmons Report” (MR - 725)
“Wine Household and Personal Usage Demographic Distribution

of Usage, 1974/1975 Simmons Report" (MR - 726). Each Marketing
Report 1a a 2 or 3 page foldout.
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Newsweek (Research Reports) "National Wine Survey Reporting the
Demographic and Marketing Characteristics of Wine Users"
Jan, 1975, 174 pages
+ "Liquor, Wine & Malt Beverage Industries 1975 Magazine
Advertising Investments", 1976, BO pages
+ "The U.S, Market For Wine and Malt-Beverages", 1975, 45

pages

Le Nouvel Obsrvateur “Les Sacrifi@s de la Bibine", Plerre-Marie
Doutreland (reports conditions in the Lanquedoc-Roussillion
wine growing region of France) 24 - 30 Janvier, 1977, pages
37 -39 '

Official Journal of the European Communities (Journal Officiel des
Communautés Furopéennes) "Wine Frauds in France" W 410/73
Journal No, C 12 1973, page 49

« "Organisation du March8 Viti-Vinicole de la CEE" (QE 365/70)

et “Difficultés dans l*application du Droit Communautaire

en Matidre d*Organisation Commune des Marché@s Viti-Vinicole

de la CEE" (QE 366)s M, Droscher, Journal No. C 10, 1570,

pages 13 -~ 15

Pennsylvania Liquor Control Board, (untitled) domestic and imported
grape wine sales in Pennsylvania for fiscal years 1970 - 1976.
- Dessert wines, fruit wines, red & pink table wines, white
table wines and sparkling wines reported in cases and tenths,
» "813 Annual Report", 1970 - 1976 (reports above classes in
greater detall by volume and value)

Peyser, Jefferson E. "International Trade Barriers: bne-way Street"
Wines & Vines, Sept. 1976, pages 66 - 67

Poulain, Rend and Jacquelin, Louis Vignes et Vins de France
Flammarion, 1974, 482 pages

Retail Business “Special Report No. 3, Table Wines* (a publication

of the Economist Intelligence Unit on marketing in the U.K.)
No. 225, Nov, 1976
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Revue du Vin de France “The New European Community Wine Labeling

Regulation", P. Brejoux, No, 260, Nov, - Dec, 1976, pages
19 - 22

Rota, Chris "How to Relate to 'Wine Aware' Consumers"” Wines & Vines
Sept, 1975, page 34

Schmelzer, John R, (University of Wisconsin-Madison) and Henderson,
Dennis R, (Ohio State University), "An Analysis of the Impact
of Collective Bargaining on the Grower Prices and Integrative
Efficiency - A Case Study of the Ohlo Concord Grape Industry",
December, 1976 |

Schroeder, C. F., "The Finger Lake Wineries: 'We Offer a Cholce*"
Wines & Vines, Sept. 1976, pages 63 - 64

Shlaim, Avi and Yannopoulos, G.N,(Bditors) The EEC and the Mediterranean
Countries ' Cambridge University Press, 1976, 352 pages
Includes analysis of CAP for wine on non-EEC Mediterranean
countries: pages 87-88, 90-97, 192-193, 208, 266-267,346

Sichel, Peter M.F., "Blue Nun's Sichels Why the White Wine Boom?"
Wines & Vines, Sept. 1976, pages 26 - 27

Time (Marketing Research Reports) "Case Sales Top U.S. Metro Areas
for Sales of Imported Beer, Wine & Liquor" 1975(No, 1902) and
1976(No, 1947), 24 pages each year

. *1975 Case Sales Top U.S. Metro Areas for Sales of U.S.
Produced Beer, Wine & Liquor® 1976(No. 1948), 20 pages
« "Profile of Time Subscribers Who Drink Or Serve Beer, Wine,
Liquor"”, 1975, 46 pages

.
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110. United States Department of Agriculture, Foreign Agricultural

111,
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113,

114,
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Service (U.S.D.A.-F.A,.S.) "The Common Agricultural Policy

of the European Community", Nov, 1973, Wine: page 30

(This 65 page publication summarizes the general objectives,
commodity regulations, reform and financing of the CAP)."The Co-
mmon Agricultural Policy For Wine" (Translation by the U,S,
mission to the E.C. of the original CAP for wine —Council
Regulation No. 816/70 of April 28, 1970). June 9, 1970, 27 pages.
Includes CAP for wine definitions taken from May 5, 1970

Journal Officiel des Communaut®s Europ@ennes, pages 16 -:19

» "The Wine Industry in France", Report FR - 5017 from the

American Embassy, Parls, March 12, 1975, 12 pages
"Addendum to Report FR - 5017", April 22, 1975, 2 pages

« "Wine Situation in France", Report FR - 6026 from the American

Embassy, Parls, April 13, 1976, 3 pages

United States Department of Commerce, Bureau of the Census

Current Population Reports, Population Estimates and Projections
(includes total resident population, 18 years and over and

21 years and over by states and census reglons), No., 646,
Feb. 1977 provides estimates for July 1, 1976 and July 1, 1975

. (For guide to U.S, wine import statistics which can also

be used to convert SIC, SITC, and TSUSA classificatlons see
page attached to this bibliography entitled "Guide to Foreign
Trade Statistics ~ Information Locator for Table Wine Imports"
prepared by Patrick Shea, Michigan State University)

« 1972 Census of Manufactures, Vol. II, Industry Statistics

U.S. Govt., Printing Office, 1976 ( SIC 7 digit classes - white,
red, rose grape wine 14% or less -~ for 1972 and 1967 by.quantity
and value)

. Statistical Abstract of the United States , annual 1966 - 1976

for population by age, lncome and education by census reglons
m Bt&tes.
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117. United States Department of the Treasury, Bureau of Alcohol, Tobacco
and Firearms "Importation of Distilled Spirits, Wines and Beer"
(part 251 of title 27 code of "federal regulations) Oct. 1975,
28 pages

118, . "Wine"{part 240 of title 27 code of federal regulations)
Sept, 1976, 120 pages

119, United States Senate Committee on Commerce, "Discriminatory Imposts
on Wine, Report of the Senate Committee on Commerce on S5.1624"
U.S. Govt. Printing Office, April 6, 1976, 9 pages

120, . "S.1624" (Report No. 94 - 739) proposed by Mr. Tunney April
6, 1976. Tavled April 12, 1976

121, United States Tariff Commission., "Trade Barriers" Report to the
Committee on Finance of the United States Senate Subcommlittee
on International Tyade, Vol.10, Part III, Ch. XIV, pages
231 - 239, Compares U.S., E.C., U.,K., Japan and Canada‘'s
“tariff provisions for wine, Washington D.C., April 1974

122, United States Internmational Trade Commission (formerly U.S. Tariff
Commission) "The Tariff Schedules of the United States Converted
into the Format of the Brussels Tariff Nomenclature" Vol. Z,
Section IV, pages 427 - 441, Washington D.C., April 1975

123. U,S. News & World Reports, "A Look at France's Winegate Scandal®,
Oct, 22, 1973, page 83 '

124, University of California, Berkeley. A serles of Cooperative
N\ Extension Special Publications on the costs of establishing
Wine grape vineyards and producing wine gra.pe.s in the:
- Lower Sacramento Valley, 1975, 1976 (General)
- North Coast Counties, 1976 (Ceneral)
- San Joaquin Valley, 1976 (General, Emperor grapes and
Thompson Seedless)
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125, VYan de Voort, Henry “"An Importer's View of the U,S., Wine Market"
Wines & Vines Sept. 1975, pages 36 - 39

o
126, Wagner, Philip M, Grapes Into Wine, A Guide to Winemaking in America
Alfred Knopf, N.Y., 1976, 302 pages

127, Wassermann, U, "The International Wine Trade" Journal of World
Trade Law , Jan, - Feb, 1971, pages 83 - 99

128, Wine Institute (California) “Economic Research Reports 1975 Wine

N\ Industry Statistical Report”
Part I - Production and Inventery, March 2, 1977, 22 pages
Part II - Distribution and Consumption, Sept. 20, 1976, 38 pages
Part III - Distributlon by States, August 17, 1976, 19 pages

129, The Wine Marketing Handbook,annual 1971 - 1976, Gavin - Jobson Associates,
Inc., New York. Approx. 160 pages

130, Wines & Vines " The BATF Hearings, No Meeting of the Minds,..Yet"
(labeling requirements hearings), pages 20 - 23, March 1977

{31’. . "Data on Major U.S, Dessert Wine Producers: 1976", Nov, 1976
pages 23 - 25
132, . "Even the French Aren't Sure if Growing Quality is Economically
Sound" Oct. 1976, page 44
133, . "The Experts Say Table Wines Will Be the Hines of the Year

zooo", Sept. 1975, page 56

134, . "A 400-million Gallon Market?“, Jan., 1977, page 15

135. . "Is Consumer Scarcity the Industry’s Main Woe?"”, "Supermarket
Execs Heaxr of Wine's Profit Potential™, "The Independent Wine
Merchant: Leader in Marketing New Wines", Sept. 1976

136. ."Kirby Moulton Reviews California‘’s Outlook", pages 27 - 29

Aug, 1976
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137. Wines & Vines “Newspapers Lose Wine Lineage" Nov. 1976, page 39

138, . "Statistical Survey of 1975" May 1976, pages 26 - 49

138, . "U.S. Grape Production and Utilization of the Commercial
Crush" May 1976, page 50

138. . "Wine Institute: Emphasis on Unity" July 1976, pages 20 - 21
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