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…a Sneak Peak



 Combat obesity 

 Improve the nutrition and health of Americans

 Test and retest messages/materials with target audiences

 Integrate updated science-based Guidelines into nutrition 
education materials

 Create effective communication and marketing strategies 
and tools

 Build strategic alliances and work together

Presenter
Presentation Notes
Plans for doing this is through“DG Playbook” Social Networking/Viral Marketing Media Events and Placements Partnerships with Information Multipliers to Expand the ReachCollaborating with others is key.



 Simple, direct, actionable messages

 Behavior-change focused

 Motivational

 Reach where consumers need to make 
food decisions

 Collaborative process

Guiding Principles for Communications 
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 Balancing calories
 Enjoy your food, but eat less

 Avoid oversized portions

 Foods to increase
 Make half your plate fruits and vegetables

 Switch to fat-free or low-fat (1%) milk

 Foods to reduce
 Compare sodium in foods like soup, bread, and frozen meals—

and choose the foods with lower numbers

 Drink water instead of sugary drinks

 Physical activity

Consumer Research Outcome:
Concept Areas and Messages
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Current Interactive Tools

7

MyPyramid Tracker
Diet and physical activity assessment tool2005

MyPyramid Plan
Personalized plan of food group amounts and basis for 
MyPyramid planning

MyPyramid Menu Planner 
Interactive Web tool for users to plan food choices to meet 
MyPyramid goals

MyFood-A-Pedia (Web and Mobile)
Quick access to food groups and calories, and comparison of 
two foods (web version)

2005

2007

2009

Presenter
Presentation Notes
The current interactive tools – these will be combined for one awesome tool!

http://www.mypyramidtracker.gov/�


My foods. My fitness. My health.

Presenter
Presentation Notes
Homepage:Graphic image rotates and places emphasis on food and physical activityTiered-level involvement was a priority and reflected in the navigation1st three call out boxes:  from here user can check out the tool without creating a profile – Food-A-Pedia, Food Tracker, & Physical Activity Tracker invite the user to jump in.2nd three call out boxes:  these are areas that a more invested user (who has personalized) will be likely to use.  They are newer & updated features from the current tools.
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 Message dissemination

 Social networking/viral marketing

 Mobilizing Partners
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Planning

Preparing

Purchasing

Ordering/
Eating Out



Make half your plate 
fruits and vegetables.











Enjoy your 
food, 

but eat less.



Make half your plate fruits and vegetables.





Avoid 
Oversized 
Portions.





www.MyPyramid.gov 

How will you use the Dietary 
Guidelines Messages? 
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