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Table 1. Random Effects Tobit Model Estimates: Table 3. Mixed Rank-Ordered Logit Model

WTP for Pomegranate Products Estimates for Pomegranate Preferences
Model A: Random Effects Model A: Random Effects Tobit Ordered Bids, Full

o Functional foods: Health benefits beyond basic nutrition of
® energy, vitamins, and minerals

® Functional food industry: $27 billion in the United States in 2007"
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Table 2. Mixed Linear Model Estimates for WTP
for Pomegranate Products
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Product familiarity with product characteristics
o Ready-To-Eat, Juice products preferred over whole
fruits; “No Product” option less preferred
o Texas Varieties 1 & 2 preferred in explicit rankings
but no preference for Texas varieties in implied
rankings

8 combining 1) experimental auctions and 2) preference ranking
techniques to provide more information on consumer preferences.

Previously You
Purchased
Pomegranate: i

Gender:

Methodology

® 203 subjects (split into 8 sessions) representative shoppers
recruited according to Texas and grocery shopper demographics

& o Two parts of procedures:
(1) An 11t"-price sealed-bid auction for the 7 products

25 Mean Bids for Fruit Products by
Information Treatment

Conclusions
o Innovative nonhypothetical, incentive compatible

—+~California Wonderful
Pomegranate Fruit

& -=-Texas Red Pomegranate Fruit
(2) A nonhypothetical ranking procedure for 8 product 815 combined auction and ranking procedure used
options: the 7 products pictured plus the option of 2 4 Texas Salavatski Pomegranate
“no product” 2 _:”"ﬂ - i o Divergent results for nonhypothetical experimental
l ¢ 20 buyers per session: 10 from auction, 10 from rankings o8 o auction and preference ranking procedure
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o Bid-Censoring: 18.4% of bids left censored at $0.00 ® Product familiarity and reference price influenced
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o Full Bids: Mixed Linear Model
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Vexed Pomegranate Juice

ot Information = ®WTP for Pomegranate Products
o Ready-To-Eat, Juice, and Pineapple preferred over
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