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COMPANY PROCEDURE FUTURE PREDICTIONS FROM THE 
ASPECT OF CERTAINTY 

 
Abstract 

 
The paper discusses the process of research the future of enterprise from the 

aspect of izvesnosti, through the elaboration of various methods in terms of 
establishing realistic forecasts observed phenomena. Points to the purpose 
prognostiku to present options, and decision on the basis of conditions, ie. as the 
case becomes a general condition, the potential becomes actual. 

 
Key words: process of prediction, the methods of prediction, the future, 

certainty, the company. 
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2 Thompson, A. Strickland, L. and J. Gamble, Crafting & Executing Strategy - The quest for 

Competitive Advantage:  
  Concepts and Cases, McGraw-Hill International edition, 2007. . 112.
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