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CO-OPERATIVE MARKETING NEEDS A STIMULUS.

Although it 1s 101 years since the co-operative movement

wag Inaugurated in December, 1844, with the establishment by 28
weavers of a store at Rochdale, IEngland, and the Intornational
Co-oporativo Allianco was rocontly roportod to have had an affiliated
momborship of about 100 million in 40 difforont countrios, tho mo-omont
in Australia has only mado stoady progrogss sincc its dovclopmont bogan
here In the latter part of last century. The outstanding achilevements
have beon In the dairying and frult industrles, yet tho opportunitios
are igat as groat in othor primary industrios. Producors cormonly
complaln of tho high costs of markoting tholr commoditiocs, and it 1o
unfortunate that the proscnt day domands of opeclalisation have forcod
tho farmor to coneontrato on production rothods without soriously
congldering co-operative enterpriso ac a means of improving his lot

on the marketing side. Porhapa moro apostlos or loadors in the
movement are required, but the fact remains that with an agsured
volume of business, good management, adoquate finance in tho carly
atagoc and oliminatlion of coatly, non-ossontlal sorvicos, it is

ocaalble through co~oporative onterprise to incroasc the margin

otwocn cogsts and roturns - to obtain for mombors tho highost farm
prico. Theoro aro numerous instances of farmers having become tie
victimo of shrewd and well-informed market operators, and just os
this faet has, in many inastances, forced growers into co-oporative
orgenloations, so tho opportunitics stilll romain for colloctivo action
in markoting to romody thoso unworthy practicoc oo frocly acknowlodgod
yot takon for granted, in aspltc of thoir obvious imporfcctions and tho
need for reconstruction. But if a co~operative soclety 1o to be
guccessful it must be ac efficlent as a prosperous private concern,
and 1t muct at the same tiro porform the marketing services of the
mlddleman for less than the total gross margin that would be deductod

by hin.

Organised markoting in tho co=operative way offors untold
advantagos: 1t makes posciblo a bettor fooding of all markots; it
s tho only sound moans of oliminating tho profit motive, for tho
middleman's profits and lossoes aro transferrod to tho producer in
highor or lowor pricos; and, finally, it oncourages uniforn grading
oand packing and omphasisos to tho producor tho advantage of selling
strictly on grade. Lesc indlvidualism-and greater enterprise amongst
growercs are esscential to progress In the co-operative novemont. -
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