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CO-OPERATIVE WRITING NEEDS A STIMULUS 

Although it is 101 years since the co-operative moomsnt 
was inaugurated in December, 1844, with the establishment by 213 
weavers of a store at Rochda10 England, and the IntornatoncC.. 
Cooporati.vo Alliance was recently reported to have had an affilietod 
membership of about 100 million in 40 different coi.ntrios, tho m'omont 
in Australia has only made steady progross since its dovolopinont boan 
here in the latter part of last century. The outstanding achiovenwnts 
hvo boon in the dairying and fruit industries, yot tho opportuntos 
arc just as groat in other jrituary industries. Producers cononly 
oomplain of the high costs of marketing thcfr corioditios, and it is 
uQrttuto that tho present day demands of upecialisatiori have forced 
the farmer to corioontato on production methods without seriously 
aonidoring co-operative enterprise as a moans of improving hie lot 
on the marketing aide. Perhaps nero apostles or loaders in the 
movement are required, but the fact remains that with an acux'ed 
volume of business, good management, adequate finance in the early 
stages and elimination of costly, non-essential cervices, it iJ 
poritb10 through co-operative enterprise to increase the margin 
botwoon cotc and returns - to obtain for members the highest rcrn 
price. There aro numerous instances of farmers having become tio 
victims of shrewd and well-informed market oporators, and just cc 
this fact has, in many instances, forced growers into co-oporatiro 
org'-.riisations, so the opportunities still remain for oolloctivo action 
In marketing to remedy thoo unworthy practices so freely acici.owlodgod 
yet takon for granted, in spite of their obvious imperfections and the 
need for reconstruction. But if a co-operative society is to be 
suececsfll it must be as efficient as a prosperous private concert, 
and it must at the cwio tine perform the marketing  Oervieeo of the 
middleman for less than the total gross margin that would be deducted 
by him. 

Organisod marketing in the co-operative way offers untold 
advantages: it makos possible a bettor feeding of all markets; It 
In the only sound moans of eliminating the profit motive, for the 
midd1omans profits and losses are transferred to the producer i.i 
higher or lowor prices; arid, finally, it encourages uniform grading 
and packing and omphasisoc to the producer the advantage of se1ng 
strictly on grade. Less individualism-and g±'eater enterprise amongst 
growers are essential to progress in the co-opeiativo movement. 
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