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Ｑ２ ０．８２２
Ｑ３ ０．８８７ ０．９００
Ｑ４ ０．８９５
Ｑ５ ０．８７７ ０．８６２
Ｑ６ ０．８２９
Ｑ７ ０．８５８
Ｑ８ ０．８０１
Ｑ９ ０．８０７
Ｑ１０ ０．８８６ ０．８９１
Ｑ１１ ０．８８６
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Ｑ１４ ０．８６６ ０．７６８
Ｑ１５ ０．８８０
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ＢＦＤＭＡ ０．０６３
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ＳＮＭＡ ０．２４４
ＨＳＭＡ ０．３９２

Ｆ ２９．８７９ ２７．２８７ １５．６１５
ＡｄｊｕｓｔｅｄＲ２ ０．２２６ ０．０１７ ０．０１１
Ｆ（△Ｒ２） ０．０００ ０．００１ ０．２０１
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ＳＮＤＥＬ －０．０１１
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