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METHODOLOGY CONCLUSIONS

This study aims to open up new avenues in food safety
marketing research in the MENA Region and other less
developed countries where food safety considerations
are seldom implemented and consumers are rarely

BACKGROUND

Food choice behavior Is affected by a variety of stimuli
and attributes, making food choice a complex process.
More importance is usually given to factors that have
little or no relevance while ignoring those that in

A choice experiment was designed to study the
Influence of quality management and safety
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oversight over food handling practices and hygiene in P & awareness campaigns and advertising.

some countries in the MENA Region exacerbates the : i i e m : : . :
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number of choice cards revealed the trade-offs

directly relevant attributes by increasing their
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literature iIs replete with studies examining the
Impact of varying degrees of information provision
on preferences and willingness-to-pay. However,
literature on food safety has rarely addressed the
Influence of food safety information provision on
consumers’ food purchasing decisions.

vendors in Lebanon. Against this anchor preferences
for the various certificates under consideration
could be estimated.

an section contained the core choice exercise
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FURTHER INFORMATION

Please contact ac22@aub.edu.lb for more information.

3. Explore the differential and distributional
Impact on individual attributes’ variances.
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