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NAPP Fairtrade in Central Asia, Build Capacity of Small
Farming, Enlarge and Opportunity for Fair Trade
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WHY DO WE NEED FAIRTRADE?
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Fairtrade
Vision

© Fairtrade 2010

A world in which all producers
can enjoy secure, sustainable
livelinoods, fulfill their potential
and decide on their future.

Connect disadvantaged producers
and consumers, promote fairer
trading conditions and empower
producers to combat poverty,
strengthen their position and take
more control over their lives.

Rice farmer ©Simon Rawles
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Fairtrade core principles in line with Fairtrade Global Strategic
Vision 2016-20120

Supporting small-farmers and workers to become empowered through strong
organization

Linking producers to markets, developing price and premium mechanisms, and

making the case for companies to invest in fair, long lasting relationships

Developing our grassroots social movements for change across the world
More flexibility for producers in regions
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Fairtrade Worldwide
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Fairtrade Certification

Organization

Fairtrade
International

3 Producer 19 National 5 Fairtrade
Networks Fairtrade Marketing
NAPP, FTA, Organisations Organisations
CLAC
Producer facing Market facing Market facing
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The Fairtrade
System
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Fairtrade Global Retail Sales — 10 Years of Strong Growth
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Fairtrade NAPP established in 2005 and i1s a member of
Fairtrade International

It Is a multi-stakeholder body comprising of
representatives of producer organizations, premium
committees, small farmer organizations and promoting
bodies who are Fairtrade certified across the Asia Pacific
region.
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To serve as an organ of representation, coordination, exchange and
collaboration for the empowerment of small scale farmers and farm
workers from Asia and the Pacific within the framework of Fairtrade

certification.
To facilitate the incorporation of more producers to be able to join the
Fairtrade movement in Asia and the Pacific through an existing wide

range of products and services.

To ensure that Asian and Pacific realities and conditions are taken into

account while setting Fairtrade Standards without compromising on

the basic principles of Fairtrade

FAIRTRADE
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o providing training in local languages
o offering guidance on Fairtrade certification requirements

o facilitating relationships with buyers and access to new
markets

o supporting producer involvement in consultations on
Standards and Pricing

o supporting networking and partnership development
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CHINA
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PR

Afghanistan 0 Pakistan 8

Papua New
China 14 Guinea
East Timor 1 Philippines 3
Fiji 3 Samoa 1
India 85 Sri Lanka
Indonesia 19 _-
Iran 1 Thailand 21
lkyrayzstan| 2| Tonga
Lao 1 _-
Turkmenistan
Total 209
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Fairtrade in Asia and Pacific 2014

Number of farmers and workers in
Fairtrade producer organizations 2014

163,700
"

Small Producer Organizations
and Contract Production

104,000

f

Hired Labow Organizations

267,700
T4t

Azia and Pacific Total

Hobe: Mumbers may ol surm due Lo rounding.
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Percentage
of global total

Fairtrade Premium receipts
2013-14 (€ millions)

€9.2 million
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Small Producer Organizations

and Contract Production

€1.7 million
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Hired Labour Organizations

€10.8 million
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Fairtrade in Asia and Pacific: Farmer and worker numbers 2012-2014
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Fairtrade in Central Asia
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KYRGYZSTAN TAJIKISTAN UZBEKISTAN

ARABLE LAND- 1,4 MIn ha ARABLE LAND- 0,8 MIn ha ARABLE LAND- 4,4 MIn ha
FAIRTRADE — 3315,4 ha FAIRTRADE — 3692,6 ha FAIRTRADE — 555,1 ha
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CHALLENGES

* Low sale of FT products, accessto FT
MARKETS

Organisation: membership and participation,
eadership, transparency

Dependence from Traders/decision making
_ess of women’s participation/gender programm
Procedures and practices of Fairtrade , Flo-cert
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Tendency for growing 2008-2016

@)
o
)
LL
@)
N
o
L
[on)
=
-]
Z

2012
YEARS

— Kyrgyzstan Uzbekistan ====Tajikistan

FAIRTRADE

NETWORK OF ASIA &8
PACIFIC PRODUCERS




OPPORTUNITIES

* Access to information about Fairtrade
Business orientation/new markets
Consulting provided/NAPP Associate is available in region
Fundraising/Donors/Cooperation
Training for SPO

ISO 9001, Certification for Organic
Regional Network of Producers in CA
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BUILDING CAPACITY FOR
FAIRTRADE
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REGIONAL FAIRTRADE WORKSHOPS 2012-2015
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PRE -AND POST

CER

IFICATION

ADVISORY

UP TO 50 % OF
ENGAGEMENT
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TRAINING

SMART EARMING &
ADAPTATION TO
CLIMATE CHANGE

FAIRTRADE



REGIONAL PRODUCER’S NETWORK

ESTABLISHED IN 2016
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WOMEN'’S
ECONOMIC
EMPOWERMENT

PLAN HIGHLIGHTS  Fiaunon o

2017 OF REGIONAL CLIMATE CHANGE
PRODUCER’S ADAPTATION TO
NETWORKIN CLIMATE CHANGE
CENTRAL ASIA

TO DEVELOP
SUSTAINABLE
SUPPLY CHAIN LINK
TO TRADERS WORK
WITH TRADERS

DISEASTER RISK

MANAGEMNT
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The approach (Environmental Strategy)

Sustainable Sustainable

People - Health .~ farms and region and
ecosystem

Additional
contributions

No destruction farming to the Planet
of habitats
No GMO GOOD LITSISIIE\?ESIESITY CARBON and
AGRICULTURAL ENERGY

PRACTICES
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Thank you for Attention !
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