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INTRODUCTIDN

There are many thousands of agriculivral associations. They are
of many kinds, formed for a hundred different purposes, and fune-
tioning in a wide variety of ways. Roughly they can be grouped
as educational organizations, improvement associations, and coopera-
tive business enterprises.

No attempt has been made to determine the amount of cooperation
in the various enterprijes. Farmers’ organizations which appear fo
have cooperative fea®res and farmer-owned or farmer-controlied
associstions which mey or may not be cooperative have been included
in this study.

In the first of these groups ere the organizations which are engaged
chiefly in educnt’.iona%rwork or in earrying out programs for the
betterment of the farmers’ social or economic conditions, or both.
This group includes such national organizations as the National
Grange of the Patrons of Husbandry, the National Farmers’ Eduea-
tional and Cooperative Union of America, the American Farm
Bureau Federation, the National Board of Farm Crganizations, and
hundreds of others formed on practically a country-wide basis.
The group also includes many interstate and State associations of 2

t Credit i duo to W. H. Baker, Grace Wanstali, Louise E, Bowdier, Ruth Poyne, Mary H. Buckiey,
and Dlancho E. Mottgetery for essistunce in the compilntion of the statistieal waterlal,
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similar character. They serve the farmer by collecting and dis-
seminating information, by presenting ideals, snd by working for
the adoption of legislation and administrative regulations favorable
to the residents of the agricultural regions.

A second large group of organizations includes those which the
farmer has evolved to ald kim in producing better crops and animals,
This group includes the many seed-improvement associations and
organizations for the exchange of information reparding cultural
practices for crops. It also includes the many associations for im-
proving the various strains of animals and for keeping registration
records. The group further embraces the cow-testing associations,
associations for the ownership of bulls, and the calf and pig clubs.

The largest of the groups is that containing the associations which
the farmer has set up to assist him in handling his business transac-
tions. This group includes more than 10,000 cooperative marketing
associations, about 1,000 collective purchasing associations, about
2,000 mutual-insurance compenies of various kinds, and a large group
of associations that furnish on a cooperative basis telephone service,
electric current for light and power, water for irrigation purposes,
and transportatisn at cost.

It is estimatex that there are about 69,000 agricultural associa-
tions of ell kinds in the United States. Apnroximately 5,000 of
these are classed as educationsal associations, 6,000 are associations
engaged in production activities, and about 58,000 are bLusiness
associations. Nearly four-fifths of the associations in this group are
co-perations for operating rural tielephone lines. Available date
relative to the number of associations in the different groups of this
tentative classification have been compiled from various sources and
are presented herewith.

AGRICULTURAL ASSOCIATIONS

Educational associntions (including agrienltural, horticultural, and
livestoek societies, fairs, and exhibits)

Production associations (including agricultural colonies, land-imprave-
ment associntions, asseciations owning and operating farm machinery,
crop-imiprovement associations, and animal-improvement associa-
tions)

Crop improvement—
Seed certifieation. ..o o ________. it
Anima! improvement— ;
Livestock registration._________ .. ______ '
Cow testing
Bull ownership
Stallion ownership
Calf clubs
Pig clubs
Business associations
Credit—
Nsational farm-loan assoeiations
Agricultural-credit corporations and livestock-loan companies_ 2 403)
M:.tual insurance—

Public utilities—
Rural telephone and water, light, power, and transportation__ 1 40, 000
Marketing and purchasing 510, 503

1 Estfraated. 1 Estimate based oo 1917 telephooo ceoans,
1 Pecember, 1626, ¥ Decomber, 1025,
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The associations for the cooperative marketing of farm products
and for the cooperative purchase of farm supplies and farm home
necessities have been made the subject of seversl special studies by
the United States Department of Agriculture. In 1917 a bulletin
embodying the results of & survey made for the years 1312 to 1815
was published under the title “Cooperative Purchasing and Marlet-
ing Orgapizations Among Farmers in the United States” (8).%¢
Seven years later the department issued a bulletin entitled, “ Develop-
ment and Present Status of Farmers' Cooperative Business Organi-
zations” (8).® The latter publication contained statistical material
collected for the years 1921, 1022, 1923, wud 1924. This bulletin,
the third in the series, includes data collected from marketing and.
purchasing associstions in continentsl United States for the year
1925. Although the publication deals largely with farmers’ assosia-
tions engaged In cooperative marketing or purchasing, the more
significant facts in connecction with the rapidly deveﬁoping agri-
cultural-credit system, the very extensive mutusl-insurance move-
mont, and the widespread cooperative rural-telephone movement are
noted (p. 66).

SCOPE OF STUDY

Muarketing and purchasing associations, as the term is used in
this study, includes all organized groups of farmers that are engaged
collectively in selling farm products, in purchesing farm supplies, or
in performing any of the marketing functions, such as assembling,
grading, packing, storing, transporting, selling, ete. The data
presented and the conclusions drawn are based on information
received from the associations listed by the United States Depari~
ment of Agrieulture. As reports were obtained from more than
10,800 nctive asscciations and for approximately 1,500 associations
which have cefsed t¢ function, it is believed that the material is
sufliciently representative to present a fairly sccurate picture of the
status of collective merketing and purchasing by farmers in the
United States at the close of 1925,

This is & study of associations, not a study of plents. Many’
associntions operate at more than one point. TFor instance, & grain
marketing company may own elevators st & number of different
places, & milk marketing assqciation may have receiving stations at
a hundred country points, & froit merketing association may have
packing houses scattered over a producing region, or a farmers’
associntion handling general merchandise may operate stores in
several villages. The unit it this study is the association. Every
association, whether lurge or small, and whether it performs many
or few functions, counts as one. In those cases where large-scale
associations are handling single produsts for entire producing regions,
separate tables have been prepared in order thet the facts may be
set, forth adequately.

For the purposes of study, the statistical materisl collected has
been grouped sccording to the States in which the principel offices
of the associations are %cr:.:tted. No attempt has been madé to allot
to the various States their exact shere of the total membership or

o Tieferenca is mnde by pumber (italic) to ""Literatum cited," 5. 97, .

¢ Department bulleting 547, Cooperative Parchaslng and Marketing Organizatlons Aroong Farmers in
the United Stales, and 1502, ﬁoveiopmcnt and Present Status of Farmers' Cooperntive Business Orgonizo.
tions, are out of print,
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total volume of business. For this reason some States have been
eredited with more cooperative activity then justly belongs to them,
and the showings made by other States are not so favorable as the
facts, were they available, would probably justify.

The records of but few essociations permit of separate estimates
for the amount of business handled for those who are members from
a legal standpoint and for those who are onl Fat.rons or partici-

ants in the business. In some associations, ncluding most of the
ivestock shipping associstions, all persons who use the fecilities of
the association are considered members. They are genarally spoken
of as shippers. In most of the recently formed large-scale associa-
tions, membership is dependent upon the signing of marketing agree-
ments or contracts. Many creameries are capital-stock orgenize-
tions with only & few shareholders who are the members of the
associations, but these creameries serve many patrons who enjoy
the snme benefits as the shareholders in regard to the handling of
products, and are generally included by the associations when the
number of members is reported. A similar situation exists in con-
nection with a large number of the associations that operate farmers’
elevators and in connection with some of the other enterprises. Sev-
eral of the wool pools receive fleeces from all producers who wish to
be included in the cooperative selling program. These participants
are called shippers or consignors. In several of the large-scale asso-
ciabions, less t.Ean one-helf of the legal members are actually using

the services made available to *liem through their associations. In
this study, however, all those participating in the activities of &
farmers’ association have been counted. The membership figures,

therefore, include shareholders, contract members, shippers, con-
signors, and patrons.

The figures indicating the volume of business gf the different
commodity groups include more than transections in the com-
modities indicated by the various headings. Many of the associa-
tions are handling several lines of products and are also buying
farm supplies for their members. All these various activities are
included in the figures indicating the amount of business transacted.

Local studies have been undertaken which have yielded valuable
resulés in Minnesota, Iowa, New York, Pennsylvenia, Idaho, Wash-
ington, Michigan, Missouri, and Nori{<Dakota. Where it has been
possible for the local investigator to visit personally a large number
of the associations included in his study, the value of these studies
has been greatly cnhanced. It is likely that in States where but
little attention has been given to cooperation in the past, existing
agencies, or agencies to be created, will undertake detailed studies
in their respective States in the near future.

EARLY COOPERATIVE ASSOCIATIONS

By the middle of the nineteenth century, American farmers had
begun to demonstrate the wisdom of acting collectively in the making
of butter and cheese. At least as early as 1851 & cooperative associa-
tion was organized in Oneida County, N. Y., for operating a cheese
factory. In 1856 a cooperative creamery was established in Orange
County, N. Y., and an sssociation which was forined in Montgom-
ery County in 1863 for operating & cooperative cheese factory is still
functioning,
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Cooperative grain marketing developed in the Mississippi Valley
States in the late sixties (14, p. 236). A farmers’ elevator was estab-
lished at Blairstown, Iowa, in 1867 or 1868. By 1874 there were 28
farmers’ cooperative elevators in Jowa. Al of these had ceased to
function by 1884, but two years later a new start was made in the
cooperative marketing of grain in that State. By 1900 there were
14 active farmer-controlled grain elevators in Towa.

A cooperative association for serving fruit and vegetable growers
was organized at Hammonton, N. J., in 1867 and is reported to have
been active for 21 years.

In the early years of the last century, farmers acted collectively in
driving livestock to market, but formal associations did not appear
until ebout 1876 or 1877 when & group of Tennessee farmers formed
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FiG. | . —STATES AND GEQGQRAPHIC DivisioNs OF LINITED STATES

The 48 States have Leon grouped into D geographie divisions, and wany of the data in this
tllatin are given both by Stotes and geographic divisions.

a club for marketing lambs. Nebraska and Kansas farmers in the
vicinity of Superior, Nebr., formed a livestock shipping sssociation
in 1883, an enterprise that is still functioning.

Wool producers near Greencastle, Ind., formed the Putnam County
Wool Growers' Association in 1885. Although this organization has
baen but little more than a general understanding, it has continued
year after year. :

During the reconstruction period following the Civil War the
Patrons of Husbandry, or Grange, was formed. Although its
original object was to serve farmers as a fraternal, social, and educa-
tional institution, its early leaders soon diseovered that the growth of
the order was most rapid when attention was given to economic

roblems. A large number of cooperalive grangs stores were estab-
ished, especially in the States now comprising the nox_‘th-central
group. (Fig.1.) Some of these stores have con tinued until recently.

Granges established in Alabama, Georgia, Mississippi, and Louisi-
ana undertook to assist in the marketing of cotton by the appointmient
of established firms as sales agents to %mndle cotiton on commission,
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The Mississippi Grange had a representative in London. This cotton
movement was short lived. The oldest of the existing cotton asso-
clations was formed in 1889 to operate & warehouse for storing cotton.
The oldest of the present largeseale cotton marketing associations
dates its existence from 1921.

The egg circle represents probably the first efforts at the coopera-
five mar%reting of poultry products. This form of business enterprise
1s 50 informal that there are few records regarding the time or place of
its origin. The first of the present group of egg marketing associa-
tions was organized in California about 1913.

Federated action by associations in marketing the poultry products
deltvered by members of the various associations is of recent origin,
Five Pucific coast egg marketing associations in 1922 set up &n organi-
zation, the Pacific Egg Producers’ Cooperative (Ine.), to handle on
the New York City market. the surplus stock of the associations.

The present cooperative egg end poultry marketing activity in
Missouri dates from 1915, the first of the now active poultry associa-
tions in Minnesota was formed in 1923, and the present egg marketing
movement in Ohilo is not yet three years old.

Associations for the cooperative marketing of nuts have been
operating in California since 1888. The California Walnut Growers’
Association, the coordinating body and sales agency for 42 local units,
was formed in 1912,

The dates of organization for some of the kinds of associations now
functioning are: Honey marketing, 1899; hay, 1908; seeds, 1913 ; maple
products, 1921; rice, 1921 ; broomcorn, 1923,

GROWTH OF THE COOPERATIVE MOVEMENT

The developruent of agricultural cooperation in America has been
g series of waves. These have not been of equal magnitude, nor have
they been evenly spaced through the years. As each wave broke it
lost its momentum. Furthermore, the waves did not reach the crest
in all parts of the country at the same time. Besides the big waves,
there were minor local waves and cross waves produced by various
commodity-group developments.

Despite the backwash from the waves, there has been e material
gain throughout the years in the number of active cooperatives, in
the number of individuals participating in cooperative enterprises, and
in the volume of sales and purchases made on a cooperative basis.

Data regarding year of organization have been collected and tabu-
lated for nearly 12,000 associations. Of this number, approximasately
1,500 associations have, for one reason or another, ceased to function.
By assuming that the 12,000 associations, for which information is
available, coustitute & fair sample of the 20,000 associations which it
is estimated have been formed in the United States, it is possible
to make & rough sketch of the probable development of organized
cooperafive marketing and purchasing in the United States.

For the period 1860 to 1890 but few more than 100 records are
available, although it is not improbable that 500 or 600 different
enterprises were started, most of which functioned for only a short
time. Of the 10,803 nssociations listed by the Department of Agri-
culture in 1925, 102 were organized prior to 1890. Since 1890 the
number of active associations has increased yeer by year. Beginning
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about 1905 there was & noticeable increase in the number of associe-
tions formed gach year. Marked increases occurred in 1912 and 1918,
The outstanding year in the formation of cooperative associations was

THOUSANDS

. 1l ]
i 1] |
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Fia. 2—ACTIVE MARKETING AND PURCHASING ASSOCIATIONS, 1880 To 1825
Nearly 11,000 reporis 1o the Daportment of Agriculture maoke possible this chart showing the prebabla

dovelopment of the sgriculuirsl cooperative movement. The duta for the years sines 1810 are much more
compiete than these fer the years praceding 1910,

1920 {fig. 2), when nearly 1,400 new enterprises were launched. Each
yoear since 1920 fewer associations have been started.
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F1a. 3.—~MARKETING AND PURCHASING ASSOCIATIONS, 1885 TO 1825
The records of 7,977 asseclations giving information in regard to year of organization Indicate that
grain marketing associntions begon Lo fncrenso rapidiy in pumber about 1902, The focrease continged

until about 1921, Livestock shipping associntions increased numerically during tho years 1615 to 1422,
The perfed of rapid increase for fralt and vegetabie associntions was {rom 1M to 1521,

One-third of the associations active in 1925 were formed prior to
1815, slightly more than one-third were formed during the five years,
1915 to 1919, inclusive, and pearly one-third during the six years,
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1920 fo 1925, inclusive. This would indicate that about two-thirds
of our present cooperative structure hss been erected since the
beginning of 1915. (Fig. 2; appendix, Trbls 3.)

The growth in the number of cooperatives has varied greatly for
the different commodity groups. The increase in number of asso-
ciations that market dairy products has been fairly uniform. Begin-
ning with 1912 the Increase in grain marketing associations was
marked. Most of the livestock shipping associations have come
into existence since 1917. {Fig. 3.)

A tabulation of the number of cooperative associations formed in
& number of the leading States since 1910 reveals severs!l interesting
facts. Cooperative intensity, as measured by the number of asso-
ciations formed per year, reached its maximum in North Dakota,
Nebraska, Minnesote, and Wisconsin from one to $wo years earlier
than in the other States that had large numbers of cooperatives.
In each State there werse local conditions affecting the launching of
cooperatives, but it is probable that the causes for decreass in the num-
ber of new associations varied. Peak years in forming cooperatives,
for o number of the States, were as i}:)llows: 1916, North Dakots:
1918, Nebraska; 1919, Minnesota and Wisconsin; 1920, Iowa, Ohio,
Tllinois, Missouri, Michigan, and California; 1921, New York and
Pennsylvania.

GROUPING OF ASSOQCIATIONS

Existing associations may be grouped in several different ways.
The most common snd the most practical grouping for statistical
studies is that based on commodities handled.

The coopersiive associations concerned with the handling and
marketing of cotton, including the large-scale cotton marketing asso-
ciations, the cooperative gins, cotton warehouses operated by growers,
and producer-owned and ﬂuproducer-controlled cottonseed-oil and

cottonseed-meal mills, are all included in the cotton group.

The deiry products group includes associations operating cheese
factories, creameries, fluid-milk plants, cream pools, plants for con-
densing milk and for making ice cream, sssociations for distributmg
milk at wholesale and retatl, and associations for bargaining as to
prices at which milk is to be sold.

The fruits and vegetables group includes associations for essem-
bling and shipping products, for operating grading and packing houses,
canneries, and drying plants, -for distributing and selling, and for
conducting sales agencies in terminal markets.

Among the associations included under grain are those operating
farmers’ elevators, large-scnle wheat pools, and terminal-market sales
agencies, and the asscciations handling rice and dry beans.

Thelivestock group includes local shipping associations, county-wide
livestock-marketing associations and terminal-market sales agencies,

Under poultry products ere grouped egg circles, egg and poultry
shipping associations, associations operating candling and packing
houses, and associations engaged in merchandising poultry products
in the consuming merkets.

In the tobacco group are the associations operating local receiving’
stations and warehouscs, and the big centralized associations serving
entire producing regions.

The wool group includes associations assembling and shipping wool,
associations receiving, grading, storing, and selling wool, state-wide
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¥ools, and associations selling wool that is received on consignment
rom local and State associations.

Under miscellaneous selling have been grouped the associations
handling farm products not included in the above-named commmodity
groups, and under purchasing have been grouped such associations
as are engaged principally in t%le collective buying of farm and horise-
hold supplies and the operation of farmers’ cooperative stores.

Great difficulty has been experienced in allocating to the various

roups the organizations engaged in handling more than one line of
acm products. Not a few of the associations that operate farmers’
elevators ship livestock, and some collect and ship cream. Many of
the asscciations that are engaged principally in operating creameries
also collect and ship eggs and poultry, and ship Evestoc . Some of
the milk marketing associations make butter, cheese, condensed milk,
and ice cream. There are associations which conduet cooperative
stores, handle grain, ship livestock, and operate coal or lumber yards,
or both. At least one association that handles grain on a large scale
is operating a large creamery and deing a big collective-buying busi-
ness for its members. So far as possible the various associations
have been grouped according to the lines of business which seem to
be the most important.

In addition to being grouped according to commodities handled,
associations may be roughly classified as to their crganic structure
end the functions they perform. For instance, there are independent
local associations which are autonomous organizations serving farmers
in a limited area. There are local units of federations, the activities
of these units being coordinated through the central association which
generally performs the selling funetion while the units attend to the
assembling, grading, packing, loading, and shipping functions. Then
there are %arga-sea e centralized associations. These are similar to
the independent locals except that they operate over large areas such
as a producing region or a State. Furthermore, the large-scale
association stresses the selling function, often developing far-reaching
campaigns for merchandising the products of its members. There
are many variations and combinations of the three types.

Associations have been created to conduct on a cooperative basis
sales agencics in the terminal markets. As a rule these agencies
recéive products from associations and from individual producers.
The products are sold, a service charge is deducted, and returns are
made. At the close of the year, after all the expenses of operation
have been met, such surplus as may remain is returned on a patronage
basis to those whe used the agency.

Another type of organization is the price-bergaining association.
Such an association serves its members by entering into negotiations
with the probable buyers of the products for the purpose of determin-
ing price. Comsiderable quantities of milk, canning crops, and sugar
beets are marketed through the aid of associations of this type. It
will be noted that the association itsclf does not physically handle the
products. It only assists in determining the price at which they are
to be sold.

A recent development in cooperative marketing has been the for-
mation by some of the larger of the associations of subsidiary organ-
izations. ‘These subsidiaries have been set up to perform definite
functions, such as warehousing, processing, or sslling, In a few
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instances a single essociation has created four and five subsidiaries
either for performing the same funetion at different points or for per-
forming different functions. Many of the existing subsidiaries are
capital-stock companies. Control of subsidiaries is usuaily main-
tamed by the parent organization through the holding of common
stock. ¥requently nonvoting preferred stock is sold to anyone who
wishes to purchase. In this study no special consideration has been
given to subsidiaries, the business transacted by such organizations
being included in that of the parent associations.

Another grouping of associations which might be made is one based
solely on functions performed. Some associations only assemble
and ship farm products; others assemble, grade, pack, and ship;
still others confine their activities to processing or storing. Another
group performs only the financing function. A few associations
specialize upon furnishing sales and merchandising services. A few
perform all the marketing functions.

The principal grouping used in this study is that based on com-
medities handled.

ASSOCIATIONS AND BUSINESS IN 1913

One of the early enumerations of farmers’ marketing and purchas-
ing associations in the United States was made by the Department
of Agriculture as of 1913 (8, p. 14-25). Tt was }l;asecl on returned
questionnaires covering that year. Itis a certainty that not all the
associations which were active at that time reported, but the statistical
data are probably comparable, State with State.

Reports to the number of 3,099 were received. These gave as the
total business transacted for the year $310,313,295. {Appendix,
Table 1.) The average amount of business per association was
$100,133. Over 70 per cent of the associations reporting were in the
12 North Central States. (Fig. 1.) Sixty-one per cent of the busi-
ness reported for the year was transacted by associations in the same
Stetes, The three Pacific States, with 7 per cent of the associations
reporting, were eredited with 16 per cent of the business transacted.
Only 7.2 per cent of the associations were in the South Central States,
and these associations handled only 6.2 per cent of the total business.

The number of associations and the amount of business transacted
with the percentages for each group, as shown by the reports included
in the 1913 survey, are given in Table 1.

TaBLE l.—issociations and cooperative business by geographic divisions, 1913
[Assaciations listed by United States Department of Agriculture)

Assoriations Business

Gengraphic division Cumu-

Per cent
of total

. Per cent
Intive Amount of total

per cent

[ :
! 3139, 810, 333
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51, 804, 210
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Cooperative creameries, cheese factories, and cooperative grain
elevators made up largely the associations in the North Central
States. One-half of the associations in the Pacific coast group were
engaged in marketing fridts or vegebables or both. More than one-
half of the associations in the West South Central States had been
organized fo handle fruits and vegetables. Over one-fourth of the
associabions in this group wers handling cotton. These are believed
to have been largely engaged in the cooperative ginning of cotton.
Nearly one-fourth of the organizations in the South Atlantic States
were in Fiorida and were engaged in marketing citrus fruits.
(Appendix, Table 1.) .

{ the total number of asscciations included in the 1913 survey.
38 per cent were engaged in marketing dairy products, 31 per cent i
marketing grain, and 15 per cent in marketing fruits and vegetables,
About 40 per cent of tho business reported was transacted by the
associntions handling grain, 22 per cent by the firuit and vegetsble
shipping associntions, and nearly as much by the creamecries and
cheese fretories making up the dairy group. (Table 2.)

The number of associations in the various comnodity groups and
the amount of business transacted ss measwed in dollars by the
ussociations in the different groups were as shown in Table 2.

Tanre 2.—.Associalions end cooperative business by commodity groups, 1818
TAssociations listed Ly United States Department of Agriculiyre]

Associntions Business
Commuodity group c
umi- Cugu-
Number | £8 8P| Totive | amoumt | BT GRL| Tative

per cent per caal
Drairy products. . ool 1, 187 383 38.3§ %39, 7oL, 105 in2 in 2
EB Y e e v e et m e e 060 3LO 623 1 130,555 221 42.1 6.3
Frults and vegolslloso ooaoan.. - 455 #4.7 5.4 A9, 921, 381 225 83.8
Cotlon oo . 70 23 88.5 15, 007, 544 4.9 88.7
Livestoek. R 4 14 7.9 4, BZ), 340 L& 96.3
Tobueeo- . - i8 LB 835 2,553,420 .8 a1.1
TOTES e e 111 38 21 5, 848, 117 L3 .0
Allothers_ o e 264 70 106.0 21, 730, G668 e g, ¢
Total e ammae I 3, 009 ] 106.0 I __________ 3105, 314, 205 1 LN N S

The associations handling dairy products and grain were largely
located in the North Central States. The fruit and vegetable asso-
ciationswere largely in the Pacific Coast States, in Colora(fo, Arkansas,
Missouri, New York, and Florida. About one~third of sll the cotton
associations were in Texas and nearly one-fifth were in Georgia.
Ten of the eighteen tobacco associations were in Kentucky, and seven
were in Ohio. The farmers’ cooperative stores were largely located
in W ansas, Wisconsin, Minnesota, and North Carolina. (Appendix,
Table 1.) :

ASSOCIATIONS, MEMBERSHIP, AND BUSINESS IN 1%15

A nation-wide survey as of 1815 (8, p. 12-13) was made by the
Department of Agriculture soon after the creation of & special buresn
to study marketing problems. Reports were obtained from 5,424
active associations engaged in cooperaiive marketing and purchasing,
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Undoubtedly there was a larger number of organizations functioning
at this time, but the reports secured are sufficiently representative to
give a picture of the distribution of the associations, the membershi
and the volume of business transacted, in ‘the various State an
commodity groups.

As in 1913, by far the larger part of the cooperative activity was
if? tha)12 Stutes making up the North Central group. (Table 3 and

g. 4.

TABLE 3.—Number of associations and percenlages of tolal number, by geographic
divisions, leading Stetes, and commaodily groups, 1915

[Associations listed by the United States Dopartment of Agriculture]
GEOGRAPHIC DIVISIONS

Numhor Cumula-
of nsso- I;?tgff&t tive par
clations eput

Wedt North Contrel ..o e e 2, 577 475 47.5
Enst North Central. . N 073 17.8 63, 4
Poeifieam s . 43 7 Tal
South Atlantle ... ... ..., 329 6.1 70.2
West South Central A5 58 85.0
Muyuntain. ... 32 4.3 80.3
Enst South Cenlra 5 RN 3.2
Middle Atlantic___ 210 kA .1
Now England.__. . 157 P A 100.9
5,424 b3, 1 0 2
934 181 18.1
505 4.3 27.4
4042 7.4 4.8
313 5B 40.6
252 5.2 45. 8
263 4B 50. 4
244 4.4 5481
197 3.8 58,7
178 3.3 €2.0
124 2.5 6 5
134 2.5 87.0
127 2.3 9.2
124 2.3 7L.6
1,539 2.4 1060.0
5, 424 1011 ¢ P
1,708 3L5 .5
i, 537 0.2 AL 7
Fruits and ve, [ 871 8.0 w7
Merchamdfse {farmers” stores) . ¥7h 51 2.8
Caolton | 213 3.8 53.7
o9 1.8 85.5
43 .8 EO. 3
581 10.7 100.0
5424 100.00 b

The leading States in number of associations were Minnesota,
Towa, Wisconsin, North Daketa, Nebraska, Tilinois, and Kansas.

Approximately two-thirds of the associations in Minnesota and
three-fourths of the associations in Wisconsin were engaged In
operating creameries and cheese factories, North Dakota had more
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farmers’ elevators then any other State in 1915. Minnesota, how-
aver, was a close second, and Towa and Illinois were in third snd
fourth places, respectively. (Appendix, Table 2.)

In 1915 the associations engaged in marketing dairy products were
the most numerous. 'The associations hendling grain were second in
numerical importance, and those handling fruits and vegetables were
in third place. {(Table 3.) ’

The fruit and vegetable associations were more generally distrib-
uted over the entire counfry, but they were especiglly numerous along
the Pacific coast, in Arksnsas, and in Florida. Most of the cotton
associations were in Texas and Georgia. The stores were distributed
throughout the States. (Appendix, Table 2.)

NUMBER
e 1,000 2,000 3,000 4,000 5,000

1]
s s
—

T 13 1 1
R R R R l I
e ——— —

2,577
4. B25

273
3,075

WEST NORTH CENTYRAL ~- {
EAST NORTH CENTRAL -- {
PACIFIC === == == == rmrnm {
MIBDLE ATLANTIC ~—=~~
WEST SQUTH cEmnAL-{
SOUTH ATLANTIC ----~-
MOUNTAIN = --mmmmmmm- {
{ ASSOTIATIONS USTED 87 L5 DEPT. OF AGR, Y

EAST SOUTH CENTRAI -—-{

NEW ENGLAND ---—nun-- {

Fi1a. 4.—MARKETING AND PURGCHASING ASSOCIATIONS, 1915 aNp 1925

Thero was & gain bo the number of associations listed duripg the 10 years 1815 to 1925, in each
of tho 0 geographic divisions. The numerteal gains were nearly egual in the West and East
North Contral groups.

MEMBERSHIP IHSTRIBUTION

The estimated membership for 1815 for the 5,424 associations was
651,186. This estiraate was determined by multiplying the average
membership for the associations jn each State that reported number
of members by the total number of associations listed for each State
and adding the products.

Minnesota led all the States in number of members; lows was
second in point of numbers; Pennsylvania, third; and Wisconsin,
fourth. (Table 4.}

The estimated membership for the several commodity groups is
shown in Table 4.
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L300 1,500 2,000 2500 3400 3,500

FRUITS AN
VEGETABLI

COTTON -~

{ ASSOLIATIONS LISTED BY U5 DEPT. OF AGAL)

FiGa. 5.—MARKETING AND PURCHASING ASSOGIATIONS, 1915 AND 1925

Assoeintions engaged in marieting daley products were most narergns in 19135, nnd asspciations
engnged in markoling graln were miost nomeraus in 1925, Most of the Hvestock shipping nssocia-
Lions heve been lormed sines 1015 The decrasse in the number of cotton and tobnceo matketing
associations is duv to the new type of cssocintion for handling thesa products.

AREA OF GIACLES
HUMIRIGAL EQLRVALTNT
WiMEray
THOUMRTSE

{ ASSOCIATICHS LUTED BY LLS.OTPT, OF AGR. )

Fla. 8.—MEMBERSHIP OF MARKE;I#S i‘g’é% PURCHASING ASSOCIATIONS, 1915

Amgng the States in which thers were lnrge membership inerenses during the 10 yerrs endiug
{n 1035 were Missouri, Kentucky, North Carplina, New York, Ghio, Michigac, Wisconsin,
Ilinels, lows, Minnesota, and Cklahoma.
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TanLe L.—Estimaled membership and pereeniuge of inlal membership, by geographic
divigions, leading Stales, and commodily groups, 1915

[Associstions listed by 1he Unlled States Department of Agriculture]
GEOGRAPHIC DIVISIONS

Estimated membershlp
Numﬁ of
assois
tions listed | Number of{ par cant C"i?:,"alm'
tnembers per cent
West Nortl Central - . . 2,577 254, 425 30.1 30.1
Fust North Contral_ ... . . 973 107, 431 14. 5 55,4
Pacifle. 416 65, 9506 10.1 65.7
Mlidudla Allanti 210 63,971 @8 5.5
South Atlantic. 320 37,067 57 §L.2
Enst South G . . 215 35, B34 5.5 80,7
BIonDLAD . e re o e mmmm e mmrm oo —amemmaean - 242 M, 5.4 2. 1
Wast Soutl Central ala 3, 703 1.7 96.8
New Engiand...... 157 2,054 3.2 160.Q
Towl...... e iammmm e 5,424 651, 186 1006 {.oooeenes
Minnesote o _o.occeeeaeas 00, 342 13.9 13.9
b L Y PR 50, 151 9.1 2.0
Pennsylvanin_ . 468, 106 71 3.1
LT T . , 350 5.4 35.5
YVashington ———— 32, 7H 84 4. 5
Iinols.... ... a1, 077 4.8 45.3
Nebruska _.woomeoooas 2%, 384 4.5 49,8
Kansns. ... . 28,875 4.4 .2
North Dakota. ... 22,453 3.5 5.7
Californin.. ... . .... 22,375 4 1.1
Michigan 21, 182 3.3 .4
Kenteky. 10,460 3.0 074
South Dak 17,451 2.7 0.1
Texns, ... . 17, 242 2.8 T
AN GBS e i muaucasmc————— 177, %02 7.3 106.0
Tt e rra e siamsasmaaeeea 5,424 451, 185 1000 | o aemacanaa
COMMODITY GROUPS

O e e oo ecanann memeeeermem e ameanen 1,637 166, 828 5.6 25. 6
Dalry produets. oo v ———— 1, 708 144, 567 .6 47.2
Fruits nnd vegotables, e - 871 100,914 16.9 61
Murchaodise (fartners’ s10Ms) - oo ecesmme e ema o] 50, 505 9,1 .2
L TR T T USRS 213 18,404 2.8 6.0
Tobncen. . 43 17, B49 27 8.7
Livestock ... 96 13,433 2.1 80.8
F LT o P N 581 124, 681 19.2 100.0
Total 5,424 83l, 186 11 N PR ——

YOLUME OF BUSINESS

A careful estimate places the volume of business transacted by
the 5,424 sssociations listed in 1915 at $635,838,684. This was an
average of $117,227 per association and an average of $976 per member.

The States with the largest amounts of business credited to them
‘(x:Ia:".rilCalifomia, Towa, Minnesota, New York, and North Dakota.

able 5.) -

The estimated amounts of business transacted by the several
commodity groups ranged from about $1,500,000 for the cotton
associations to nearly $290,000,000 for the asSociations marketing
grain,
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Tapie 5.—Estimated business and percentage of folal business by geographic
divisions, leading Stales, and commedily groups, 1916

[Associstions listed by United States Department of Agricuiture]
GEOORAPLIC DIVISIONS

Estimated business1
Number of
nasnilatlons
Hsted Amount of
buskness

Cumulstive

Per ¢ont per cent

Waost North Centml 2,577

25

§| 233388888
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SRRREEBRE
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B mrrpea i BR

8|
8
(=3

TATES

Callforaia._ . 167
{&\Jm - 505

B30
i
313
402
240
63

o
b
=

Senth Dihotn
Washingion
Nobraski .
Mleilgnn

All others 1,673

PR NI B S I Ot m1 00 53 25 00
7R e G2 ot B e e BT OO
shphaggaznng

0 O O RN G0 D G e 0

—
o

5, 424

E

GROUPS

258
E32%%

Frunts s vegelables
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Mlercinundise (farmers’ stores). ..
Tohnero,

Livestigrk

Cotion
Al others

_.
ol

LLomeEBE

HOoO@D Mo

&
-

SRRER=US
B R e 0

B
REE

§| 58888388

&, 424

&
g
g

100.0 |

! Basad on reports for 534 nssociations as follows: Grain, 180 associations; frults and veﬁgtab!&: 58 dairy

procluets, 176; futmers’ storas, 38: tobaceo, 2; livestock, i0; cottonm, 18; all others, 52. ‘The estimates for

cotton, livestock, nud steres ure undoubdtedly too low,

CHANGES BETWEEN 1915 AND 1925

During the 10 years from 1915 to 1925 there was a phenomenal
development in several phases of the cooperative movement. The
number of associations listed by the department practically doubled
{Table 6 and figs. 4 and 5), the membership in these associations
increased by 315 per cent (Table 6 and figs, 6, 7, and 8), and the
amount of business handled in 1925 was 277 per cent greater than
in 1815 {Table 6 and figs. 9, 10, and 11).
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915 1925
THOUSANDS OF MEMBERS THOUSANDS OF MEME

ERS
100 80 60 4D 20 ~0 0 20 &0 G0 80 D0 120 |50 160 180 200 220
|

N.C.
L. 13l
MICH.128
WIS, 120
OHIO L6
H 22 CALIF. NY. 100
21 MICH., OKLA. 22|
19 KY. CALIF. 31

| AssocATIORS LISFED BY WS.DEFT, OF AGR Y

Fia. 7.—ESTiMATED MEMBERSHIP OF MARKETING AND PURCHASING ASS0OCIA-
TIONS, 1915 AND 1925

Trirlng the 10 rears from 1915 to 1925 Minnegotn held the lead for the lurgest caoperativa
mumbun;hiF. jown rropped! from second place in 195 w third place in 1345, und Kentucky
advouced from bwelfth place in 1935 tw second ploce lu 1035 :

THOUSANDS OF MEMBERS
200 300 400

GRAINrmmmemmmee {;:;

7
DAIRY nnonums{:'“' '/""/’/////” -

7, _ |

60 . ) *

LIVESTOCK ===~

VO " "

300 -
COTTON-----—-{ R 525

FAUITS AND

VEGETABLES

ALL OTHERS .0 ; |
l

ASSOCIATIONS LISTED BY U.5.DEPT. OF AGR.

Fia. 8.—~ESTIMATED MEMBERSHIP OF MARKETIHG AND PURCHASING ASSOCIA-
TIONS, 1915 AND 1925

Tha gain iz menbership of livestock shipping associallons for the 19 vears 10915 to 1925 was
greater than for any of the other vommodity groups of nssociatlons. The * All others'” groupr
inchiled the jntions marketing pouliry, eges, woul, sod miseellunecus o produets.

66008°—28 2
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Taste 6.—Percenlage gains in number of azsociations, estimaled membership, and
estimaled amount of business, by gesgraphic divisions from 1915 to 1927

[Associutions listed by United States Department of Agricalture]

Percent=ue gaing in—

Qeographic division Number of | Number of | Amount of

associntions] wewbers | business

MNew England 250 Lt
Middle Atluntic 150 173
Enst North Centml_._ . 10 s
Wast North Cenlral 102
Sonlly Auengle. | 2] B 1,383
Eeut South Centml, F F 1,538
Wast Sontly O . 4 1,64
Mlountein, . 246
Pacitie.... ..__..... 3

Unitod & 3 277

CIRCLE AREA EQUIVALERT
DiAMCTERL OF CIRELES

AT [ R N
0 a0 24 sd 98 199 180 2 ¥R
WILLITRE OF CovLARE

Flo. 8.—ESTIMATED BUSINESS OF MARKETING AND PURCHASING ASS0CIA-
TIONS., 1816 AND 1925

Tho Inryest iwrmninga galn In volurna of business, ns mensured in dollars, for the 10 yenrs 1015 to
1925, was made Ly the mssaclatlons in Missourf. ' 1iig inercases are shown I 1he associslions in
[Hools, Minnesota, Ohio, anl Michignn

The largest gain In number of associations was made in the five
East North Central States and the second largest gain by the three
Middle Atlantic States. (Fig. 1; Appendix, Table 7.)

The largest gain in estirated meibership took place in the four East
South Central States and the second largest gain in the four West
South Central States. (Table6.) These membership gains were due
almost entirely to the formation of large-scale tobacco associations
in Kentucky and large-scale cotton associations in Tennessee, Ala-
bama, Mississippi, Arkansas, Oldlahoma, Louisiana, and Texas.

Large percentage gains in amount of business handled in 1925 as
compared with 1915 are credited to the West South Central, the East
South Central, the South Atlantic, and the New England States.
(Table 6, fiz. 9.) The smallest eain for the 10-year period was in
the three Pacific Coast States; however, the amount of business
handled by the cooperatives in these States nearly donbled during
the 10 years.
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Minnesote, Towa, Illinois, Wissonsin, California, and Michigan
were among the 12 leading States in both 1915 and 1925, as measured .
by—(1) number of associations, (2) estimated membership, and
(3) estimated business transacted. XKansas, North Dakota, Ne-
braska, and New York ranked so high in several of the groupings that
they belong ameng the leeding States for the 10-yeer pertod. The
cooperatives in the 10 States above named constituted 63 per cent of
all the active cooperatives for the 10-year period. 'The memberships
included 49 per cent of the total membership of all cooperatives for
the 10 vents, and tho associations within these States transacted
more than 60 per cant of the total cooperative business for the pertod.

The percentage gains in thesc States for the 10 years were not so
large &s for somo of the other Stutes, yet the gnins were sufficient to
keep each State in the group of leading States. {Table 7.}

1915 1925
HMILLIONS OF DOLLARS MILLIONS OF DOLLARS
300 200 el o 9] 100 200 300

122 CALIF.  MINN. 224
107 IGWA  CALIF. 224
59 MINN. L. 195
52 N.Y. IoWA 173
47 N.DAK. WIS, 113
1 38 wis. oHIO 107
1 32 kANS. N.Y. 104
1 33 . KANS. 99

24 20 5. 0ax.  nEBR. 82

19 WASH. N.OAK. 31

[ A550CHTIONS LISTED 6T U 5.DEPT. OF ack }

Fim. [0.—ESTiMATED BUSINESS OF ?IIARKET&NG AND PURCHASING ASSQUIA-
TIONS, (815 AND 1926

Calitornln associalions ted in volina of business in 1915 and Wlinnesota associalions led in

1995, witly Caiffornin in soeond plnes.  Tows was fn second pluce jo 1915 ol in fourth place in
1005, Liinols movad up from ofghth place int 1015 to third place in 1625

TanLe T..—Percenlage gains in number of associafions, gstimnied membership,
and estimated amount of business, by leading States, 1915 to 1928

[ Associations listeit by United States Deportment of Agriculiure}

Percentoge guins in—
State Number of | Estimated | Estimated
assocls- | member- | amount of
tions ship business

DB OSOLA e oo eecrosn e mmeeermramaEmmmmmm—ro—ssemsmm o= 1 141 230
Jowa..__ re—wamammmmmmarana 117 o [
TUAIOLS e o o e e e eeem oo s asameem e imumasmemameocsoanns 23 322 497
R ATy Tt e S PP PR 1iZ 39 hitt)
CaIOTIR o - o ceeam e v ara e e ccaemmma e . 78 408 B4
EODSHS oo mmemmamsuaan an 187 201
North Dakota. 47 140 03
Nebraskn.- ki) 152 402
Michigan.. 243 506 8
New York, 131 850 10t
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In each of seven States the number of associations reporting to the

- department increased by more than 200 per cent. The States were

Missouri, Indinnn, West Virginia, Michigan, Pennsylvenie, and

Illinots. Six States lost in number of associations during the 10-year

R;f.riod. These States were Louisiana, Kentucky, Maryland, Georgia,
orth Cearolina, end Scuth Crrolina.

Membership incereases of 1,000 per cent or more occurred in Ohio,
Missouri, Oklahoma, Georgia, Indiana, North Carolina, and Missis-
sippi. Reports from six States indicate fewer members in 1925 than
In 1915, These States were Washington, Delaware, New Jersey,
Idaho, Nevada, and Rhode Island. (Fig. 6.)

In all of the 48 States except Nevada the 1925 business transactions,
as measured in dollars, wera greater than the amount of business
handled in 1915, The States m which particularly large percentage

ains ocourred were Missouri, Mississippi, Georgia, Maryland,
‘loride, New Hampshire, Connecticut, and Texes. (Figs. 9 and 10.)

MILLIONS OF DOLLARS
Q 100 200 300 500 700 800

b e e e P )

PRODUCTS
UVESTOCK --

FRUITS AND
VEGETABLES

COTTOM ==+~
|9!5

a2
TOBAGCO --- . 025

| A33OLIATIONS LISTED AY .5 GLRT. AGK |

ALL OTHERS -

Fig. 11.—ESTIMATED BUSINESS OF MARKETING. AND PURCHASING ASSOCIA~
TIONS, 1915 AND 1925

Thers has baon o marked incrense in the volume of business iransacted for ull the commodity
groups.  The jnercose for the grmin rerketing associations and for the associations marketing
delry produets ninounis! to were thoo $500,000,000 each.

TanLe 8.—Percentage gains in number of associations, estimaled membership,
and estimaled amount of business by commodity groups, 1913 to 1928

[Associntions listed by the United States Department of Agricuiture]

Pereentnge gaing in—

Commodity group '
Mumber of ; Number of - Amount af
assovintions| members | business

L1 T
Drsbey produets ., .

Frofts and vegetables
Colton.. .

Allyroups. . oL

i Flgures for 1015 sid 1935 oot comparable.
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The percentage gains for severasl of the commedity groups were
unusually large. (Table 8.) This was chiefly due to the setting
up in the cottonn und tobaceo producing regions of state-wide or
region-wide centralized associations. This new type of organiza-
tion largely displaced the independent local associations that had
been functioning in ¢ small way. In consequence there were fewer
cotton and tobacco associations in 192§ than in 1915, but these
fewer associations reported & very much larger membership than
did the associations that were active in 1915, and they transacted
annually o volume of business that was many times tnat reported
by iho indepondent local associgtions functioning in 1915, (Figs.
5, 8, and 11; appendix, Table 7.)

TOTAL KUMEEA OF ASSOCIATIONS

0 100 200 300 400 300 600 700 60D 300 LOOO LiOD 1,200 1,300 Leoa!
T T T

MINNESOTA ~~~-1333

ILLINGIS

MISSOUA) —~-~35a7
NEBRASKA& ---- 488
KANSAS

NORTH DAKOTA - 450
MICHIGAH ---- 436
SQUTH DAKQTA- 397 i

INDIARA

NEW:.\YORK { ASSOCIATIONS LISTED BY U.3.0FFT. AON. ]

PENNSYLVANTIA - 216

il L]

F1a. |2.—-MARKETING AND PURCHASING ASSOCIATIONS, 1926

More than one-hall of the nssocintions listed hy the Department of Agriculturs In 1925 were
located it slx Stntes—3Minmesotn, Iown, Wisconsin, [lioois, dlissour, and Mebmgin.

MARKETING AND PURCHASING ASSOCIATIONS IN 1925
NUMBER OF ASSOCIATIONS

At the close of 1925 there were listed by the Department of Agri-
culture, 10,803 farmers’ marketing and purchasing associations which
were largely cooperative. These associations were located prinei-
peliy in the 12 North Central States, 73 per cent of all the associa-
tions being in these States. Nearly 6 per cent of all the associations
were credited to the States of California, Washington, and Oregon,
and less than 5 per cent to the Middle Atlantic group consisting of
New York, Pennsylvania, and New Jersey, (Table 9.)

Of the 48 States, Minnesota [eads in number of associations,
having 12.8 per cent of the total number. Iowa, Wisconsin, llinots,
Missouri, Nebraska, and Kansas follow in the order named. (Table
9 and fig. 12.)
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Tasty 9.—Number of associations and percentages of lotal number, by geographic
divisions, teading Staies, und commodity groups, 1925

IAzsocintlons luted by the United States Depnrtiment of Agricalinge]
QECCRAPIIC BDIVISIONS

Cumuiu-
Number of | Par cont
. tive por
nsspedntions] of total wont,
Weat North Contral. ... 4,835 44,7 447
Eist North Contrad . . . 3,075 o8 5 2
Puelfle. .l - [1h &0 i
Meldetto Athanthe oo oL e fived 1.3 £3.9
Weut Sorrth Cungenl .. et e e aeaan . . 454 + 2 881
Bouth Atleotbe. .. .. ke mtaaamenemans .- . ALG 1.4 .7
Monnbin. aeoaal e e Ay 3.3 95.0
Eust South Ceutrnd. e mmmnamnee av a0 gi.a
NOW EBEIMDU . v e v ommm e cmmmweeam s e et e e o e o 254 24 . ¢
PO o o e et m e et mme i mmm e A mmn et m et rrm o e i 10, 583 [1¢ 1 A ——
LEADING STATES
Minnesots. .- } 1,383 12.8 12.8
DO, s o e e ————— 1, (1 FLE S o0
Wiscousin 1 1,002 1. § .0
Thools . ... R g2 7.8 i 8
Missour i v —————— 97 5.4 45,0
BT e e e ees 488 4.5 Wi
CIUTBBME . ime o m et cm b e o e e 166 4.3 5.4
North Dukotn., 460 4.3 8.7
Afichigan. . ! 438 48 2.7
Sauth Duke 39T 2.7 B6. 4
Ohia 305 3.7 70.1
Culllorals . e eeecoonee - 350 L2 3.3
Allotbers. . o.eiean. . - . 2,883 ol 106.9
1 i, 802 1,10 e I
COMMODITY OROUPS
L8 2 S 3,338 30.9 a9
Lrdry produets. . oo .. e e cmmr——— 2, 187 2.3 5.2
v est e e eam————— 1,370 if. 4 07, 0
Fruits une! vogetables. 1,237 iL4 7.0
Cotlon. 121 i.1 80.1
w 1] - 80.9
i .7 3.4
38 4 5.4
Tohneeo o oeeeoo 24 .2 2.2
Mseetbmeons el e iitic) 6.5 88.7
Alseellnneous By, o e e s e eon e I ik 1.4 100.0
PO e e e e ot e e s e dmmm s mn o a e e o eoe I, 803 1060, 0 { s

t For stutistios boaml on State studies, seo appendiz, p, 88,

Nearly one-third of all the active associations were engaged in
performing one or more of the funections in connection with the
marketing of grain, about one-fifth of the total number were engaged
in hendling dairy products, and nearly one-sixth shipped livestock.
The associations hendling cotton, tobacco, wool, poultry products,
and nuts were not importent from a strictly numericel standpoint,
the enfire group making up less than 4 per cent of the total number
of associations,

Wisconsin was the leading State in regard to number of associa-
tions handling dairy products, and Minnesota was second. Illinois
was credited with la;e. most grain markebing associations. Yows had
the second largest number and Kansas the third, Iowe led in live-
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stock, Minnesota was second, and .Illinois third. California had

* more than twice as many iruit and vegetable associations as any other

State. TFlorida was eredited with more associations than New York,

and New York with more than Arkanses. (Fig. 13 and appendix,
Table 4.)

Among the active organizations in 1925 were about 200 which rank

as large-scale essociations. All of these served the producers of large

NUMBER
400 500 800

WISCONSIN
MINNESOTA
FCHWA,
MICHIGAN
NEW YORK

DAIRY
PRODUCTS

ILLINOIS

| CWA
KANSAS
NEBRASKA
N.DAKCTA

10WA
MINNESOTA
ILLINDIS VESTOCK
WISCONSIN
MIS50URI

CALIFORMIA

FLORIDA

FRUITS AND
NEW YORK VEGETABLES

ARKANSAS
MICHIGAN

| A550CLATHGHS LISTEO 87 U.S.CLPT. OF Am }

Fig. 13.—~MARKETING AND PURCHASING ASSOCIATIONS, 1926

Wisconsinn wos the lending Slate in 1925 ns rer,nrds cooperntive marketing of dairy products;
Hiinots ied in number of organizations marketing graln; Iown wos first in livestock shipplog
nsspeiations; sud Cuttfornin led in fralt and vegetable pssociations.

areas and most of the associations performed more of the marketing
functions than are generally attemnpted by local associations serving
the producers of only & single community or shipping point. About
50 of these large organizations were federations OF local units. Most
of the federations were serving groups of producers with fruits,
vegetables, or dairy products to Ye marketed. These federations
were located principally in California, Florida, New York, and
Minnesota., (Fig. 15.)
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There were also 74 large-scale contralized associations at the
close of 1925, (Fig. 16.) Of these 15 were engaged in marketing
cotton; 15, grain; 7, tobacco; 4, deiry products; 8, fruits snd vege-

{rom o0y AssatuToRe
USTIO BY U3.00PT.0F Agn)

Lack dof rapresents
’ 00 hwmbers

F1a. 14.—-MEMBERSHIP IN MARKETING AND PURGCHASING ASSOCIATIONS, 1825

In the dniry reglons, the gruin-praducing reglang, the tebacco-producicy regions, sod the
Cotios Belt the number of farmors sclling and buyiog cooperstively was Ingpe in [92s,

{45500umens urTeo
FOUIOEMT OF 460}

% -
Lirslan thasr chitaa in which principel
et of @xspciiions ara frtated

P T

Fie. 15.~MEMBERSHIP OF FEDERATIONS OF MARKETING ASSOCIATIONS, 1925
There ware groups of federntlons along the Pacifie const, in Minnesota, Wisconsin, dichlenn,

angd New York in the Northern States, and In Florida.  About one-holf of these federntions have
been formed since 1020,

tables; 8, wool; 4, nuts; 10, poultry products; 1, broomeorn; 1
cane sirup; end 1, seeds.

Sales agencies have been established in about 25 of the terminal
markets for the purpose of furnishing sales service on a cooperative

H
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bisis to farmers’ associations and individual producers. The sales.
agencies for selling livestock are the most numerous. In 1925 there
were 26 such agencies functioning in 20 markets. Among the other

aah)

- fog, 000 mambers
7 f 0,000 membery
Tow-ses OO0 R wmbEry

Cireiea ahom sitier in which poireipal-
s o aucimten o locatd
(]

Fio. 18.~MEMBERSHIP OF CENTRALIZED MARKETING ASSOCIATIONS, 1825

Lorgescale centrulized markating nssociations have been formed largely among the cotton, rics,
nod tobnern growers in Lthe Southern States.

+ Mizcwdfonsous
o Codton
w Joiry products

[ ASSOCIATIONS LITID BT LS REFT GF AGH, ]
(8N

F1G. 17.—FARMER-OWNED AND CONTROLLED COOPERATIVE SALES AGENGIES, 1825

Frrmer-owned pnd farmer-controlled sales ngeneles were opersting {n about 30 terminal mnrkets

{n 1925, ‘These reeeived farm products which were marketed ut the npproximate cost of rendering
the service, on u commission busis.

products marketed in this way are grain, poultry and eggs, wool,
fruits and vegetables, and dairy products. (Fig. 17.) Some of the
larger sales agencies have stafls of treined salesmen which are moved
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into different scctions of the country to assist local assoctations in
obtaining wide distribution for the products of their members and
in aveailing themselves of trained and experienced salesmen.

ESTIMATED MEMBERSHIP

It is estimated that the total membership of the 10,803 associations
listed by the department at the close of 1925 was 2,700,000. This
figure is considerably larger than that representing the total number
0? farmers served by cooperatives, as many farmers belong to fwo
associations, some to three, and a few to four. Prior to 1920 many
general-purpose associations were formed. These undertook to serve
their members in different ways, such as by marketin rain, dairy
products, fruits and vegetables, shipping livestock, ang %uying sup-
plics of fertilizers, feeds, fencing, fuef etc. Since 1920 the tendency
seems to have been to form associations for the purpose of handling
but a single commodity or a few commodities that pass through
practically the same channels of trade on the way to the consumer.
Separate organizations are frequently formed for marketing dairy
products, poultry and eggs, wool, grain, grapes, apples, peaches,
dried fruits and vegetables and separate organizations are sometimes
formed to specialize in the collective buying of farm requisites.

A recent survey gave 1,800,000 as the number of farmers served
thirough cooperatives in 1925.

More than one-half of the total cooperative membership in 1925
was in the associations in the 12 North Central States. Slightly over
20 per cent of the total membership was in the & South Central

States. The associations in the South Atlantic group, including

Delaware and Florida, were credited with 10.4 per cent of the member-

?ihip and the 3 Pacific Coast States with 5.2 per cent. (Table 10 and
g. 6. -

TaBLe 10.—Bstimated membership and percenlage of tolal membership, by
geographic divisions, leading Slates, and commodity groups, 1995

[Associations listed by the United Stutes Tepartment of Agriculture]
GEOGRAFPBIC DIVISIONS

Estimated membership L

Cumula-
Per cent | tive por
cent

West Worth Central
East North Central . __
Enst South Central.
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Mlddle Atlaatic .
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E|82BEEE8E8

M
=1
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1 Ineludes shareholders, contract members, patrons, shippers, and consignors for the 10,803 associations
listed, As maoy producers are members of severs) nssnciolions the mumber of producers engaged io
coaperatlve marketing and purchasing is considerably lass than 2,700,000. Furthermore, nat all the
rroducers who are included arg delivering products to the gssoeiations of whish they gre members,
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Tapur: 10.—Estimated membership and percentage of lotal membership, by
geographic divisions, leading Stales, and commodily groups, 1526—Continued

LEADING BTATES

Estimated memborship
Nuraber of
"tlons Gumula
tigna umula-
listed I‘L;I;':nbtfgrgf Por cent ti:gn;éer
Minnesetn . 1,383 217, 400 g1 8.1
Kentucky .. i} 114, 700 7.2 16. 3
Town. ... 1,004 174, BOO G 7 2.9
alissourio_ i 170, GO0 6.3 .3
North Cury 50 138, 000 5.2 3.6
hnols. ... - a2 121, 000 4.8 3.3
MACIEAD -« o eece e w o oo ainnn 420 128, 300 1.7 43.0
Wiseonsin_.. . 1,002 120, 100 4,4 47, 4
[0 111+ Jmu— 3u5 1146, 300 4.3 517
Mow Yurk. .. 28§ 100, 000 a7 55,1
ORIMNOMA e ran 143 92, 200 3.4 58.8
Californin__, _ 350 01, 200 3.4 02,2
Al OLHeTS . o e - 4,159 | 1,008, 500 ars 100, 0
Tolnl oot immmmem e usmmmmmmm— e 10,804 | 2, 700, 000 L1 1 O,
COMAMODITY GROUPS
U o e e oo e mcmmmmme o —mamammem—nmaememmmmooe 3,538 {20, 000 10.3 19.3
alry products - 2, 147 460, 0D 17,0 0.3
LaAvestoek . oo i mamamm s mam e 1, %0 400, 000 14.8 5L 1
Cotton._ . - 2l 300, 00C¢ 11,1 022
LT T 24 300, (00 1.1 73.3
Bliscellbueots Bt e acmmmam—r e 1,217 247, 000 al B2.4
Fruiis and vegetables. ... 1,837 180, 000 0.7 89,1
Bliseullineous selling o8 173, 000 0.4 05.5
Wool o1 , WO 1.8 97.4
Poullry prod 7l 50, (0 1Y .3
uts 39 20, 000 i 10,0
10,803 | 2, 700, 00U 100.0 |omeeeeeeeae

The associations with headquarters in Minnesota reported a larger
number of members than the associations in any other State. Ken-
tucky ranked next to Minnesota in total number of members. Iowa
followed Kentucky, and Missouri followed Towa. It should be noted
that a large number of the members of one of-the Kentucky associa-
tions are residents of neighboring States, and many members of one
of the Ohio nssociations are residents of Xentucky. The States
following Missouri in the order of their numerical importance were
North Carolina, Illinois, Michigan, Wisconsin, Ohio, New York,
Oklphoma, and Chalifornia. (Tab%e 10, fig. 7, and appendix, Table 5.)

Of the associations in the various commodity groups, those market-
ing grain had the largest membership, nearly one-fifth of the total
estimnted membership being credited to them. The membership
of the organizations handling dairy products formed 17 per cent of
the total, and the membership of the livestock shipping associations
formed nently 15 per cent of the total. The percentages for the other
groups were cotton, 11.1 per cens; tobacco, 11.1 per cent; miscellane-~
ous buying, 9.1 per cent; fruits and vegetables, 6.7 per cent; miscel-
lansous sgﬁing, 6.4 per cent; wool, 1.0 per cent; poultry products,
1.9 per cent; and nuts, 0.7 per cent. (Table 10 and fig. 8.)

Thivty-five federations, with 1,907 units, reported a total mem-
bership of 210,325 ab the close of 1925, The fruit-and-vegetable
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group consisted of 22 federations with 852 local units and 55,110
members. The seven federations in the dairy group reported for
846 units with 112,625 members. Reports were also received from a
federation of 17 egg and poultry marketing units, with 22,000 mem-
bers, a federation of 87 country elevators, with 12,200 members, a
federation of 42 associations handling walnuts, with 4,500 members,
and from a federation of 37 sheep growers’ cooperative associations,
with 1,875 members. The relative numerical strength of the several
federations is indicated graphically by Figure 15.

The 74 large-scale associations of the centralized type which were
functioning at the close of 1925 reported a total membership of
879,190, The number of independent sassociations in the various

roups and the total membership for each group was as follows:

otton, 15 associations, 291,557 members; tobacco, 7 associations?
208,456; grain (including rice), 15 associations, 100,538 members;
fruit and vegetable, 8 associations, 36,750 members; dairy produets,
4 associations, 78,280 members; wool, 8 associations, 31,002 members;
nuts, 4 associations, 17,756 members; poultry and poultry products,
10 associations, 15,064 members; and 3 associations handling other
products, with 9,787 members.

ESTIMATED BUSINESS

In round figures, the 10,803 associations listed by the depsrtment
trensacted business in 1925 to the amount of $2,400,000,000. By
far the greater part of this amount represented sales of farm products.
Perhaps one-tenth represented purchases of farm supplies. Seventy
per cent of the total business was handled by the cooperstives in
15 Stetes that make up the North Central and the Pacific .coast
groups. The remaining 30 per cent of the cooperative business
was handled by the associations scattered through 33 States. {Table
11; sppendix, Table 6.} '

The largest volume of business credited to any State wes
$223,980,000 for the 1,383 associations listed for Minnesota. Cali-
fornia ranked second to Minnesote and had a total estimated busi-
ness of $223,960,000 for the 350 associations. Illinois was third in
importence, Iows held fourth place, and Wisconsin and Ohio fifth
and sixth places, respectively. ew York and Kansas were seventh
and eighth in importance. These eight States transacted 51 per cent
of the total cooperative business. (Table 11 and fig. 10.)

bt;’{ll‘lwo of the tobacco ossoviations did not receive tobacco of the 1525 crop and have since gome out of
£33,
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TanLe 11.—Estimated business and perceninge of tolel business by geographic
divisions, teading Slates, and commodity growps, 1926
{ Assneintions listed by the United States Department of Apricutiure]
GEQORAPNIC DIVISIONS

Estimated business
Numbers
ol assoubiy- Cumul
Lions ummtia-
fisted "\;ﬁg:‘gg:f Per comt tiva
pur eenol
Phousairds
West Mortih Ceutrad_. 4,825 A830, 130 39 3.9
Hawt North Central 3,075 538, 20 .3 58,2
AT 11T . [n) 207,675 124 WG
MEddle Attanti 522 154, (450 6.4 .9
Sonth Ataniie. . 385 152,825 6.3 83.3
West South Centrab . 40k 128, G0 54 83.7
Bnst Bouth Central.. .. prr 117, G 4.9 ®e
New Eegdamed o ., ... 58 85, 17 35 971
Mountsdn.._ . ... 353 70,930 2.8 100. 0
A L s o e oee e e immmanme e mmemmArmammtaan e 10,500 | 2,400,000 J 11033
LEADING STATES
R 1T Ty 2 YR 1,383 233, 480 0.4 0.4
Cailfornia, #50 W3, i 3 18.7
Liioels.. yx W5, 210 8.2 3.9
Tewve... 1,04 172,710 2 31
Wiseonsin. 1, G92 113,080 4.7 38.8
L L - Kith] 107, 40 4.5 43.3
Mew Yar 280 13, 560 4.3 47.8
TFansns. . . 161 99, 160 4.1 51.7
Nebrpsky [ 438 01, 030 3.8 5.5
Narth Di vt e mmraeaames Liry] 01, v80 3.8 59.3
b LT LT « P . . a7 83, 490 3.5 [
Michignu. RPT. o 440 82, 2K} 3.4 8.2
Al TS, L iiceaior semmmmmverccmmemammrosmeomoas - 3, HH 811, 000 RN 100.0
ol e e imemmmrc—mmEssmEre—a—mmemm—an— oA 10, B 4, 460, 060 0 3
COMAODITY GROTUPS

[ LT S U Sp 3,338 750, 008 2 3.2
Trey Protets i cemaaan 2, 497 B85, 000 P 5.5
Livestaok oo oo .- 1,370 420, 000 13.3 40 8
Fritts andd vegetables. 1,77 230, 000 1.7 8.0
L1177 o T 134 150, 00 6,2 847
Wiseclinneniis buying... 1,07 135, 000 2.0 0.3
LT T 2 60, N G611
Miscellnneows selling . 10 74,600 3.1 97.2
Panitry products.. Tl 4G, 800 LT %.8
Wats., ... i) 16, 000 .7 .0
WOOH . oo e immeam—romciammmmemmmt—esmeemem——o—vamer i) 10, 000 A 100. 0
Tl s e amiiaeoceimsmmmmmm—ckmm e mmare——asnee 10,803 | 2,400, 660 000 e emiam

The 3,338 grain marketing associations handled nearly one-third
of the totel business, the gairy associations more than one-fifth,
and the livestock shipping associations more than one-eighth. The
business transactions for the year for the associations handling
cotton, tobacco, wool, poultry products, and nuts were much smeller

than the transactions for the groups first mentioned. (Fig. 11.)
ORGANIZATION CHARACTERISTICS

Data collected in 1924 and 1925 from more thar one-half of the
associntions listed by the department give information regarding
legul status, capitalization, payment of {ividends, handling of
products of nonmembers, and use of formal marketing agrecments or
contracts. 'The detailed figures by geographic divisions and leading
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States are found in appendix, Tables 8 to 10. These tables show
that 83 per cent of the associations reporting were incorporated, 69
per cent were organized with capital stock, 55 per cent, were paying
dividends on capital stock, 61 per cent were making patronage
refunds, 86 per cent were handling products for nonmembers, and
16 per cent used marketing contracts. The percentages varied
greatly for the various States (appendix, Table 9) and for the different
commodities handled (appendix, Table 10).

During the early days of the cooperative movement in the United
States & great many of the cooperative enterprises, if not a majority,
were informal, unincorporated organizations. Most of them were,
from a legal point of view, partnerships. These unincorporated
assoctations did not enjoy the advantages arising from having g
definite legal status and limited liability for members. Those enter-
prises that required considernble capital for plants and equipment,
were often organized as capital-stock companies, but a large number
of associations were little more than informal efforts af collective
activity. This was particularly true of the many groups of pro-
ducers brought toget.fl]er for assembling and shipping their products
to commission houses in the terminal markets. There were many
informal cfforts at assembling and shipping livestock, fruits and
vegetables, poultry and eggs, and wool, and many informal groups for
buying collectively fertilizers, seeds, spray materials, fee&s, binder
twine, fencing, building materials, and fuel. Because of the ease
with which unincorporated associations were formed and disinte-
grated, as there was or was not something to be done collectively,
it is difficult to determine the number of active associations at any
Enrticulur time or even the total number of separate groups which

ave been active at one time or another.

Since the extension specialists in the agricultural colleges and the
State departments of markets have been giving attention to the
activities of cooperative enterprises there has been & marksd tendency
toward the formation of incorporated associations, hence, the large
percentage of functioning associations which are incorporated. In
seven of the States more than 90 per cent of the active associations
arc incorporated. These States with the percentage for each are:
California, 96 per cent; Oregon, 95 per cent; Nebraska, 93 per cent;
Michigan, 93 per cent; New York, 93 per cent; Washington, 91
per cent; Kansas, 91 per cent. (Appendix, Table 9.)

All of the tobaceo marketing associations that furnished informa-
tion were incorporated. Of the associations handling grain, 49 per
cent was incorporated, and the percentages for some of the otaer
groups were as follows: Nuts, 94 per cent; cotton, 93 per cent; dairy
products, 90 per cent; fruits and vegetables, 78 per cent; poultry and
eggs, 73 per cent; wool, 62 per cent, (Appendix, Table 10.)

Until about 10 years ago, most groups of producers who undertook
to operate cooperative enterprises which required a considerable
amount of eapital, organized with capital stock, During recent years
many large associations have been formed without capital stock, the
required capital being obtained by deductions from returns from the
sale of members’ products rather than from the sale of shares of stock.
In these noncapital-stock companies the deductions are often repre-
sented by certificates of indebtedness or by credits upon the associa-
tion books.
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Data compiled in 1925 indicate that approximately 70 per cent of
the then active associations: were capital-stock enterprises and that
these enterprises were transacting about 63 per cent of the total
cooperative business.

he percentage of associations in the various States organized with
capitnl stock varied greatly. In Kansas, 92 per cent of the associa-
tions reporting had share capital; in Nebraska, 91 per cent; Wisconsin,
80 per cent; Ohio, 80 per cent; Minnesote, 75 per cent; Iown, 64 per
cent; Michigan, 55 per cent; California, 52 per cent; New Yorlk, 33
per cent.  (Appendix, Table 9.)

Nearly all (98 per cent) of the farmers’ elevators were organized
with capital stock. The percentages for the other commodity groups
were dairy products, 85 per cent; fruits and vegetables, 39 per cent;
poultry and eggs, 35 per cent; livestock, 16 per cent; and wool, less
than 10 per cent. {Appendix, Table 10.)

Slightly over one-half of the fruit and vegetable marketing nssocia~
tions 1n California reported capital stock in 1923, whereas but 10 per
cent of such associations in Indians were so organized. In New
York State 18 per cent of the {ruit and vegetable associations had
capital stock outstending,

Practices regarding the formation of livestock shipping associations
vary greatly. Less than 2 per cent of the shipping associations in
Illinots report having capital stock, whereas 63 per cent of those
reporting from Ohio had shares of stock outstanding. The per-
centages for & few of the leading States in the shipment of livestock
were: Michigan, 31 per cent; In?[inna, 22 per cent; Jowa, 20 per cent;
Wisconsin, 20 per cent; Minnesota, 10 per cen$; Missouri, 5.5 per
cent; South Dakota, 4.7 per cent. {Appendix, Table 10.)

Fifty-five per cent of all the associations were paying dividends on
capital stock. An examination of the reports of several hundred
associations indicated that capital stock dividends renged from 3 to
15 per cent. _About 33 per cent of the associations were paying 6 per
cent; about 30 per cent were paying 8 per cent, and 8 per cent were
paying 10 per cent, or more. A relatively small number were paying
more than 10 per cent.

Some associations follow the practice of making no larger deduction
for oxpenses than is necessary to keep the enterprise functioning,
Others deduct more at the time of settlement with producers than 1s
needed and then later, usually at the close of the season, pay what is
gzenerally called & patronage refund or dividend. More than 5,500,
out of the 9,191 associntions reporting upon this subject in the 1925
survey, made patronage refunds. {Appendix, Table 8.) The per-
centage of associations for the United States as a whole making
patronage refunds was 60.8 per cent. The percentages for some of
the leading cooperative States were: California, 83 per cent; Kansas,
79 per cent; South Dakota, 75 per cent; North Dakota, 74 per cent;
Misssouri, 71 per cent; Nebraske, 71 per cent; Michigan, 835 per cent;
New York, 63 per cent; Illinois, 36 per cent. (Appendix, Table 9.)

Most of the farmers’ cooperative marketing associations serve non-
members as well as members. In meny cases & few progressive
producers have started associntions, the services of which have been
available to an entire community. Not infrequently cooperative
enterprises have been established by a few men, which, once estab-
hohed, have served entire communifies and have served ell producers
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on the same basis. This practice is s¢ common that all patrons have
been considered inembers, although as & matter of fact the legal
members may be only the few sharsholders who furnished the capitsl
and started the business.

About 86 per cent of the associations reporting for 1825 were
serving patrons in addition to their legal members. Reports from
4,600 associations that served both members and nonmembers
indicated that 638,202 individuals were being served, whereas reports
from 696 sssociations serving only members indicated a total member-
ship of 792,550. This would seem to indicate that less than 50 per
cent of the total membership was in sssociations serving nonmembers.
It should be remembered that inost of the large-scale cotton, tobacco,
and wheat marketing organizations formed during the last few
years handle only the products ol those bound to them by member-
ship agreements. In addition, many of the sssociations are limited
by the laws under which they are formed to do business with or for
their members only.

The percentages of associations in some of the leading cooperative
States serving nonmembers as well as members are as follows: North
Dalkotn, 97 per cent; Kansas, 96 por cent; Nebraska, 96 per cent;
Ohio, 95 per cent; Minnesota, 94 per cent; Missouri, 93 per cent;
Wisconsin, 80 per cent; Michigan, 86 per cent; Illinois, 83 per cent;
Towa, 82 per coent; New York, 58 per cent; California, 41 per cent.
(Appendix, Table 4.)

Nincty-eight por cent of the grain-marketing associations served
nonmembers, as did alse 92 per cent of those marketing dairy prod-
ucts, 3% per cent of those marketing fruits and vegetables, and 66
per cent of those marketing livestock. (Appendix, Table 10.)

But 966 sssocintions out of 5,892 reporting in 1925 used marketing
contracts or agreoments. This figure would seem to indicate that
about 1§ per cent of the associntions had adopted a contract defining
exactly the responsibilities of the member to his association.
{Appendix, Table 9.)

Fn California 74 per cent of the associations used written contracts;
in New York, 55 per cent. The percentages for some of the other
States were: Washington, 53 per cent; Oregon, 37 per cent; Michigan,
21 per cent; Missour:, 18 per coni; Iowa, 8 per cent; Minnesota, 5
per cent; Wisconsin, 4 per cent.

Over one-half of the associations markesing poultry and eggs,
fruits and vegetables, nuts, wool, and tobacco used marketing
contracts. Tho percentages for some of these asscciations were
poultry and eggs, 76 per cont; fruits and vegetables, 67 per cent;
wool, 54 per cent. Less than 9 per cent of the livestock shipping
associntions used contracts, less than 8 per cent of the associations
marketing dairy prodicts, and less than 4 per cent of those marketing
grain. (Appendix, Table 10.)

It shouIX be noted that a few large-scale associations that market
dairy products and grain and that use marketing contracts have
within their organizations Iarge percentagos of the total number of
preducers marketing these products cooperatively. Reports from
69 large-scale associations using marketing contracts indicate that
these organizations have about 28 per cent of the tobal estimated
membexship for all the cooperatives in the United States
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COTTON AND COTTON-PRODUCTS ASSOCIATION @

Cooperative cotton marketing changed in character between 1815
and 1925. In the 1915 survey reports were included from 213
organizations that handled cotton and were classified as cotton
marketing associations. It appears from the records that these
associations were rather smr:.ll3 enterprises, their average member-
ship being 86. Some of the associations were engaged iy selling
cotton, some in operating warehouses, some in operating oil mills,
but a majority of the associations were engaged in the cooperative
ginning of cotton. Most of the organizations included in the 1815
study havo disappeared from the list of active cooperatives.

Of the 121 cotton associations listed in 19235, nearly 58 per cent
have been formed since 1915 and the larger and more active of these
since 1920.

Cirplus wory i frad it mpmbts g
and FayT HAECEIS O eI swrrnds

* Fra. 18.—~COOPERATIVE COTTONR MARKETING ASSOCIATIONS, 1925

Fitteen jarge-scals cotton associntions lecated in tho Southern States serve the greater port of the
cotton producing erea.  Most of theso risociutions alm ta cover o State,

The 121 associations listed by the department in 1925 included 15
large-scale associations engaged in marketing cotton, approximately
50 cooFerative cotton gins, and about 50 small associations performing

miscellaneous functions. (Fig. 18.)

The first of the large-scale cotton-marketing sssociations came
into existence in 1921. Since that year more than 4,600,000 bales of
cotton, not including the 1926 crop, have been handled by 15 associa-
tions with about 300,000 members under contract, only part of
whom, however, have delivered cotton. (Table 12 and fig. 19.)

1 Pablications deating with tho‘coopemtive marketing of cotton have been fssued hy the Division of
Cooperative Marketing of the United States Departiment of Agriculture, Alnong these are, Doeperiment
Builetin No. 1392, Cooperative Marketing of Cotion, 1920 (5%, Department Clrcular No. 37, Formors®
Cooperative Pusiness Study, the Stapla Cotton Cooperative Assoclation, 1026 (15).

G6098°—28 3
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Tabue 12—Cotton marketed b ¥ cenlralized associations and valug, 1921 lo 1526

[Dats from roports to United States Departmont of Agriculiure]

Your toi-z2 1022-23 124

Assovintion g?\l;l
izod | Bales Dales Dalus Vuluo

"
Alatmmin Farm Burenn
Associntion a7, 407 65, 314 | 89, G4, 40
.-\r;\zonn l’(l::llJlC(lllg;.l a i 7 19, M4 3 7, B8 1,454, 772
Arkmnsas Ootton CGirowoers' (p- Ty 187 vy g Py
openitive Assoeiatiog. th, B0 ; 9,507 5 450, g0y
Arkansas Furmers Union Cat-
ton Growers' Assoctulion d 3, H7 506, 118 3,41 M, H3
Quorglu Cottan Orowers' Con)-
eretive Assoelation &, 2 T, K12 | 10,475, 562
Hlinolx Cotian CGirow
vrutive Assoeintlon. ... .
Louisinnn Farn Burewu Catton
Urowers’ Cooperative  Asso-
elntion 1023 ), 883 4, 411, 857
Staplo Cotbon Cooperntive Asso- :
vialin - . 13 20 20, 200, 388§ 1G4, 021 107, 442 17, 418, 097
nlississlppl Farm Burpng Col-
ton Assgeinting o luz &, & U, B8
Missonri Cotuon Growers' (-
ORRILive AxsacinLlon . 123 3,703 43K, D82
North Cuaralinn Cotton Cirow-
urs” Coopwritlve Asspelation. | 1o L35, 012 | 18, 285,636 | 130,853 | 18, 376,
Oklnhem  Cotton  Urowers®
Assucintion 12t 91,311 | 8B 475 140 1, B8 8 545, Bl | 118, 743 iy S84, 220
douth Coroling Cotton Crow-
ers’ Clovperntive Assoolution. | 1aze |.__. S HAKLITI L2228 |18, 066, 516
Tunnessee Cotton Growers' As-
soefition 15, 3i8 2, U3, 66D
Tesus Farm Buresun Cotton
Asspeintion a3, k02 I1, 170, B85 | IAQ k| 08, 564, 360

an, 220 | a0, 502, 861 | 7 107, 3401, 339 | U28, 562 | 138, 459, 435

1924-25 1925-26 Tatul

Assoeintion

Hnles Vaolue Bales Vilug Viiug

Alibama Farm Turenn Cotton
Associnlion - TH, 366 | 80, 600, 517 100, S3L [ 59, 500, 000 308, 680  $37, 053, 037
Arizenn Piacotton {lrowers... 0,748 | 1,8, o 18,457 | 2,218 G2 od, 102 8 047, 427
Arknansas Cotton Growers' Coop-
erntive Assuecintion ), 381 | 5 163, 200 113, 51 | 8,028, 589 260,717 | 28, 724, 690
Arknnusas Furmers Unien Cotlon
Qrowers' Assapiation 3, 50 303, 560 8, 700 574, 701 20, 851 2, 114}, 908
Qeorgin Cotron Qrowers’ Coop-
ernlive Assoplution 105,861 [ 12,167, 32 | 113,507 | 10,284,002 | 344,202 | 40,02, 194
Itneis Cottan Qrowers™ Coop-
erative Assecinlion 108 11, Dog 810 75, 000 B 84, 000
Logisiann Farm Burest Golton
Orowers Cooperative Assucin-

tian.... 2,837 { 3,287,788 ) 51,186 (94,515,080 | 107,008 | 12, 115,056
Stuple Cotton Conperntive Asso-

eludion. . _.o.o._ 124,512 1 17,702,580 | 262,808 | 27,255,004 | 818,010 | 107, 700, 240
Mississlypi Forn Burean Cotlon 3 .
Associntion _— 44, 188 | 5, 200, 882 42,531 | 3,015, 000 120, 54 1 14, 148, Y00
Missouri Colton Growens* Coop- .
vralive Assoeintlon 2,051 251, 63 12, 318 030, 273 18, 477 i, 086,770
North Corsdin Cotlon Growers'
Coaperative Associstion. ., 116,472 [ 7, 154, 608 181, 158 | B, 471, 44 544,305 | 68, 287, 081
Oklahemn Cotton Growors’ Asso. )
cintion 140,440 | 17, 182, 204 0 I7,084, 520 | 623,880 | 08,421,043
South Coretina Cotton {Trowars’
Coopernlive Assecintion 00,84 | 11, 532, 700 it 8, 35, 130 440,333 | 56, 318, 007
Tunnesseg Cotton Growors' Asso- _
clutan. I8, 241 | 2215818 2, 800, 000 66, 622 7, 530, 1B7
Texns Farm Buarean Cotton As- . .
socintion oo ... . 294,020 | 35 07F, W7 | 244,320 0 23,5:0, 100 882, 471 | 104, 845, 078

1 PR I 0" ) 4 B0, S84, 0T | L, 172, 348 130, 150, 703 | 4, 614, 239 | 51, 108, 035

! Inchiding eolton of the 1021-22 crop, 2 Ineluding 40,000 bales of the 1021-22 crop handled sepuentely,
# ExclusIve of long-staple eotton. 1 Hnsis, Galvoston,
+ Auditor's report Aug. 3i, 1976,
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Thirteen of the State cotton associations have formed a federation
under tho name of American Cotton Growers’ Exchange. This cen-
tral organization serves as a clearing house between the different
State associntions and furnishes various services such as economic
mformation, accounting, and foreign sales to the unit Jnembers.

From 5.2 to 9.3 per cent of all the cotton ginned, since the develop-
ment of the large-scale marketing associntions, has been marketed
through cooperative agencies. The percentages for the several sea-
sons are as follows: 1921-22, 5.3 per cent; 1922-23, 7.4 per cent;
1923-24, 8.9 per cent; 192425, 8.0 per cent; 1925-26, 9.1 per cent,

In some of the seasons in some of the States less then 1 per cent
has been marketed cooperatively, while 23.4 per cent of the total
Mississippt crop was dc‘ivered to the two large cotton cooperstives
in that State during the 1923-24 senson. The percentages for the
various States for the five seasons are given in Table 13.

Fla. 19.—~COTTON HANDLED BY CENTRALIZED MARKETING ASSOCIATIONS, CROPS
CoF 192) To 1928

Tio qusatity of cotton inarketed cooperatively hns increased frot: about 400,000 hales of tho
921 erop fo approrbmntely 1,400,000 bales of the 1023 crop.

Tanes 13— Pereentage of cotfon marketed by large-scale ceoperative assecialions
in specificd Slates by seasons, 1921 io 1927

! i |
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Reports from the 44 cotton gins indicate an average membership
in 1925 of 115. Fifty-seven per cent of the gins active in 1925 were
organized prior to 1920.

he miscellaneous associations were largely ongaged in operating
warehouses or in helding title to such plants.

DAIRY PRODUCTS ASSOCIATIONS

The cooperative marketing of dairy products was one of the first
forms of cooperative marketing lo be developed extensively. (Ap-
}mndix, Table 3.) ‘The increase in number of associations has been

airly uniform from year to year, except since 1922. (Figs. 3 and 20.)

From 1915 to 1925 the number of deiry marketing associations
listed by the department increased 29 per cent, the nvinber of
members belonging to such associntions increased 227 per cent, and
the amount of business haundled by cooperative dairy marketing

ASSOCIATIONS
NUMECR
(LA2 S3OCIATIONS LSTED aY L 5.DEPT,AGH ) _
125 e
I60 RN
o - - -
50 —--u-u-B-E-B-} A FENES
~ L
2s B SEEEREELT -B
0 - ' / 4 1 I 1 .
1900 1305 1210 %15 1920 925

F1a. 20.—DAIRY MARKETING ASSOCIATIONSTREPORYING YEARS OF ORGANIZATION,
1500 TO 1926

There ata soven groitps of two 3ears ench, in which fewer dniry markeling associations were orgn-
nlzed In the seconsd year thuo in dhe first, ‘The peak wyesr for Khe Sorimatien of daity mnrkeling
associntions wus 1921,

associations increased 501 per cent. (Table 8.) Minnesota was
credited with the largest number of dairy marketing associations in
1915, Wisconsin was in second place, and Iowa in third place. The
order for 1925 was Wisconsin, Minnesota, and Iowa. (Appendix,
Table 11.) Minnesota associations ranked first in number of mem-
bers in 1915, with Wisconsin, Towa, and Michigan associations
following in the order named. In 1925 New York led in member-
ship, with Minnesota, Wisconsin, and Pennsylvania following.
(Fi%._zl and appendix, Table 11.)

Wisconsin was the leading State as regards amount of business in
1915, and Minnesota, Iowa, and Michigan wers in second, third, aud
fourth places. By 1925 Minnesota had moved into first place, New
York was in second. Wisconsin in third, and California in fourth.
(FEF 22, appendix, Table 11.)

he changes in the refative positions of the States was largely
due to the dovelopment of associations for the cooperative matketing

/
/

.
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of fluid milk. The incresse in number of cooperative creameries
and cheeseo factories from 1915 to 1925 was not marked. It is not
improbable that the point of saturation in regard to the number of

1915 1925
THOUSANDS OF MEMBERS THOUSANDS OF MEMBERS
80 60 40 20 STATES Q 20 60D

NY. 79
MINN, 78
wis. 54
PA, 34
10WA 34
MICH. 27
QHIO 26
MASS, 22
ILL. 8
WASH.10

[ ASSOCIATIING LISTED MY HLAGEPT. OF AGR |

Fig. 21.—ESTIMATED MEMBERSHIP OF  ASSOCIATIONS MARKETING DAIRY
ProDUCTS, 1815 AND 19256

Tha eooperntives markeling daity produets In Minnesots in 19153 had wnoro than twico ns
many menibors a8 the dalry cooperatives of any other Stute. in 1925 the New York dniry
murkoting cooperatives had the largest nuntber of members. This wos principally because of
the develepment of o largy milk wmarketing nsseciation to serve New York City.

9'5 1925
MILLIONS OF DOLLARS MILLIONS OF DOLLARS
0 60 30 30 &0

2 NY.

1 IND. MICH.
I VT. ILL.

| CALIF. ORIO

} WASH. MASS. 26

[ T LTI T T O ki )

Fia. 22.—BUSINESS OF ASSCCIATIONS . MARKETING Dalry ProoucTs, 1815
AND 1825

Wisconsin dafry coopetatives wore first in 1915 In the amount of business transneted, and
the Minnesotn cooperatives were In secondl {)lum. In 1925 Minnesota ecoperntives wore [n flrst
place, Lhose in New York second pluce, nnd Wiseonsin cooperatives in third pluce.

cooperative creameries and cheese factories was reached in some of
the States about 1915, but many individual enterprises have shown
an increase in the number of members served and in the volume of
business handled.
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Approximately 2,200 associations engaged in the marketing of
dairy products were listed by the department in 1925. In round
figures these associations were serving 460,000 members and wero
handling a business which, measured in dollars, amounted to
$5635,000,006. (Appendix, Table 11.) The cooperative creamery
associations were the most numerous and the cheese factories second
in numerical importance.  (Table 14.)

About 45 per cent of the total estimated membership was credited
to the creameries and 50 per cent to the milk markoting associations.
More than 40 per cent of tho total business was credited to the

creamories and about 33 per cent to the milk niarketing associations.
Tabt
(Lable 14.)

{(4330800s LETES AT 0 SpeeT or ox ) f f""ﬂ“:_";::ﬁ:’:";”"

Fia. 23.—CoOPERATIVE CREAMERIES, 1925

Most of (he cooperbive assovintions fn 1925 engaged In the making of butter were locuted [n
Minnesoly, fowa, and Wisconsin,  Phers wug o sprinkling of ereamerivs in Michigan, Yermont,
amd Now York.

TasLe —Number of associations marketing dairy producls, estimated member-
ship, and estimuted business, by Einds, 1023

[Associations listed by United States Dopartment of Agricalture]

Kind of enterprise Asgocintions I"St"l';:_‘::ﬁ]i I']“a M1 Estimated business

j i
Number [ Per cent | Number | Per cent Doflary FPer cemt
4.

L 1 L T 1, 1{x} BT 2¢2, 000, 000

Ulirese futtorles. ... . (HK) b1 * 1.8 25, JU0, 000

Milk ilistributing nssocintion . 11 I 2.0 M, 000, 00

Qli!k hnrgaining wssoeinlions.. ... | l.g ! 25.2 1 125, 000, 000
Yisewll " :

h Litus

2, 1071 wo.o| - qu.o' 545, 000, D00

The cooperative creameries active in 1925 were located largely in
southeastern Minaesota, northeastern Towa, and western Wisconsin.
There was also a sprinkling of ereameries in northern Vermont and
western Michigan.,  There were from 1 to 50 creameries in 32 other
States.  (Iig. 23.) Nearly 500 creameries in Minnesota and Wis-
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consin formed the Land O’Lakes Creameries (Inc.}, in 1921, which
is an agency for distributing, selling, and merchandising the products
of the individual plants.

Most of the cheese [actories were in four States—Wisconsin, New
York, Minnesots, and Oregon. (Fig. 24.) More than 200 of the
sssocintions in Wisconsin and Minnesota are federsted under the
name of Wisconsin Cheese Producers’ Federation, a sales agency.
Twenty-six associations in New York State are units of the St
Lawrence Counly Cheese Producers, and 23 associations in Oregon
compose the Tillamook County Creamery Association.

Most of the milk marketing associations are in the terrvitory east
of the Missouri River and north of the Obio and Potomac Rivers.
The ussociations engaged in distributing milk are operating in both

Lach dof repregenta
ane aueciahion

FIG. 24.—CoQPERATIVE CHEESE FACTORIES, 1925

Wearly all the setive cooperative cheeso factories In 1025 were located in Wiscansin. There were
about 20 factorivs In northwestern Oregon, nbout 33 focteries in New Cork State, and abant 15
i the monstabns plony the North Carolins-Tenuesses boundary.

large and medium sized cities, for example, Boston, Worcester,
Pittsfield, New York, Syracuse, Grand Rapids, Cincinnati, St. Paul,
and Los Angeles. The associntions engaged in bargaining as to milk
rices arve largely in the metropolitan centers, for example, Boston,
ew York, Philadelphia, Baltimore, Washington, Pittsburgh, Colum-
l(:%{s, Detroit, Chicago, Milwaukee, St. Louis, and Des Moines.

ig. 25.)

Statisties compiled in 1922 and 1925 for creameries and cheese
factories clearly indicate that these associations are increasing in
size as business units. In 1922 but 29 per cent of the associations
reporting were transacting business amounting to more than $100,000,
whereas in 19235, 43 per cent of the associations were handling busi-
ness amounting to more than $100,000 a year. Less than 2 per cend
of the associations reported business of mrove than $500,000 in 1922,
and in 1925, more than 4 per cent of all the associations had sales
exceeding that amount.
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The average amount of business per association for 176 creameries
and cheese factories reporting for 1915 was $46,914 (8, p. 24), and
the average for 1,629 reporting in 1925 was $126,240, an increase of
160 per cent.

Colizeting gnd
* dixriputing
aareciation

Bargoining
* arseiation

{AA3OCIATIARS LUBTID 37 0.2 DEFT, AGK)
. Lach dot reprazsnts
N ane srraciaren
3
'

F1G. 25,—CoOPERATIVE MILK MARKETING ASSCOIATIONS, 1925
Two tynes of nssociations rre ongaged In the mnrkclin_ri of fuld milk. Tionecase the association
H

recelves the milk and distributes it ot wholesale or retail, or both, and in the other case the asspeia-
tion burguins us to the price ot which tho ol will be suld.

FRUIT AND YEGETABLE ASSOCIATIONS?Y

Considerable cooperative history has been made by the associa-
tions cngaged in marketing fruits end vegetables. The highly
perishable nature of the products and the greast distsnces between
the densely populated consuming centers and many of the producing
regions heve necessitated the development of mass methods of mar-
keting. [Existing fruit and vegetable sssociations are widely dis-
tributed, they are of many different types, and perform the various
marketing functions in many different ways. The pressing needs of
the citrus fruit growers of California furnished the stimulus for the
creation of the federation, whereby competing local wunits were
welded into e single marketing agency. Nearly two-thirds of the
existing federations are the creation of cooperatively minded fruit
and vegetable growers. The fruit and vegetable associations have
contributed much to the development of the present methods for
the merchandising of farm products. These organizations were
gmongdthe first to use edvertismg in its verious forms for stimulating

emand., :

The oldest of the fruit and vegeteble associations reporting to the
department was formed in 1878. Two of the existing associations
were formed in 1886, twe in 1887, and one in 1890. Sixty-two of

¥ Publications dealing with the cooperative marketing of frults and vegetsbles bave hoen issued by the
. 3. Department of [/ grlcu]mra, Aipong them arg Department Bullstin No, 1108, Sales Meothods and
FPolteies of  Orowers” Nationnl Marketing Agency {1023} (7); No. 1237, Crganization snd Davelopment of
s Cooperativa Cltrus-Fruit dMarketing Ageney {i024) (/0); No. 1261, Operating Methods snd Exgense
of Cuoperative Clirus-Frait Marketing Agencies (1824} (/1); No. 1414, Maonogement Problems of Coop-
erative Assoeintions Marketing Fryits and Yegetables {1926} (9).
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the associations reporting in 1925 were organized prior to 1900.
Since that year more than 1,000 sssociations have been formed. By
1915, 334 of the now active associations were functioning. The
large increase in number of associations occurred during the years
1919 and 1923, (Fig. 26 and appendix, Table 3.)

Forty-two of the forty-eight States were credited with associations
for the cooperative marketing of fruits or vegetables or both in 1915,
and 45 States were so credited in 1925. In most of the States in the
latter year there were five or more associations., The incresse in the
number of associations from 1915 to 1925 was 42 per cent. The
leading States in 19156 were California, Arkansas, Florida, Washing-
ton, and Oregon, in the order named; end the leading States in
1925 were California, Florida, New York, Arkansas, and Michigan,
{Appendix, Table 12.)

ASSOCIATIONS
HUMaLR -

150

{4,728 ASSOCIATIONS LISTED BY E.DEPT.ACA, )

25

75

50

25

o 4
1900 1805 13190 1515 920 1925

Fia. 28—FRUJIT AND VEGETABLE WVIARKETING ASSQCIATIONS REPORTING YEARS
OF ORGANIZATIONS, 1900 TO 1825

Reports from 1,228 nssoclntions handiing fruits ond vegetables indieate that mera than one-hslf
of tho associations were formed during the yvears 1812 o 1923, inclusive.

Tt is estimated that the 871 fruit and vegetable associations listed
by the department in 1915 had a total membership of 109,818.
(Appendix, Table 2.) The 1,237 associativns reporting for 1925 are
credited with 180,000 members. (Appendix, Table 12.) This is an
increase of sbout 64 per cent for the 10 years from 1815 to 1925.
The largest increase in membership occurred in California. The 124
Californis associations reporting in 1915 were credited with 15,748
members, and the 255 associations reporting for 1925 were credited
with 59,950 members. Washington, Texas, New Jersey, and 10
other States had fewer members in fruit and vegetable cooperatives
in 1925 than in 1915, The States with the largest memberships in
1925 were California, Utah, Florida, Virginia, New York, Michigan,
aud Colorado. (Fig. 27 and appendix, Table 12.}

The average number of members per association for 778 organiza-
tions reporting in 1915 was 124 (8, p. 27} and the average for the
associations mcluded in the 1925 study was 148, Nearly 65 per cent
of all the fruit and vegetable associstions have fewer than 100 mem-
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bers cach and 86 per cent fewer than 200 members eech. Twenty-
nine associstions had more than 500 members each and 6 assoeiations
more than 1,000 members each. {Table 15.)

1815 1925-
THOUSANDS OF MEMBERS THOUSANDS OF MEMBERS
60 B0 40 3¢ 20 0 C 10 20 30 40 50 €0
{ | J |

AIG CALIF,

I - - )

ot

( ASSCCUTONS USTED BY WL £ OERT, OF AR )

F1a. 27.—ESTIMATED MEMBERSHIF OF ASSOCIATIONS MARKETING FRUITS AND
VEGETABLES, 1916 AND 1925

Tha (ruit and vegetnble ngsoclations in Californin led ns to number of members in hoth 3215 and
1025, Virginio was In fourth place in hath years gnd Arkagsas ip ninth nlace,

Tanue 15.—Membership distribution of associalions marketing fruils end vege-
tables (independent local associetions and unils of federalions), 1925

[Assecintions listed by the United States Depurtment of Agricuitore]

Membership group Assoeistions
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It is estimated that the business transaetions of the fruit and vege-
table cooperatives amounted to $201,500,000 in 1915 and to $280,-
000,000 in 1925. This is an increase of about 39 per cent. The
average amount of business per associstion was estimated to be
$161,458 (8, p. 27) in 1915 and $226,354 in 1925.

More than one-half of the assoclations that reported in 1925 did
not handle husiness to the amount of $100,000. Sixty-eight associs-
tions handled more than $500,000 each. (Table 16.)
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Tante 16.— Distribution of associations markeling fruils and vegelables {inde-
pendent assoviations and unils of federations) according to amount of business,
* 1826
{Asscciatlons listed by tho United States Department of Agrieultiie]

Assoctations

Cuprn-
M fotive
Nuniber | Fer cent | per cent
31,000 Lo R10,900 - - 7 Sk a2
F101 500 Lo S200,000_. . ih, 538
S00E, 000 Lo $300,000 L L Fita]
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Fig. 28.—BUSINESS OF ASSOCIATIONS MARKETING FRUITS AND VEGETABLES,
1916 AND 1826

The business traosactions of the Callfernia fiit and vegetnbie assoclutions for the entive pericd
1015 to 16 wore inuch Iarger than those of asseciations in any fGve of the other Skates.

In respect to the amount of cooperative fruit and vegetable busi-
pess handled, California was the leading State in 1915 and in 1925.
In both years Californin was far ahead ol ifs nearest rival. {Fig. 28.)
Now York was second in importance in 1915, and Florida was in
second place in 1925, All the other States combined handled but
41 per cent of the total business in the latter year. (Appendix, Table
12.)

In 1925 there were 22 active federations representing 852 member
units with nearly 60,000 members. The largest of these was the
Californis Fruit Growers Exchange, Los Angeles, with 204 units and
12,000 members. ‘This was also the oldest of the federations, as 16
was formed in 1895. Some of the other large federations were
California Fruit Exchange, 129 units, 7,000 members; Florids Citrus
Exchange, 98 units, 6,000 members; Michigan Potato Growers’
Exchange, 72 units, 7,800 members; Mutual Orange Distributors, 33
units, 2,500 members; Western New York Fruit Growers’ Coopera-
tive Packing Association, 25 units, 425 members. (Fig. 15.)
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In most of the federations the local units attend to the assembling
of the products, the grading, packing, and loading for shipment, and
the federation, or overhesd organization, looks after advertising,
sales collections, claims, and legislative matters. Several of the
federations have been instrumental in developing subsidiary ecom-
panies for supplying the units of the federation with packing-house
supplics and supplying the growers of the units with fertilizers, Spray
materials, farm and orchard implements, ete. This is cspecially true
for the large federntions that serve the associations in the citrus fruit
producing regions,

GRAIN ASSOCIATIONS ®©

Three types of farmers’ associations for the cootpemtive marketing
of grain have been developed. These are, the farmers’ clevator,?

ASSOCIATIONS
HUMBEA

apo
{ 3401 ASSOCIATIONS USTLD 8 (L5.0£PTA0T.)

350

1900 1905 1910 920 1525
Fra. 23.—GRAIN MARKETING ASSOCIATIONS REPORTING YEARS OF ORGANIZATION,
1900 To 1926

Tha g years in the formation of farmers' grain elevators wero tho slz vears 195 to 1920, Inclu.
alve. In 1919 more than 400 enterprises out of 3,401 istedt by the United States Departrment of
Agrien)'ure ware [sunched.

the state-wide or regional pool, and the producer-controlled co-
operative seles agency. ¥ach type has been evolved in response to
an apparent need, and each is going through a process of evolution
in adjusting itself to the performance of rather definite marketing
Services.

The oldest of the farmers’ elevators reporting to the department
dates its existence from 1886. Thiee other sctive associstions have
given 1887 es the year of their formation, and two others have given
1888. By 1890, 10 of the existing associations were functioning;
by 1900, 68 associations were operating: and by 1910, 757 were
active. The big Increase in number of associations occurred during
the six years from 1915 to 1920, when 1,713 of the associations now
active were organized. (Figs. 3 and 29 and appendix, Table 39

1 Publicatlons deating with the cooperative marketing of graln bave been issued by the T, S, Depart~
n;ent of Agriculture. Among these (s Denortment Builstin No. 937, Cooperative Grain merketing (19213

.
i In the Pacific Coast States grain 14 bandled in sacks rather than In bulk, and the warchouge takes tha,
place of the grain clavator, a
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Farmeors’ elevetors listed by the department, exceeding 3,300 n
number, are located in parts of Ohio, Indians, Illinois, Tows, Minne-
sota. North Dakota, South Dakota, Nebraska, and Kapsas. (Fig.
30.) There are a fow cooperative warehouses in eastern Washington
which reccive and market grain.

The aversge number of members per association increased from
102 in 1915 to about 156 in 1925. The total estimated membership
increased from 166,828 in 1915 to 520,000 in 1925. There were
increases in practically all the States in the North Central group.
The leading States for farmers’ elevators in 1925, measured by
membership, were, in order of their relative importance, Kansas,
Minnesota, Illinois, Towe, North Dakota, Nebraska, Indians, South
Dakota, Ohio, and Oklahoma. (Fig. 31 and appendis, Table 13.)

{ COUNTAY TLEVATORS AND WANIHOUSCS
USTED Y WS DEPT. ADR. ) . _
Loch ol (Epee St ome i peiahon

Fila. 20.—~FARMERS' ASSOCIATIONS HANDLING GRAIN, 1826

Tha nssocistions enpaged in the coogemt!w marketing of grain are loeated Iar%ely in linois,

Iown, Nebraskn, South Doketa, Nort

Dakota, Minoesota, Ohlo, Indisna, Mich
Hansas, and Okinhoma.

goit, Missourd,

Volume of business of the grain marketing sssociations increased
greatly during the 10 years from 1915 to 1923. The increases for
some of the States was several hundred per cent. (Fig. 32.)

Since the beginning of 1920, 16 wheat pools have been organized
and 9 of these were active in 1925. The first of the wheat pools was
formed in Washington in 1920. It covered the greater part of the
wheat-producing section of the State, Each of 1ts 3,000 members
agreed to deliver to the association all the grain produced by him
for sale, and the association agreed to market this grain and to return
to the members the average selling prices for the grades delivered,
less marketing expenses. 'Lhe association did not attempt to handle
the grain physically, but only to control it for marketing purposes
and because of its control of & large volume, to be able to obtein
more favorable prices. 'The Washington Wheat Growers’ Association
operated three seasons and sold approximately 12,300,000 bushels of
grain. The second of the wheat associations was formed in Idaho,
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also in 1920. In 1921 the Oregon, Montana, Cklahoma, and Kansas
associntions were started; in 1922, associations were sct up in Arizona,
California, Colorado, Nebreska, North Dakota, and Texes. The

915 1925
THOUSANDS OF MEMAERS THOUSANDS OF MEMBERS

60 &0 20 0 STATES Q_ 20 L0 60_‘
KANS. : : :
MINN,
LL.,
18 N.DAK, 1OWA
18 NEBR., N.DAK.
o 14 KANS, NEBR.
IND.
5.BAK.
QHIO
OKLA,
MO,
MICH.

{ Assotienoms LBTED Br uS.0Crt oF AeAY

F1a. 31 —ESTIMATED MEMBERSH!P &l—‘[ﬁsaéu MARKETING ASSOCIATIONS, [915

Considerable shifting occurred in tho runking of the States from 1915 to 1925 05 regards leadership
in mombership of associntions cogaged in the cooperutive marketing of grolo.

i35 1925
MILLONS OF DOLLARS MILLIONS OF DOLLARS

120 B0 STATES 40 50

193 1I0WA 1Lt
3 45 N_DAK. KANS.
3 ILL, N, DAK,
28 MINN. MNEBR.
MINN,

3 23 S.DAK  1OWA
7 10 WASH, 5. DAK,
8 OREG. OH|Q

4 MNEBR, IND,

& MONT. MO,

{ wam)

F1a. 32.—BUSINESS OF ASSOCIATIONS MARKETING GRAIN, 19156 AND 1925

Cooperative graln marketing rsagrintions in fown handled a smaller velume of husiness in
1825 than M3, Iowe was in Arst ploce in 1915 and Iinals in 1925,

South Dakota and Minnesota associations began functioning in 1923
and the Indiana association, which is now the Central States Soft
Wheat Growers’ Association, began operating in 1924, (Table 17
and fig. 33.)
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During the five seasons that wheat associations have been active,
approximately 105,000,000 bushels of grain have been marketed by
the severnl associations. The number of associations active and the
amount of grain marketed the various years are indicated in Table 17.

Crehe vy iy LiLd Al At b T
oowered

and rayd dndrdte Qi

[ WHEAT PODLS )

Fia. 33.—COOPERATIVE GRAIN MARKETING ASSOCIATION WHEAT PooLs, 1926

inw state-wlde, nr lerpe-genle groin marketing assogintions were mngtloning in 1925, Six of the
asgociutiony were in the States renehifag frain Texos te North Dakota.

Tanug 17.—Wheat markeled by ceniralized associations, and value,! 1921 lo 1926

Associalion

1021-22

1922-23

Bushels Value

Bushels

Arizonn Qrnin Qrowors Assotintion_ ... ...
Culfornin Farm lurean Exchang,
Culorndo Wheal Growers Associntion.

Idnbo Wheat Ctrowers Assouviation

Contral States Solt Wheat Growers d oooamn .

Knnsas Wheat Growoers Association

Konnsas Cooperative Wheat Murketing Asso-
ciathon

Minpesotn Whent Growers Cooperstive IMar-
ketiog Assovinlion. .. aa.coemea

, 70, 91
917,370

"1, 205 571
9,

} 174, 000

} 2,335,751

Moatans Wheat Qrowers Assovinlinn

Nebmska Wheat Growers Associution

enrelt Dakote Wheat Growers Assovintion______
Oklnhomn Wheat Qrowers Association. ..o,
Cregon Cooperative Gouin Growers

South Dukote Wheat Cirowers Associntion
Texns Whent Orowsers Associntion

Whashington Wheat Growers Assoclation

3, 727, 037

G, 458, 463

TR, 520
2,750, 000

11,874,370

21, 870, 530 9,382, 143

1 As repotiad by pssonlations.

t Inchucding 1,270,901 bushels {or 10 northern counties of Tidnho, mnrketed through Washington Wheat
Qrowers Assoeintion, pnd BL7,S7 bushels for sputhern gounties marketed s u sepurale pool,

1 Furmerly Intliang Wheat Growers Association,
« Net sales valpe,
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TasLe 17.—Wheat marketed by cenlralized associations, and value, 1981 to 1986—
Continued

1993~ 1924-25

Assoelation
Lushels Bushels Veiue

Csllforols Farin Purenu Ex-
i 2,344, 588 & 1G] ] @®

1, 304, 666 1, 191, 508 | $t, 560, 600 B84, 478 $015, 450

& U] &
Central States Soit Whent
Crowers 3 i 1, 524, 250 3, 157,952 5,224, 535
}Cnina:?s Wheat Growers Asso-
clufton b
Krasny Cooperative  Whent 8,138, 112 7,031,758 | 43,415,027
Marketing Associntion
Minnesota Whent Grawers Co-
operative Mackoting Assoctn-
lom 1,713,138 1,341, 953 2,084,304

t.
Monlasn Wheat Growers As-
4, 390, 000 1. 551, 05% [ &
Nebrnska Wheat Orowens Asso-
clntinn 550, 030 1,202,555 | 1,582,318 662, 421 1, 40, 220
Korth Dnkota Wheat Growers
Assoeintion 2000, 000 | 2 3,828,214 | 8,300,000 | 3,202 500 4, B15, 000
4, 560, 78T | 5, 5,281,007 | 7,770,108 | 2,800,075 4, 650, 0G¢
Oragon
Growers 3. 500, 060 * ® 5 [
South Dakots Whent Growers
Assochition 534, 227 DHE 475§ 3,108,468 | 2, 100,008 2, 845, 40
1,210, 450 2,429,208 } 3, 147,400 341,818 € 475, 309
1. 085, 468 ® &) & *
27, M4, 055 111, 870, 600 | 27, 907, 577 | 31, 208, To4 | 16,523, 560 | 25, 565, D64

Lduho Wihemt Cro

3 Out of business. * Net poymonts to membets.

The nine associations which were active in the 1925-26 season were
located in the six States extending southward from North Dakota,
aund in Colorado, Minnesota, and Indiana. (Tig. 33.) The present
tendency among the large-scale wheat pools is to spread out and
undertake to serve members in adjoining States. The North Dakota
association is soliciting members in Montana, and the Central States
association with headquarters at Indianapolis is receiving members
who are residents of Ohio and Iilinois and is considering the advise-~
bility of serving Missouri wheat growers.

The large-scale grain marketing associations sometimes utilize the
facilities of the farmers’ clevators in receiving and forwarding grain
to market. Several of the associations have arrenged to control
facilities for the actual handling of grain delivered by their members,
The North Dakote association has acquired 17 country elevators, the
Central States sssociastion has obtained control of a large terminal
elevator in Indianapolis, and the Kansas, Oklahoma, Nebraska, and
Colorado sssociations have united in creating & subsidiary company
to serve as their sales agency and to control needed elevator facilities.

Numerous sttempts have been made to establish cooperative sales
agencies. Among the organizations which have been created end
have functioned for periods of verying lengths are: The Equity
Cooperative Exchange, St. Paul; Southwest Wheat Growers’ Asso-
ciated, Enid, Okla.; the U, S. Grain Growers (Inc.), Chicego; United
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States Grain Growers’ Co., Minneapolis; Farmers’ Terminal Elevator -
Co., Sioux City, Iowa; American Wheat Growers, Associated,
Minneapolis; Grain Marketing Co., Chicago.

Among the farmer-owned-nnd-controlleg sales agencies now func-
tioning, with dates of organization, are the following: Farmers’
Union Jobbing Association, Kansas City, 1914; Farmers’ Cooperative
Commission Co., Hutchinson, Kans., 1915; Equity Union Grain Co.,
Kansas City, 1916; Farmers’ Elevator Commission Co., Minneapolis,
1019; National Grain Commission Co., Omaha, 1919; National
Farmers' Elevator Grain Co.,,Cooperative, Chicago, 1925. In addition
to these, which sell grain on commission for cooperative elevators and
others, there are severa! sales sgencies which serve only certain of
the wheat pools. The market privileges of the old American Wheat
Growers' Associated, were purchased by the South Dalkota Wheat
Growers’ Association, which continues the existence of the former
sales agency for the purpose of marketing the grain delivered by its
membecrs. Latbe in 1925 the Southwest Cooperative Wheat Growers’
Associntion was organized as a sales agency for the Kansas, Nebraska,
Colorado, and OKiashomsa wheat associations, This sales agency
controls marketing [acilities including terminal elevators at Kansas
Ci’t.ly, Mo., and Leavenworth, Kans.

he total estimated business for all grein marketing associations
in 1925 was 8750,000,000. This figure includes the business trans-
ected by the farmers’ elevators, including those handling dry beans,
the sctive wheat pools, the large-scale rice marketing associations,
and that part of the business of the sales a encies operating in the
terminal grain markets which is not a dup ication of the business
reported by the country elevators and the pools. In each of seven
States the cooperative grain marketing activities in 1925 amounted
to $30,000,000 or more. (Appendix, Table 13.) Reports from
Tows indicate about $28,000,000 less business in 1925 than in 1915.
This appears to be becouse of a smaller volumo of business per asso-
ciation. The leading States in 1925, measured by amount of business
reported, were Tliinois, Kansas, North Dakota, Nebraske, Minnesota,
Tows, and Soutk Dakota. (Fig. 32.)

LIVESTQOCK ASSOCIATIONS #

Cooperative livestock marketing, as practiced to-day, is of fairly
recent development. Tt is known that during the early years of the
last century farmers often joined together to drive catile to the
eastern markets. As early as 1876 Tennessee farmers were acting
collectively in the shipping of lambs. The oldest of the existing
associations for tho shipment of livestock is the Farmers’ Shipping
Associntion of Superior, Nebr,, formed by Nebraska and Kansas
farmers in 1883. DBy 1900, 6 of the now sctive associations were
operating, and by 1918, 99 associations were functioning. Since
1913, livestock shipping associations have increased in number
rapidly. (Fig. 3.) 1In 1920 about 1,000 associntions were operating,
and by 1925, 1,770 associations were listed by the department. The

11 Pybilentions depdlag with the marketing of livestock hinvo heen Iszzed by the Divislon of Con'perativa
Murketing of the U, %, Ocpartmoni of Agricublors, Among these Is Furiners' Builetin No. 1502,
Ceoparalive Livestock Shipplug Asseclutlons (1826) (i7)

§6098°—-28——4
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greatest part of the increase occurred during the five years 1918 to
1922, inclusive. More than 1,000 of the 1,770 existing organizations
were formed during the five-year period. (Fig, 34.)

The associations reporting to the department in 1925 were largel
located in Iowa, Minnesota, Illinois, Wisconsin, Missouri, Sout
Dakota, Indiana, Michigan, and Ohio. There were only a few
associations in the Western and Southern States and practically none
in the North Atlantic States. (Fig. 85.) Ninety-five per cent of
all the shipping associations were in the 12 Norih Central States.
(Appendix, Table 14.)

It is estunated that the 1,770 associations reporting in 1925 were
serving 400,000 shippers and that 96 per cent of the total member-
ship was in the NortE Central States. Missouri led all the States as
to number of producers served by cooperative livestock shippin
associations. lowa was in second place, Minnesota in third, ang
Ulinois in fourth place. {Appendix, Table 14.)

ASSOCIATIONS
NUMBEA

#

300

[ LAk ASIDCIATIONS USTED AY i1.5.0CFT. AGR, ¥

250

200

[1-1]

1900 1505 1510 < 19I5 1920 1925

F1a. 34.—LIVESTOCK SHIPPING ASSOCIATIONS REPORTING YEARS OF ORGAN-
1IZATION 1800 TO 15256
The yenrs 1819, 1920, nndd 1921 witnessed the formation ot more than 860 llvestock shipping

nﬁ(:ciut{uns. or about cne-hall of the 1,50 assoslations for which year-ol-organization data ara
pyRilable.

Livestock shipped in 1925 by the various associations was valued
at $320,000,000. This is an average business per association of
3180,000 and an average business per member of $800. The leading
States from the standpoint of business transacted were, Illinois, Towa,
Minnesota, Ohio, and Indiana. Ninety-two per cent of the total
business by cooperative shipping associations in 1925 was transacted
by the organizations in the 12 North Central States, {Appendix,
Table 14} These figures for membership and volume of business do
not include the farmer-controlled sales agencies in the terminal live-
stock markets.

Early in the history of cooperative livestock market'mgi{ an attempt
was made to operate upon the terminal markets. In darch, 1889
(18, p. 222) the American Livestock Commission Co. was incorporated
to operate upon the Chicago market. It was organized with 1,000
shares of 8100 each. Among the shareholders were the State Alliunces
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of Kansas, Nebraskn, Missouri, and the Kansas State Grange.
began business in May, 1889, and by the close of November of

51

It
that

year had $45,000 for division among shareholders and patrons. Sub-

{ ASSOCIATIONE LISTOD BY L SDCAT O 8ck )
+ Termingl marhet sethng ogency
- Shigping osidtiorian

Fla. 35,—FARMERS' ASSOCIATIONS HANDLING LIVESTOCK, 1825

'Tlires States, {vwa, Mlnnesotn, angd Itinols, contain e lorge portion of the netive ifvestock
shipping assgrintions. Other States in which there sre maoy such sssocistions wre Wisconsin,

Iudinnn, and Missour).

THOUSANDS
4] 10 20 ag &0 50 60 70 80

MISSOURI
10WA
MINHESOTA
ILLINOIS
oH!O
WISCONSIN
ENDIANA
S.DAKOTA
MICH iGAN
N.DAKOTA
NEBRASKA 7
KANSAS &

[ ASSOCIATIONS LISTED 8Y U SOEMT.ACH }

Fia. 36.—ESTIMATED MEMBERSHIP OF LIVESTOCK SHIPPING ASSOCIATIONS,

During tho kst few yoars many Missourl farmers hove forwarded thelr iivestock to market
throngh shipping nssocintfons.  In consequence this State lends gll the States in respect to

membership (o vestock marketiog nasoclations.

sequently the company was expelled from the Chicago yards by the
livestoek exchange, which succeeded in obtaining court action on the
altegation that the association was a dangerous trust, The cooper-

ative was {orced to discontinue business.
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The oldest of the now existing cooperative sales agencies on the
terminal markets is the organization at Omaha, which was formed
under Nebraska Farmers’ Union leadership in April, 1917. Later
in the same year a second agency for selling livestock on commission
was set up under the same auspices at 3. goseph, Mo. The follow-
ing year commission agencies were established by State Farmers'
Unions at Sioux City, Iowa, and Kansas City, Mo. In 1919 an
agency was set up at Denver, and in 1921 agencies were established
&b the East 5t. Louis and South St. Paul markets. Ten commission
agencies were established in 1922, eight in 1923, and one cach in 1924,
and 1925. (Tuble 18.)

Eight of the sales agencies operating m 1925 were formed under
Farmers’ Union leadership and 14 under the auspices of the National
Livestock Producers’ Association, an organization formed at Chicago
in 1921 for the purpose of developing cooperative facilities for mar-
keting livestock on the terminal markets. TFive of the sales agencies
functioning in 1925 were operating as independent enterprises. Two
of these were located at South St. Paul and one each at Milwaukee,
Detroit, and Kansas City.

More then 10,700,000 animals were handled by these cooperabive
enterprises in 1925 and the sales and purchases by the agencies for
the year amounted to nearly $28,000,000. (Fig. 37.)

Data covering the years 1917 to 1925 have been compiled and are
given in Table 18.




TanLe 18.—Number of animals handled and sales, by terminal-markei livestock sales agencies, 1917 to 1925

Organization

Began oper-
ating

‘Number of animals handled

1921 ’ 1922 l 1923

1924

nguoexs Ooobemtive Comunission  Assoti-

ation.

Farmers’ Union Livestock Commission Asso-
ciation,

Chicago Producers Commission Association .|

Producers Cooperative Commission Associ-
ation. .

sociation.
‘Michigan Livestock Exchange
Farmers' Livestock Comunission Co..-
Producers Livestock Commission Assoc
Fvansville Producers Commission Association.
Cattle Raisers & Producers Commission Co...
Producers Commission Association .
Farmers' Union Livestock Comimnission.
‘United Livestock Shippers Association..
Producers Commission Association. ..o
quity ooperative Livestock Sales Associ-

ation.
Producers Commission Association
Farmers’' Union Livestock Commisslon......
Peoria Producors Commission Assoclation
Pro‘(liucers Cooperative Commission Assoti-

stion.
Farmers’ Union Livestock Commission. .....-
Central Cooperative Commission Association..
Farmers’ Union Livestock Commission
Peoples Cooperative Siles Agency (Inc,). -
Farmors' Union Livestock Commission 3.
Px'o%mers Comunission Association.._.

Do....

Total. .- .

Buffalo
Chieago

w.uatlO

Cincinnati
Cleveland
Denver.cocieees-in

t
E“Sti St. Louis.

St. Joseph
South St. Paul. ...

..... B e

Nov.
Mar.

June
Feb.

May
July

May
Nov.

July
Apr.
June
Oct.

Aug.
Aug.
May
Jan.

Z| Mar.

May

1,1922
65,1922

19,1922
10,1925

15,1923
15,1919

. 5
20,1922

2,1923
1107
25, 1922
8 103

1,1017
8, 1921
15,1992
14,1923
1,1018
17, 1024
31028

101, £37
O}
285, 125

553,321
425,247
1,156, 954

600, 595
516, 760
1,395,198

336, 733
41, 050

252,607
115,328

464,200
245,701

418, 800
1,138,202
1,036, 858
92,301
176,920

305, 064
792, 830

1,420, 030

278, 484
121, 170
586, 367
142,330

156, 579

12,711
506, 960
182, 176
209, 143
586, 300

278, 724

014,874

741, 668

3,041,124

10,028, 062

12, 581, 946

1 Figures not available.
2 OQut of business Aug. 1, 1925,

3 From June 8 to November, 1923, business conducted under the name Farmers’ Union aud Producers Livestock Commission.

4 Closed Mar, 15, 1924,
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TABLE 18.—Number of animals handled and sales, by terminal-market livestock sales agencies, 1917 to 1925—Continued

¥e

Sales

Organization
1922 1923 1924 1925

Producers Cooperntive Commission Association.__t. . . - 81,730, 530 $9,296,944 | $10,019, 529 $10, 678, 831

Farmers’ Union Livestock Commission Associ-
ation._. . g (1) 8,733, 624 11, 159, 206 13,472,161
Chieago Producers Commission Associntinn ... I 6, 383, 313 23,170, 258 27,994, 783 31,905, 866
Producers Cooperative Commissivn Association . o 4, 152,040
Do 3,842,718 7, 693, 662 7,235,481

ation_. . 1,708, 389 1, 686, 919 3,218,945 4,848, 750
Michigan Livestock Exchange. . . 70,000 7, 000 8, 000, 000 , 153,000
Farmers’ Livestock Cominissio - . 11,063, 277 16, 674, 477 19,625, 205 20, 687, 379
Producers Livestock Commission Association. . . 9, 625, 850 4,256, TOL 18,977, 387 21, £46, 682
Evansville Producers Commission Association. . 7 , 864,
Cattle Raisers & Producers Commission Co . 513,334 3,879, 108
Producers Commission Assoclation e 7,422, 081 7 5, 864, 19, 119, 870
Farmers’ Union Livestock Commission . 2 5,340, 572 S 10, 759, 738
United Livestock Shippers Association _ -

Producers Commission Association oo . - , 495,

Equity Cooperative Livestock Sales Association 2,287, 245
Producers ‘Commission Association U . 318, 771
Farmers’ Union Livestock Commission. . 202 13, 505, 526
Peoria Producers Commission Association..... , 2, 524, 786
Producers Cooperative Commission Association — 1, 024, 962
Farmers® Union Livestock Commission 2, 125,203 K p 7 : 15,410, 8§14
Central Cooperative Commission Association 7 24, 723, 051
Farmers’ Union Livestock Commission 3, 565, 045
Peoples Cooperative Sales Agency. (Tnc.). ——— 926, 318
Farmers’ Union Livestock Commission 1_ 4, 138, 762 7, 616, 630
Pm(]isxmrs Cominission Association - T

5, 870,000 14,402, 648 27, 190, 686 26, 878, 7689 30, 038, 720 96,331,207 | 191,671,041 279,463, 854

1 Figures not available.
2 Out of business Aug. 1, 1925.
1 Estimated. i
. 4 From June 8, to November, 1923, business conducted under the name Farmers’ Union and Producers Livestock Commission,
4 Closed Mar. 15, 1924,
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Fioures have also been compiled to indicate the percentage of the
number of animals handled at the various markets which are sold
by the cooperative agencies. These figures are given in Table 19.

TapLs 19.— Percentage of animals handled by cooperative agencies, by markels,
1998, 1984, and 1925

Percentage of snimals handlod
by eooperative ugoneles
Market A
1973 1924 1025

Number | Per cené | Per cent | Per cent
B ETTL | 1]+ PP PSP 1 1.9 . 17. 4
Clhieng - 2 8.4 0.4 10.0
Cinelunati. - 1. 9.0
Clevelnnd__ i 18.4 32§ .9
Denver___. 1 L9 1.0 0,2
) BITITY | A, 1 H.1 .0 0.4
Fast 5t. Louls_ ._ 2 28,9 7 a1
Evansville. ... 1 0.7 3.8 45.5
Fart Worth__ 1 8.4 8.2 8.7
Indinoapeiis.... 1 25.8 2h. & 25.0
Knugns Cliy_ 2 L 1.4 8.9
- 1 4.4 15.3 14.3
. I 21 3.7 1.8
- 1 53 2.0 50
___________________________ 1 .5 202 a.T
1 p11] ST | PRI PP R L T 1 4.4 1204 118.7
e 1Y) | PR 1 2.5 19.4 16, 6
Soull 5t, Poul, . 3 31.4 3L 301
Sienx Qlty ... z 9.2 4.9 16.5

B FRlls. . e oo oo a oo cdmam e ssmanmm— e 1 Bl |- icmmmman .

1 Based on nnmber of anlinals recelved at variows markets,
t Pased on numbor of aninals sold, becauss of lnrgo feeding-in-transit business.

CALE
DIAGETLNE Or EiMDLTS

" ede tba vioa oo
wLsTnor TuoUSLADE

Fla. 37 ~LiVESTOCK HANDLED BY FARMER-CONTROLLED SELLING AGENCIES, 1926
Three terminnl markets bandied lerge quantities of livestock {n 1025, These were East St.

uis, Chicage, ond South St, Panl. There were two cooporative sales agencles st both Epst
8t. Louis and Chicago, and thres ngencles at South 8t. Panl,

The location of the various markets at which there are cooperstive
agencies and the relative amount of cooperative business st each
for 1925 is shown by Figure 37. )
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Data compiled by the Chicago office of the Bureau of Agricultural
Economics indicate that sbout 21 per cent of the animals received
at the Union Stock Yards are from cooperative shipping sssociations.
About 33 per cent of the hogs, 6 per cent of the cattle, and 5 per
cent of the sheep represent cooperative shipments. (Table 20.)

TanLe 20.—Percentage of lvestock received ar Union Steck Yards, Chicago, from
cooperalive shipping associations, 1983, 1924, and 1925

Cattle Hogs Sheep -\Slial&&-

Percent | Percent | Per cent | Per cent
5,1 8.2 4.8 18.2

a1 32. 8 4.3

6.g 336 52

NUT ASSOCIATIONS

Including 3 associations that handle peanuts, 39 organizations
engaged in the cooperative marketing of nuts were listed by the
department in 1925.  These included the California Walnut, Growers’
Association, Los Angeles, and » majority of its local units; an inde-
%ndent association in California handling walnuts; the Oregon

alnut Exchange Cooperative, Dundee, and its units; two associa-
tions marketing aimonds; and three associations handling pecans.
These associations were credited in 1925 with an estimated member-
ship of 20,000, and with transacting business during that yesr to the

amount of $16,000,000.

- Phirty of the associations listed were located in Cslifornia, three in
Oregon, three in Georgia, and one esch in Tennessee, Texas, and
Virgmia. The oldest of the organizations was one of the independent
associations marketing walnuts, which was established in 1839,
The second oldest association was established in 1894 and the third
oldest in 1895. Six of the existing orgenizations were functioning
in 1900, and eighteen in 1915. Only 6 of the 39 associations have
been formed since the close of 1920, (Appendix, Table 3.) The
deta compiled for 1925 indicate that 94 per cent of the nut marketing
associntions were incorporated, that 25 per cent were organized with
capital stock, and 93 »er cent made patronage refunds. But one of
the associations reported handling business for nonmembers. (Ap-
pendix, Table 10.)

Most of the associations listed were units of the California Walnut
Growers’ Association, a federation formed in 1912. These units,
of which there were 42 in 1925, had a total membership of 4,500.
More than 48,000,000 pounds of walnuts of the 1925 crop were deliv-
ered to the units of the exchange for marketing. This quantity was
slightly over 83 per cent of the total California crop. 'The per-
centage of the total crop handled by the exchange has been steadily
increasing since 1912, when it was about 52 per cent. Sales by the
exchange in 1925 amounted to approximately 312,000,000,

The California Almond Growers’ Exchange is another of the
California associations. This was formed in 1910, and in 1925
reported having 3,426 members. The exchange handles about 72
per cent of the almond production of the State. Its annual output
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ranges from 9,000,000 to approximately 14,000,000 pounds, and
annual snles are in the neighborhood of 82,000,000,

The associations for the marketing of pecans are in Georgie and
Texas and the associations for handling peanuts, in Virginia, Georgia,
and Tennessce. The National Pecan Growers’ Exchange, Albany,
Ge., serves about 600 members and markets over a million pounds
of pecans a year.

POULTRY AND EGG ASSOCIATIONS ®#

About 79 groups of farmers were engaged in marketing eggs or
poulbrg, or both, at the close of 1925. The associations were located
1 27 States, had o total membership of mere than 50,000, and were
handling an annual volume of business of approximately $40,000,000.

Foulftry of #FF 3TE0CATIOA
Furrminel m; Sck peliing agency

Arsocketaur 1 adiing e o, ;
N o R Fine i povhtry
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F16. 38.—EQq AND PoOULTRY MARKETING ASSOCIATIONS, 1826

Eggs wnd ponltry were handied cooperatively In nearly all the States in 1925, In ahoud 20 of the
States thero were fations speclally I I tho marketing of these products.

One of the oldest of the associations listed by the department was
formed at Tulare, Calif,, in 1813. Another of the early associations
was organized in lowa in 1914. Eleven associations had been formed
before 1920, and forty-eight associastions have been organized since
the beginning of 1920. gI‘welve associations were formed in 1923,
and fourteen in 1924. (Appendix, Table 3.)

The associations in the Pacific Coast States serve members who
make & business of operabing large poultry ranches, whereas the
associations in Minnesota, Missouri, Ohio, and most of the other
States, serve members who have farm flocks, their principal activity
being the raising of crops or livestock. Two associations in New
York City, one in Detroit, and one in St. Paul, in 1925, were sales

11 This section Is based Inrzely on a spaeini study made subseruent to the preparation of the tahles appears
ing in the appendix of this publication. The data collected were issued ass preliminary report, entitled
“Qooperative Marketing of Poultry Products, 1920-1026" (4} ’




58 TECHNICAL BULLETIN 40, U, 8. DEPT, OF AGRICULTURE

agencies operating on the city markets. A New Hampshire associsn-~
tion maintained a sales agency in Boston in 1924 and 1925, An
association on Long Islamf serves 100 members engaged principally
in raising ducks for the New York City market. Two associations
reporting from Idaho function as cooperative turkey marketing
enterprises.

Nearly one-third of the total membership of the associations report-
ing was in Missouri organizations, and more than one-fifth was in
the associations in Minnesota.

Membership data taken from a special study made subsequent to
appendix, Table 5, are given in Table 21.

Tasre 21—Membership date for associations marketing poultry und eggs, by
Statcs, 1925 1

[Associntlons listed by the United Stales Department of Agriculture]

Averago
Associn- member-
tlons re- Membership Y ship per
porting

Number | Number | Per eent

Missonrt 11 1B, 871 33.0
M fumesatn. : 17122
o 5111
+, 007

=]
—-—

2| v ppt
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1 [ats fram o specind study macls in 1996, ssusd in m uiligraphed form as a preliminary report, entitled
“Cooperative Marketing of Poultry Produgts, 19X-1925." ;.

t Including sharcholders and patrons,

* Iocluding reparts received subseqnent fo the tabulntion of the tables in the appendix,

The smallest association reporting had but 12 members; the largest
had 5,000. The average number of members (including shareholders
and patrons} per assoctation for the associations reporting was 1,018,
The averages for several of the States were Ohio, 1,800 members;
Missouri, 1,715; Washington, 1,278; Minnesota, 1,141; California,
833. (Table 21.)

Eleven associations each had fewer than 100 members; 20, fewer
than 500 members; 35, fewer than 1,000 members; and 18 associs-
tions, more than 1,000 members each. About 73 per cent of the total
membership was included in the 18 associations with more than 1,000
members each.

Fifty associations reported marketing 2,593,251 cases of egrs in
1925.  Bix Culifornia assoctations handled 39 per cent of the eggs; 12
Missouri associations, 22 per cent; and 4 Washington associztions,
21 per cent, (Table 22.)
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Tanns 22 —Naantity of egys handied, by States, (925
{Assottations Jisted by the United States Department of Agricuiture]

Associn- | Quantity  Percent- 3 Avemgo
tions re-  of oS nge of | per assee
perting | han Yed totul cintion

Number i Cares l Percent | Cntes

61 1, 0H, 0. 107, 407
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The smallest volume of business reported by any association for
1025 was the 585 cases of oggs, the total reported by a Minnesota
organization. The largest volume was 782,070 cases, reported by one
of the California sssociations. Seven associations handled fewer
than 1,000 cases each during the year; 22 associntions fewer than
10,000 cases; and 41 associations, fewer than 50,000 cases. Two
associations handled over 500,000 cases each.  These two associations
handled 50 per cent of all the eggs; four other associations handled 19
per cent; and the remaining 30 per cent was handied by 44 &sso-
clations.

The number of cases of eggs per member handled by the associations
in 1925 varied from less than 1 case to 357 cases. This latter figure,
which is for one of the California associations, is at the rate of almost
1 case per day per member, The averages for the leading States are
California, 20t cases per member; Oregon, 142 cases; Connecticut,
125 cascs; Utah, 110 cases; Washington, 100 cases; Missouri, 28
cases; Minnesota, 10 cases.

Twelve associations receiving from 1 ease to 10 eases per member
handled but 5 per cent of the total vohume for 1925, while one asocia-
tion receiving 357 cases per member handled 30 per cent of the entire
volume. [Eight associations receiving over 100 cases per member for
the year handled 63 per cent of all the eggs marketed cooperatively
by the sssociations reporting. This would seem to indicate that the
delivery of a large number of cases of eggs per member is 8 more im-
portant factor in determining the total volume of cooperative business
than a large membership.

Tigures compiled for 33 associations for which date are available
for both 1924 and 1925 indicate that these associations handled 22
per cent more eggs in the latter year than in the former. )

The sales value of the eggs handled by the 33 associations in 1925
was 32 per cent higher than for those handled by the same associa-
tions in 1024. The average value for 2,033,890 cases handled in 1924
was 89.60 & case, and the average value for eggs marketed In 1825
was 310.34 a case.

Several sales ngencies located in terminal markets were operating
during the greater part of 1925. The largest of these agencies was
the Pacific Ege Producers’ Cooperative (Inc.), operating in the New
York City and neighboring markets. It handles the castern ship-
ments made by three of the Pacific coast organizations. In 1925 it
sold 630,166 cases of eggs, as compared with 236,000 cases in 1924.

The Atlantic Cosst Poultry Producers’ Association, which serves
its members in New Jersey, New York, Pennsylvania, Maryland,
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and other eastern States on the New York City market, handled
41,580 cases of eggs in 1925, as compared with 70,000 cases In 1924,

Over 10,000 cases of eggs forwarded by Minnesota creameries in
1925 were marketed by the Land O'Lakes Creameries {Inc.). "+ o

Circier vary /n give with mambarship
and roys indicots area seved,

Fia. 33.—~CoOPERATIVE ToBACCO MARKETING ASSOCIATIONS, 1025

‘T'he seven Jarge-seala toboeeo markeling nssoeiations which were operating i 1095 served 268,000
growers In 13 States.

Lake Region Cooperative Egg and Poultry Exchange, which is the
overhead selling organization for 17 local units, reports marketing
160,304 cnses of egps during the year, as compared with 21,964
cascs for the preceding year.
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In Los Angeles the Chellenge Cream and Butter Association sold
66,315 cases of eggs In 1925, as compared with 73,508 cases in 1924,
Part of these eggs wore fron: associations listed above and part from
associations handling eggs only incidentally.

Thirty-five of the associations making special reports for 1925
handled live poultry, and 16 handled dressed poultry. A total of
12,328,057 pounds of live poultry was marketed by 31 of the asso-
ciations. The leading States and the quantities reported were as
follows: Missourt, 9,871,543 pounds; Minnesots, 1,827,131 pounds;
Wisconsin, 208,735 pounds,

The 16 associations that handle dressed poultry reported the
marketing of 4,690,510 pounds in 1925, More than 90 per cent of
the total was reported by 5 of the associations operating under tho
leadership of the Missourt Farmers’ Association.

Twenty-one associations handling live poultry and reporting for
both 1924 and 1925 handled 2 per cent less in the latter year than
in the former, and six associntions handling dressed pouliry for both
years reported the mavketing of 24 per cent more poultry in 1925
than in 1924,

TOBACCO ASSOCIATIONS

Tobacco was being handled in 1925 by 24 cooperative associations
located in 12 States. These organizations had a total estimated
membership of 300,000 and were transacting business estimated at
$90,000,000. Ameong the organizations was the largest ecoperative
marketing asseciation in the United States in regard to number of
members; it reported s membership of more than 108,000. A
second associntion active in 1925 had nearly 100,000 members and
a third, more than 70,000. Secven of the 24 organizations reported
298,000 members (fig. 39); the other 17 organizations were entor-
prises engaged largely in marketing tobaceo in a smull way or in oper-
ating warchouses for the storage of tobaceo,

The year in which the seven large-seale tobacco marketing asso-
ciations were organized, the number of members reported in 1925,
and the quantisies of tobacco reccived of the various cvops, are
indicated in Table 23,

Tanue 23.—Large-scale lobavco markeling assaciotions, year of organization,
rumber of members, and quuniities of {obaceo received, 1919 to 1985

Year| Num-
Assoctation or ool bigig o | sazo21 | 1022 | 102z | temean | reze-os
ized | bors?

Marylond Tohaceo Ponnds \ Pouwmis , Pounds FPounds Pounds Paunds
QArowers' Associntion, . 1910 4, G 6, 33, 1N),5, 088, 600; 6,300, 000] 14, 700, 00G] 15, 143, 008 13, 266, 300
DBurley Tobneon Grow-
ers' Cooporative As-
Soctabion - oo eomoeoo.. o] 1021 | 108, 200! 119, 914, 6121197, 009, 7431245, 307, 78)(171, 344, 853
Tobueenr CGrowers” Co-
operative  Assogintion
{¥irgistin, North Cure-
lina, uned South Cnro-
o} 7, | 163, 513, 8201180, 137, 952140, B34, B4
Dark Toboeeo Qrowers'
Cooperative  Assoeis-
tion 71,19 | 175,057, 7871173, 568, 632 90, 361, 821
Connecticut Valiey To- ;
haceo Assochntion. 26, 604, 714] 35,311, 679] 30, 733, 037
Nerthern Wisoomsin Co- : i
oprentlve Tobrecs Poal | 1522 , encaameooef WL GI0, 602 30, 851, H5] 14, 852, 680
Mkl Valley ‘Tolmcco | )
Growers' Agsoclation._ ) 103 | 4, 000 0eeeioosiomeaen s e eedereemneeaaa] 16, TIE 00 5,051,623

Ca-eoo 208, 200 6, 53, 100 8, 058, G00: 1290, 414, 6E3[BOT, A, THO0G, 864, 888420, ST, 302
A 3 " ) i

¥ As of Decewnbor, 19“.5
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It is estimated that less than 1 per cent of the tobacco crop of 1919
was delivered to cooperative asscciations and more than 48 per cent
of the crop of 1922, The percentages of the various crops delivered
to the cooperative organizations for the seversl years for which date
are availuble ure shown in Table 24.

TavLy 2~ Percentuges of total lobuceo trop delivered to cooperative associulions by
years, 1018 to 12335

[Assovintiong Hsted by the United States epartment of Arricuiture]

Toteeu pro-

Sonson duction for Tobacen reechvod by
Unsbbael Blndos usgocktlions

{18, 1 1004}

Posds Pais Ly ceutt
G, 543, 100 .
8§, 053, 608

I
i
WE-D0. . e 1
. :i » 063, £U18, 120,414, 613
i

. . LOT, B43, 750
LAi5, B, 900 ), Bt 88U
L 351, 344, 000 420, 570, 352

Many dificult problems confronted the managements of the several
associntions. In some cases no satisfactory solutions were found.
Two of the associations ceased to function in 1926 and are now being
liquidated. A third functioned but feebly. The Tobacco Growers’
Cooperative Association of Virginin, North Carolina, and South
Curolina, and the Miami Valley Tobuaceo Growers’ Association, have
gone out ol business permancntly. The Dark Tobaeco Growers’
Cooperative Association of Hopkinsville, Xy., received no tobacco
of the 1925 crop, the board of directors having decided not to enforce
the contract with the growers which requires a delivery of all tobacco
produced. The association received tobaceo of the 1926 crop.

WOOL ASSOCIATIONS

The 91 cooperative wool marketing associations listed by the
department at the close of 1925 had an estimated membership of
50,000 and were transacting business estimated at $10,000,000
annually.  (Appendix, Tubles 5 and 8.} Thesc associations were of
five general types, namely, regional pools, independent local asso-
ciations, sales agencies, associstions handling wool as a secondary
consideration, and educational associations. The greater part of
the wool marketed cooperatively was handled by the regional pools,
These were associations operating over n large area, which received
wool, graded it, and sold it to the mills or other purchasers, returning
to its members the average pool prices for the grades of wool delivered.
The sales sgencies were located in the markets and received wool on
consignment from producers wherever they might be, returning to
ther: the sales prices less expenses for the cooperatively operated
associntion.

According to the information collected, the Putnam County Wool
Growers’ Association, of Greencastle, Ind., apperars to be the oldest
of the existing associations. The frrmers in this section have been
selling jointly since 1885. Any {armer who wished to list his wool
for sale could do so.  Each lot, however, was handled separately, the
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cooperation being principally in the listing of the wool and in abbract-
ing buyers by presenting wn opportunity to purchase many fleeces
with & minimum of expense.

Practically all of the early attempts at the cooperative marketing
of wool were local efforts.  There eppears to have been little, if any,
thought of trying to do morc than serve the wool growers of single
communitics.  Some of the associations were more formally organized
than othors. Somo were little more than associations in name.
They eame into oxistence each year as tho wool marketing season
approached, wero active for a fow weeks, and then became dormant.
A few assccintions cnjoyed continuous existence, had active officers,
and rogular meotings. As s rule these associations were small;
rarely did they have 100 members. They concerned themselves
primarily with assembling and selling or shipping the clips of their
members.  About 30 of this type are still active.  About half of the

2 Centmized asochiion
2 tnaezendent loccd

'y
s Unlt of federation”
o Lgucenoncd GIiocmiae
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Fia. 40.—-AsSSOCIATIONS MARKETING WooL COCPERATIVELY, 19256

Caoperntive pssocinlions for the marketing of weol were to bo found in nearly all the States
I 1¥25 exeepd Lhoso in i southeastor grouln

existing organizations have come into existence since the beginning
of 1920,

The associations listed by the department at the close of 1925 were
located in 28 States, as foliows: New Yorlk, 32 sssociations; Pennsyl-
vania, 8; Indiana, 6; Minnesota, 5; Tennessee, 4; Ohio, 3; Kentucky,
3: Utah, 3; Massachusctts, North Dakota, South Dakote, West
Virginia, Idaho, and Colorado, 2 each; Maine, Illinois, Michigan,
Wisconsin, Jowa, Missouri, Virginia, Montans, Wyoming, Arizona,
Washington, Oregon, and Californis, 1 each. (Fig. 40; appendix,
Table 15.) Towa, with 1 assccintion, was credited with the largest
ostimated mombership; Ohio, with 3 associations, came second; and
Indiana, with 6 associations, was in third place.

Orogon, with its one association, led in the amount of business
transactad in 1025, Ohioc was in second place and Utah in third,
(Appendix, Table 15.) i




84 TECHNICAL BULLETIN 40, U. S. DEPT. OF AGRICULTURE

Reports indicate that the average number of pounds of wool
handled annually per association has varied greatly, as is shown by
the figures in Table 25.

TaBLE 25.—Wool marketing associvlions reporiing, consignors, and gquantily of
wool kandled and average guantity per assoctution, 1920 to 1825

[Associations listed by the Unlied States Department of Agricuiture]

Weol hondled
Associn-
r . Con-
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COLLECTIVE PURCHASING ASSOCIATIONS

Approximately 50 per cent of the marketing and purchssing
associations are engaged In cooperative buying. Of the 10,803
associations listed by the department 5,385 report having made
cooperative purchases for their members, over 1,400,000 in number,

Of the 5,386 sassociations reporting cooperative purchases, 62
per cont bought feeds; 47 per cent, fuel; 30 per cent, containers; 20
per cent, sceds; 19 per cent, {ertilizers; 15 per cent, building materials;
13 per cent, fencing; 11 per cent, implements and machinery; 7 per
zent, hardware; 5 per cend, spraying materials; 5 per cent, general
merchandise; and 30 per cent, miscellancous commodities. (Ap-
pendix, Table 16.)

All of the associations reporting for Maryland reported coopera-
tive buying, as did 90 per cent of those in New Jersey and 72 per eent
of those in Kansas. The porcentages for some of the more important
cooperative States sre Ohio, 68; Ncebraske, 65; Pennsylvania and
North Dakots, cach 64; Indiana and Missouri, each 60; Michigan, 59;
Cslifornia, 58; Tows, 49; New York, 45; Minnesota, 35; and Wis-
consin, 26,

The associations in the New Tagland and Middle Atlantic States
hought largely feeds and fertilizers, and the associations in the
South Atlantic States bought fertilizers, seeds, and containers. Those
in the North Central States bought feeds and fuel largely, and those
in the Pacific coast States bought containers, including fruit packages.
{Appendix Table 16.)

By commodity groups, the percentages of associations reporting
cooperative buying were as follows: Graln associations, 86 per cent;
fruits and vegetables, 58; forage crops, 50; poultry amd poultry
products, 39; wool, 34; cotton and cotion products, 27; livestock, 23;
dairy products, 18; nuts, 13; tobaccs, 8.

The essociations handling deiry products bought containers (hutter
tubs), feeds, and fuel; the associations that marketed grain and
shipped livestock bought feeds, as did those that markeied peultry
and poultry products, The farmers’ elevators were heavy purchasers
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of fuel, Containers and fortilizers wore bought largely by the asso-
cigtions that handle fruits and vegetables. The tobacco nssociations
bought fertilizer, and the wool marketing associations bought wool
sacks. (Appendix, Table 16.)

ASSOCIATIONS OUT OF BUSINESS

Reeords have been obtained from about 1,500 associations which
had gone out of business prior to December 31, 1926. The years in
which the largest munber of associations ceased to function were
1923, 1922, 1921, and 1924 in the order named. The death rate
among dairy gssociatiouns was fairly uniform for the six years ending
with 1923, except for 1919, when the rate was below the average for
the period.  The years 1921, 1022, 1923, and 1924 were hard ones for
nssocinfions that handied fruits and vegetables, grain, and livestock.

Of the sssociabions for which both date of organization and date
of ceasing to operate have been abtained, 3 per cent functioned less
than 1 year; 10 per cent, T year but not 2 years; 14 per cent, 2 years
but not 3; 16 per cent, more than 10 years. (Table 26.)

Tapes 20.—Percenlage of assovinlions onl of business lihat operated specified
lenglhy of time

[ Associations Ysted by the United States Departinent of Agriculture]
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The average leugth of life for 328 associations marketing dairy
products but now eut of business, was 9.9 years; the average length
for 28 assocviations handling cobton was 9.6 years; 290 associations
marketing grain, 6.9 years; 263 associations handling fruits and vege-
tables, 4 years; 96 associations handling livestock, 3.7 years; 11 asso-
ciations handling poultry snd poultry products, 5.2 years; 13 asso-
cintions hendling wool, 3.8 years; and 346 other associations, 5 years.

An effort has been made to classify the reasons given as to why
the different associations ceased to {unction. In many cases more
then one reason was given, so that the total number of reasons is
much larger then the number of reports. The percentage of the total
number of sssociations grouped under esch cause was as follows:
Insulficient business, 23 per cent; insufficient working capital, 24
per cent; inellicient managenent, 72 per cent; dishonest management,

66093°—28 &
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8 por cent; too liberal credit to patrons, 17 per cent; unfair competi-
tion, 2 per cent; acts of Providence, 6 per cent; voluntary dissolution,
12 per cent; miscellancous causcs, 8 per cent.

Seventy-six per cent of thie associations, for which out-of-business
records have been obtained, were incorporated. They had an aver-
age membership of 46, were transecting an annual average business
of about 392,000 at the time of ceasing to function, and the average
amount of losses sustained was about 813,800 per associntion.

COOPERATIVE CREDIT ASSOCIATIONS

Associations for supplying credit for financing farm enterprises
have been functioning on a cooperative basis for a number of years,
Recent developments have centered largely around the Federal farm
loan system, established in 1916 and enlarged in scope in 1923,

Under the system, 4,665 national farm loan associntions have been
formed, which obtain loans for their members from the 12 Federal
lund banks provided by the system. Up to December 31, 1926,
£1,300,000,000 had been loaned to 416,768 borrowers. Federal
legislation in 1923 cstablished 12 intermediato credit banks, which are
noncooperative but are authorized to discount agricultural credit
paper and to make loans to cooperative marketing associations that
offer paper secured by warchouse receipts or other acceptable secur-
ity. Approximately 400 agricultural credit corporations and live-
stock loan companies had heen formed prior to the close of 1026 to
avail themselves of the discount facilities of these banks. Discounts
for these credib institutions and direct loans to cooperative marketing
associations, made prior to the close of 1926 amounted to approxi-
mately $490,000,000,

MUT UAL INSURANCE COMPANIES

Cooperative insurance nssociations, commouly referred to as
mutual insurance companies, are an important phase of the agricul-
tural cooperative movement in the United States. There are, accord-
ing to a recent estunate, 1,950 farmers’ mutun! five insurance compa-
nics carrying risks that amount to approximately $10,000,000,000.
There are in addition, about 40 windstorm insurance companies
carrying risks estimated nk $2,000,000,000, also 30 hail insurcnce com-
panics, and 25 livestock insurance organizations. The volume of
risks carricd by the hail insurance companies is large. The live-
stock insurance companies, however, are relatively unimpoértant as
measured by volume of risks carried. Recently a new typo of farmers’
mutual insurance company was developed, namely the automobile
insurance corupany. Foursuch companies were operating at the close
of 1926. All of these nssociations were located in the Middle West.
One company was operating in eight States. These companies
furpish insurance against fire, theft, collision, property damage, and
injury to persons,
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COOPERATIVE PUBLIC UTILITY ASSOCIATIONS

A rough estimate places the number of rural telephone companies
at 40,000. These companies are serving about 2,000,000 farmers,
Some of the farmers’ companies are operating on a profit basis, but
it is believed that the vast majority are maintained chiefly as service
Institutions on a cost-of-service basis.

In some sections of the country, farmers’ companies have becn
formed on the cooperative basis for the purpose of distributing
clectric current for light and power purposes and for conducting
irrigation projects on n cost-of-service basis.

There are a few associations for furnishizg transportation service
on a cooperative bnsis, In most cases these associations are con-
cerned with the operation of motor-truck lines, although there is at
lenst one associstion that operates cooperatively a short electric
railwny line.




APPENDIX
STATISTICS BASED ON STATE STUDIES

MICHIGAN

A bulletin dealing with cooperative marketing and purchasing in
Michigan is in course of preparation by C. F. Clayton, Michigan
State College of Agrieulture. Data compiled for 486 associations for
the yoar 1923-24 have been tabulated. These associations were serv-
ing approximaicly 150,000 patrons and handied business amounting
to approximately $60,000,000 snnually. The preliminary figures
for the different kinds of associations are as follows: Grain, 128
associabions, 54,528 patrons, 819,904,000 business: livestock, 138
associntions, 38,606 patrons, $14,959,000 business; dairy products,
70 associntions, 21,956 patrons, $10,479,000 business; potato, 79
associations, 12,782 patrons, $5,609,000 business; fruit, 22 sssocia-
tions, 6,080 patrons, $3,469,000 business; stores, 40, 14,006 pabrons,
$4,444,000 business; supply associations, 9, 1,803 patrons, $41 1,000
business; total, 486 associations, 149,821 patrons, $59,275,000
business.

MINNESOTA

Information furnished by J. H. Hay, deputy commissioner of agri-

culture, relative to cooperative activity in Minnesotn, includes the
following: 660 creamertes, 99,000 patrons, $126,800,000 business;
49 cheese fnctories, 5,000 patrons, $1,600,000 business; 6 milk dis-
tributing sssociations, 7,200 patroms, $8,000,000 business; forage
crop, 1 association, 100 patrons; 200 farmers’ warehouses, 15,000
patrons; 6 berry marketing associations, 210 patrons, $25,060 busi-
ness; 417 farmers’ elevators, 73,0600 patrons, $56,100,000 business;
655 livestock shipping associations, 98,000 patrons, $50,000,000 busi-
ness; 14 poultry and egg associntions, $2,800,000 husiness: 1 tobacco
association, 305 members; 3 wool marketing associations, with 20
county units and 400 members, $300,000 business; 114 farmers’ stores,
22,000 patrons, 88,700,000 business; 44 oil filling stations, 6,600
petrons, 32,000,000 business; 4 starch factories, 800 patrons.

A survey made by B. B. Derrick for the University of Minnesots
for 1925 covered 577 livestoek shipping associations, which handled
47,620 cars of livestock valued at $58,812,000.

MIASOORI

Date are being compiled 2t the University of Missouri for a bulle-
tin dealing with cooperative activity in that State. Advance infor-
mation indicates 1,068 local associations, serving 256,000 patrons, and
transacting business to the amount of $130,151,000. The items aro
as follows: Cotbon, 8 associations, 1,600 patrons, $1,050,000 busi-
ness; fruits and vegetables, 78 associations, 11,200 patrons, $6,545,000
business; grain, 164 elevators, 54,300 patrons, $34,728,000 business;
hivestock, 463 shipping associations, 94,900 petrons, $41,199,000
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business; produce, 301 exchanges, 83,700 patrons, $44 368,000 busi-
ness; all others, 54 associations, 10,300 petrons, $2,261,000 business.
The above figures are reported as being exclusive of distriet peultry
and egg packing plants and central sales agencies for selling grain,
livcstoﬁ:, fruit, and cotion.

NEW YORK

An economic study of farmers’ cooperative business organizations
in New York was completed by J. ¥. Booth in June of 1626 (Z).
Data were obtained regarding 260 active marketing and purchasing
associations. These had a total membership, including shareholders,
contract members, and patrons, of nearly 160,000. It was estimated
that the busincss transactions of these organizations amounted to
$105,000,000 for the 192425 scason.

PENNSYLVANIA

A bulletin jssued under drte of June 1, 1926, by the Pennsylvania
Department. of Agriculture {6) states that 108 active loenl and 6
interstate associations had a total membership of 41,990 at the close
of 1025. Sales and purchases for 1925 are reported as follows: Milk
end milk products, $29,020,518; fruits and vegetables, $1,105,824;
ozgs, $89,910; wool, $79,183; larn supplies, $4,653,744; catbtle,
$51,500; total, $35,009,679.

WASIIINGTON

Cooperation in Marketing Washington Farm Products, by E. IF.
Dwmmeier (2), appeared as Bulletin No. 194, State College of Wash-

ington, Pullman, Wash., in December, 1925. According to this pub-
lication thore were 168 active coopersbive associatlons Washington
on June 1, 1925. These associations are reported as transacting

business to the ainount of $45,000,000 in 1924.

WISCONSIN

Information furnished by Theodore Macklin, University of Wis-
consin, indicates that there are in Wisconsin “gpproximasely 325
livestock shipping associations doing a business of upward of $25,000,-
Q0o * * % Kpproximately 1,300 butter and cheese factories,”
which do & cooperative business amounting to more than $7 5,600,000,
and that the total cooperative business for the State ainounts to not
legs than $150,000,000 a year.




APPENDIX TABLES
TaBLe 1.—Associations of different kinds reporling business, by Stales, 1918

[Source of data: Departinent Bulletin No. 547)

Fruit and Grain Livestock Miscellaneous

Dairy products produce

8tate and geographic
division -

N iinb_er re-
porting
Nuinber ro-
porting
Number re-

porting - |
Number re-
porting
Number re-
porting
Number re-
porting
Number re-
porting

Number re-

$2, 059, 545 $216, 800| i $816, 137,
New Hampshira_. 121, 158|
Vermont - 688, 472 -
Massachusetts. ... 7] 256,202 1,210, 603 7 50,000

Rhode Island - - _
Connecticut. 560, 600, 5, 500, 47, 000

New England 3,685,077 1,432, 903 913, 137 6, 564, 442

New York 2,059, 166 9, 244, 842|_ 66, 500 711 11, 579,997
New Jersey. ... 585, 274 3f 1, 449, 400, 500! 2, 155, 174
Pennsylvania. g 757,212 390, 500 337,200 1,484,912

Middle Atlantic 3,401,652 11, 084, 742 404, 200 15, 220, 683

Ohio 811,772
Indiana 21 658, 558
Tllinois Z 23| 653, 746
Michigan. . 55 - 2, 345, 155 6 77, .
‘Wisconsin 2186] 10, 132, 421 7 110,468

East North Central. 338} 14,601, 652 2, 086, 339 30, 550, 654, 191, 622, 1, 466, 979

Minnesota., 20, 303, 399 453,357 16, 293, 064 951, 960 715, 7631 22| 1,318,352 40, 125, 895
Jowa 8, 527, 224 142, 542 15| 2,707,453 ) 26) - 2,799, 534 38,420, 808
Missouri 1, 191, 282 4 - 27, 000 7, 2, 023,420
North Dakota. 112, 085 ,85 20,122,034
South Dakota.___ ) 80| . ,.998 3 10, 855, 836
Nebraska.___ 33, 852 746, 229 36, 000, 2| - 14, 377, 669
Kansas 325,282 9,271,785 171, 282 756, 580 3, 331, 203 13, 893, 671

‘West North Central... 653{ 30, 834, 613 2, 146, 315, 89, 836, 001, 4, 5§76, 917 2,321, 516, 10, 038, 971, 1 584' 139, 819, 333

g 3

e o L3

5, 076, 987
12, 836, 553

51,024, 460

oot il o

nN
N
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Delaware... 500, 000
Maryland . 000; 1, 289, 559
Virginia . . 5, 816, 000
West. Virginia.._. ofee
North Carolina.._ 3, 727, 000!
South Carolina o ' 466,500
Georgia 1, 952, 800
Florida. —

South Atlantie 6, 146, 300] 173, 575 9, 408, 259,

Kentucky. ) o 43, 200 401, 700
Pennessee. 31, 000 000 287, 838
4, 802, 000| 861, 177

659, l()OI : 170, 440!

East South Central. . 5,492, 100) 7. 1, 721, 155

Arkansas......oiiiceeiias 530, 348 1,412, 204
i 50, 000] 482, 083

Oklahoma 419, 757 E 75 2| 19, 0001

2,275, 839 182, 004 2, 532, 104 470, 000 S

West South Central... 3,281, 44 248, 577 4, 495, 091 1, 101, 000 55 363, 052 38, 530, 464

Montang_.__... 410, 736 66, 900 1,485, 099 236, 000 2,224,735
Idaho. . . 57,.000] 5 IM 807 1, 433, 400 2, 118, 207
Wyoming 12, 000 .

Colorado lll 701

—
o G 3 pba 4 e G bt

o
SRS

1,068, 570

203, 090
14, 100

66, 670]
373, 860

71, 952
292, 009

oo

Loed

—
L]

2

&

New Mexico- N 37, 500 413: 907,

1,008, 439 56, 000,

3, 658, 459 2, 101, 900 2l 81,000 2,329, 907

Washington i 786,20 8,056,784] a2 5,215,431 600,535 3 78

Oregon £oo0,0360 14 1,650,220 160,289 1 : 49 68222

California. 4,313,791 20, 709, 408 75,0000 18] 5 0L 659 102 30; 159,948
Pacific . 5,854, 849 32, 087, 218 6, 865, 660 of 895824 22} 5260, 659| 2221 51,804,210
United States 15, 097, 844 59, 701, msl 450] 69, 921, 381 130, 555,221[ 44} 4,823, 530 2, 555, 5,925, 117) 24| 21,730, 68| 3, 099] 310,313,295

Averagd 191, 112 153, 336 135, 995}-_._ 109, 626 89, 060 100, 133
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TABLE 2.—Associations, estimated membership and estimated business, by kinds and States, 1915

oL

[Bource of data: Department Bullotin No, 547 (8, p. 13-25))

Cotton Dalry products Fruit and produce Livestock

State and geographic division | Num-{ Esti- Num-| - Estl- Num-| Estj- D Estl 1 g

herre- | mated |Estimated|berre-| mated | Estimated |berre-| mated | Estimated ‘Estimated mated | - teq
port- 1 mem- | business | port- meni- business | port- | mem- husiness busipess - | ‘mem- business
ing  [bership ing | bership ing | bership. in i i bership

Maine_.., , 56 00 00 1,107 $1435, 460
New Hampshire.___ 0 000
Vermont 2 | 1,221,000
mﬁ 140 550,410
341,712 333, 846

New England. .. 2, (64, 852 2,02 937, 754

New York. i 5)59 075 2 i 48, 000, 000
New Jersey. 5 3,828 y 221 500
Pennsylvania 2, 568 304 308 .W0,0(K)

Middle Atlantic 2] 6 4,52(,907 ? 48,920,500 |0 e

Ohio . . 6, 412 725,000 1, 280,000 31 ] $58, 400
Indiana. ; 1,215 485 { { 27 -
Hlinois 3 3,400 K 74 500 102 . i
Michigan 7,080 | 3, (3\‘)8 160 ;i 12 1, 800, 000 2 116, 800
\Viscouﬁin 22,974 | 40,965,375 2 1, 908 o (ﬁ(), 765 J A 140, 000

41,481 | 36,007, 835 0,414 8,075, 768 39, 1686, 080 J 3185, 200

l\‘[iuncsnta g Y 48, (H8. | 20, 060, 736 2,100 1,120,000 . 28,012,047 4,4 1,260,000

Town . 22,082 1 10,361,772 8 632 “" , 000 A 3, 18:

%‘Iis??u{)i-i{ : . 25 1;9;?'890 3,408 :Mu, 190
orth Dakota 357, 467 -

South Dakota_. 2, 314 407, 054 7 70, 000 )

Nebraskn_ ... , 708,710 819 778,074 4, 00{, 344

Kansas 300 43, 108 1,370 | 2,000,000 ; 27, 645, 11

‘West North Central._..._._. ! 70, 367 |38, 059, 727 8,306 1 4,340,074 21 123,8(3-1 221,036, 370

Delaware ’ : 249 140, 742 1,200 111,282 S
Maryland - ] 40,914 1,080 40, 100
Virginia.. .. 375, 312 5,252 338, 000
West Virginia. . 4 b 445, 128
North. Carolina, 7! 9 2,160 1,001,538
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‘South Carolina 854 ' 1,229, 515
Georgla... - < 2, 25, 000
Florida._: 3 : i 5 907, 00

South AANUC. oo iienian , .| 330,350 ¢ . 1,598,468 | 1024 13,132] 4,007,063

281, 484 1,185 19,125
24,500 g 2 426, 600
28, 500 . . 3, 0 827, 058
Mississippi 286 124,707 2 39, 000
East South Central........ — 7 3, i 5 375, 312 1,312,383
Arknnsns. . encioomconnn i 733 5 442, 74
Louisiang ... 5 E 1,627,172 .
QOklahoma 7 y 163,032 3 20, 250 1, 796, 663
Toxas, " 7,052 639,000 137, 250 328, 600 1,018,220

‘West South Central , 52 53, - 302,082 1,163 2,418, 788 l 2,814, 883

Montana. o, oe o 3 574 70, 000 35 3, 969,000
Tdaho 500 900, L34 1,891, 794 1 509 140
Wyoming
Colorado. ..
New Mexico...
Arizona.

62,
Nevada 8 40 914
Mountain 3,246 | 2,149,023 7,431,024 760 | 7,551,820
Washington._ 1,330 1, 0’-0, (00 b, 786, 664 9, 029, 136
Oregon_. 880 195, 200 1, 000, 000 , 000,
California 1,808 | 1,219, 764 2 117,213,728
Pacific. : 2 5 4,108 | 2,464,904 2 35,272 | 124,000, 392 3 17,929, 136

United States 213 | 18,404 | 1,502,607 | 1,708 | 140, 567 | 89,001,370 71 4 100,916 | 201,542,646 | 1,037 | 166,828 ] 289, 689, 218 13,438 | 5,623,800

! Based on regorts for 534 asaoclations as follows: Grain, 180 associations; fruits and vegetables, 58; dairy products, 176" farmers’ stores 38; tobacco, 2* livestock, 10* cotton, 18;
all others, 52. The estimates for cotton, livestock, and stores are undoubtedly too low.
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TABLE 2.—Associations, eslimaled membership and estimated business,! by kinds and States, 1915—Continued

bL

Tobacco Stores Miscellaneous Total

State and geographic division Estimated

member-
ship

_| Estimated

-1 Estimated
member-

mirmber-
ship

Estimated ro. | Estimated | poy g

business mzll:'ig"r' business

Estimated
husinéss

Estimated
business

1,135 $195, 000 5,070 {  $1,812,570

'ew Hampslurc
“Mmo:
A '\chusem- -
R -Island. . 4 )
‘CoL.. tieut . 465 139, 452 { 815,010

6,749 951,341 E 8,035 2,277,721 21, 6,974, 130

1,057 285, 085 930 1,500,000 | 12 10, 526 51, 745, 060
Now Jersoy. . . i 1,000 44, 616 2,955 32 420 7,330 393, 364
Ponnsylvania. ; & 424 89,332 42,296 800,000 | = 46,106 3,957,636

Middle Atlantic 2 2,451 419, 933 45,481 2,532,420 63,971 50, 096, 060

‘Ohio__ ; 163, 420 1,509 119,187 5,721,007
Indian . 825 564, 000 3,341, 500
Illinois 7 6,384 1,115, 618 32,670, 126

. , 610 625 10, 541, 570
1,173,344 2,760 375,000 35,380 | 37,830, 567

1,704, 450 ; 12,418 2,204,428 107,331 90, 113, 770

1,200, 000 2,619 | 1,255,008 : 58,067, 841
7 4,610 | 1,441,004 106, 758, 346
67, 500 567 130,452 1,243,427

North Dakota 888 480 675,000 : 47,260, 440
South Dakota 3, 42 1,056 000 a 23, 816, 569
Nebraska..._. ; 180, 000 4,004 7 .>32,500 ; 15,538, 528
Kansas \ 1,182, 852 5,226 | 1,941 654 32,619, 615

3,845,742 19,261 {13,380, 678 54, 42 286, 534, 775
3 46,484

600 300, 000
5,964 138, 124
1,100 63, 000

1,904 33, 600 !
South Carolina.. ; 8 8 : . 1,356 204, 324 1, 872, 609
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Georgla ...

Florida....

“South Atlantic

Kentucky.
Tennesseea
Alabama...conen PRI SRR,

185,936
557, 808

438,936
1,481,253

1,619,276

10, 269, 102

Mississippi..
East South Central

Arkansas

Louisiana
Oklahoma..cccanane
“Texas

245,130 4
377,000 |
120,000 |

08,000
574, 495
0,000
185,836

3,900,199
1, 046, 923
1,114,558

199, 643

391! I3

908, 631

7,170,323

B R Tl R

423 1 122,505
a0

! ey

i
ST~

325,388
325, 338
4 9

223, 040

906, 392
1,976, 485
2454, 747
2,346, 110

1,025 1 204,275

'

b

573, 858

7,083,734

Wyoming
Colorado

New Mexico. ...

Nevada...

Mountain

Washington
Oregon..oceamoocain
Califoriila.

(&}
w2

—
—WOWS

139, 452

1,208, 584
130, 452
371, 872
464, 840
180, 000
4

50, 000
46,181

4,823, 130
5,350,373
1,703,242
4,820,768
764, 840
521, 821
2,348, 239
93,398

th
-]

16,932

3,000, 684

20,485, §11

Pacific

11,406
y 04 26, 840
1,507 449,405

ﬁbm

6
305
3,162

371, 872
232,420
2, %0, 000

18,067, 672
9, 754, 460
121, 788, 847

United States

17,051 | 2,600,245

S
-~

1,131

3,494, 202

150,510, 970

59, 503 l 11,677,355

581

124,681

30, 292, 288

651, 186

635, 838, 684

1 Based on réports for 534 associations as follows: Gmin, 180 associations; fruits and vegetables, 5; dairy products, 176; farmers’ stores, 33; tobacco, 2; livestock, 10; cotton, 18;
all others, 52, The estimates for cotton, livestock, and stores are undoubtedly too low.
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Tasrue 3.—Associntions reporting active in the various years, 1563 to 1925
fassoclationy lsted by United States Doapariment of Agriculture]
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AGRICULTURAL COOPERATIVE ASSOCIATIONS, 1925

Tasue 4.—Asseciations, by kinds and Slales, 1925

[ Assouiations Hsted by the United Btutes Department of Agriculiure)

Btate gnel geographie division

Cotton and col~
ton products
Fornge crops
Frults and vege-
tables
Livestock
Toullry and poul-
tey produets
Miscellaneous
Miscellancous
buying !

Mulna_..
MNow Ugmpshize
Verwnond ...
Mssnehusel
Hhale Islamd. o
Cosneelicut

Mew Eaglont! o ooeeiaenan
New York .. fmmmemmmmeaann-
New Jersey.
Pennsyivania

Jblddie Allantic
o

Taclinnn

Michipan
Wisconsin

Eust Norulh Cenlral___

Minnosoto
Iown

MNebrnskn
J Y 2T U,

Delawnre.
Moryland._ ..
Dstrict of Coly
Yirginis.
West Virginia. .o
Maorth Corolinn
Soutih Corclini.
Quorgin

Tlorids,

South Atlantle

baka §m

=

T
B bl b T S0 G

Kentucky.
Tonnpesseo
Alnbninn__,_
Mississippl

Enst South Central

AATITI) 35'

[l
L2

[+
&

Arkonsus
{ “1'! Ty 1.
Okind [
Texas

Wast Soulh Centrnd

a 3::-.3-4

Wyoming.
Colorade__.
Now Mexico
Arkzonn
[ [
Wevoda

Meunntaln

Ll b g R B =Ry |

2

Washingion 2 42 - 172
Oregott_ . & 121
Caubifornls... 4 n 350

62 AN T s
Uuited States 91 J2,197 1 16 11, 237 13,338 11,770 | a4 | o1 | 68 1,217 [, 503

1 Incduding rlee and dry besng, * Including fartners' cooperative stored,




TaBLE §.—Associations and estimated membership! by kinds and States, 1955

[Based on reports from 9,463 associations]

Cotton and cotton! . . Fruits and vege- . T -
products Dairy products Forage tables Grain Livestock

State and geographic division

Associa- Associn- Associa- Associa-|

tions

Assocla Members Members [ 5% M embers Members Members

Mairie

New Hampshire
Vermont.
Massnchusetis. . v onmmee.
Rhode Island
Connecticut

4, 600
400

g b abe
=110 00 B W =)

New England
New York
New Jersey.
Pennsylvania

Middle Atlantic

Ohio — : 9, , 27,700
Indiina.. ; 25 36 24, 630
& H 50

Michigan. i 16,
Wi r-nﬁ in 29:?%

147,230

North Dakotn_.

South Dakota

Nebraska..
ansas.

HYALINDIEOV 10 "IJEd 'S ‘N ‘0F NITATIAY "TVOINHOTL

‘West North Central

Delaware,
Maryland

District of Columbia
Virginia.

‘West Virginia




North Carolina, } [}
South Caroliny,. . 4
Georgia 15
FlOridae o et et ia e e e Dl

.

South Atlantie:

Kentucky_.
Tennesses,
Alabama.
Mlississipy:

East South Central ... ..o omie

Arkansas ———— §
Lowisinnn . cemeeccres a e me————
Oklahoma.

Texns.

West South Central

Mountain it i ; : ¥ 31,030 |

Washington ' T A i )i 53 ; 2,600 2-----._-‘--..‘..‘..‘
Oregon ! 260 ¢ 9 540 i 200
California. ; H 50 | 11 2,130 | ¢ 2,500
Pacific ) e o3 22,300 i Eosmt o740, 2l 5470 P2,700
United States JEi ] 300,000; 2,197 ’ 460,0001 ‘ § 180,000 | 3,338 | 520,000 1,770§ 400,000] 391 20, 000

t Tneludes shareholders, contract members, pairons, shippers, and consignors of the 10,803 nssociations listed.  As many producers are members of several associations the number
of producers engaged in eooperative marketing and purchasing is considerably less than 2,700,000, Furthermore, not all the producers who are included are delivering proguets to the
associations of which they are members.
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TABLE 5.~ Associations and estimated membership! by kinds and States, 1925—Continued

State and geographic division

Poultry and poultry,
products

Tobacco

‘Wool and mobair

Miscellanéous
selling

Miscellaneous
buying ?

Associad prorn b

Associa-

tons Members

Associas

tions Members

Associa-
tions | Members

Associa-

tions Members

Maine

New Hampshire._

Vermont.

Massachusetts
Rhodelsland

Connecticut.

—
£

New England

New York.

-1
E

New Jersey.

Pennsylvania

Middle Atlantic.

gl 8| 8a888s

£-8
g8

Ohio_.

160, 000

Indiana

Hlinois,

Michignn._..
Wikconsin

115, 300
80, 300
131, 000
128, 300
120, 100

East North Central

—
w3

575, 000

Minnesota.. .
Towa,

Missouri...

North Dakota.

South Dakota

Nebraska. .

B B b eme C

Kansas

West North Central._

Delaware

14,230
23, 500

217, 400
179, 500

Maryland.._..

District of Columbia .. _ .

Virginia

West Virginia -

North Carolina.

South Carolina

08
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Georgia. 50 1 100 |..
Florida , I SNSRI ORI

South Atlantle 30| 4] 102,50
Kentucky. 300 § 2 178, 000
Tennessee.... 200 ‘ 3 500
‘Alabama B R RO

Mississippleecacacrcas PRI mee e m—————————— « 2001, regmames s
East South Central

2o
o

Hade

a

Arkansas
Lotilsiana..
Oklahotua...
Texas

ol

West South Central

NMontuna.

S
=

Colorado.,.
New Mexico
Arizona...
Utah...

— NI Ot

Mountain_..

-
(£}

Washington 31,700
Orc!:on 17,100
California. 91,200
PACHIC. e aieceacrmimeilesn e n e [ 2 . 17 2,400 140, 000
United States. N ) 50, 000 682 l 170, 000 i 1,217 , 247,000 | 10,803 | 2,700, 000

ds R CA

1 Includes shareholders, contract members, patrons, shippers, and consignors of the 10,803 associntions listed. As many producers are members of severa] associations the number
of producers enignged in cooperative markoting and purchasing s considerably less than 2,700,000, Furtbermore, not all the producers who are included are delivering products.to the
associntions of which they are members.

2 Ineluding farmers’ cooperative stores.

3 Numnber of associations listed by the United States Depurtinent of Agriculture, December, 1925,
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TABLE 6.—Assoctations and estimated bustness, by kinds and States, 1925

[Based on reports frem 7,250 associations]

State and geographie division

Cotton and cot-
ton products

Dairy products

Forage

Fruits and vege-
tables

Livestock

Amount
of busi-
ness

Associ-
ations

Amount
of busi-
ness

Associ-
ations

Amount
of busi-
ness

Assocl-
ations

Amount
of busi-
ness

Amount
of husi-
ness

Associ-
ations

Connecticut.._
New England.

New York._
New Jersey .

Thousand

Number! dollars

Thonsand
Number
7

Number

Thousand,
dollars

Thousand
dollars

Number

Thousand
dollars

Thousand

Number! dollars |Number|

Thousand

dollars

Pennsylvan
Middle Atlantic

Ohio..

linofs..._
Michigan

Wisconsin_. ____._.

East North Central
%\:ﬂnnesom

165,180

83, 000
32, 500
2,800
850

126, 630

164,800 |,

o8
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South Atlantic..

Kentucky.....
Tonnesses. -
Alabama....
Mississippi.....

East Scuth Central.

Arkansas....

s

O e O OOt D

&
-
I
s

s
k4

=8

2

8,080
United States.. ; 1,770 | 320,000
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TABLE 6.—Assoctations and esitmated business, by kinds and States, 1925—Continued

Poultry and poul- Miscellaneous Miscellaneous
try products Tobaceo Weol selling buying

State and geographic division
' . Assocl-| Amount - | Associ-] Amount Amount |Associ-1 Amount {Associ-| Amount [Associ-| Amount
stions | of business | -ations. {-of business of business | ations | of business | ations | of business} ations | of business

Thousend Thousand Thousand Thousand Thousand Thousend
3 o Number| = dollars - (Number] = dollars dollars dollars dollars  |Number] dollars

Maine. 1 219 50 : 800 3,000 82

New Hampshire_ ’ . 1,730

Vermont.., . .- - 7 560
Massachusetts 10 400 7,700
Rhode Island.__ P 180
Connecticut. 420 1,300

New England ) 7, ) 14,470

New York. . 10, 620
New Jersey. - 800 830
Pennsylvania_. : 4, 500

Middle Atlantic_ - 15,950

Ohio 6, 260
3,460
i 4,380
Michigan__ - 5,130
‘Wisconsin___ 50 8, 40

East North Central. 28,170

_}tﬁanesota 8,110
owa :

Missouri ). 8§, 700
North Dakota.... 00 1,600
South Dakota 1,320
Nebraska. 7, 660
Kunses___.__: 5,830

‘West North Central . ' 37,880
Delaware_ . ; 20

Maryland. L
District of Columbia.

2
B
-
=
g
&
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»
=
=
3
o
=
5
&
g
=




Virginia.
West Virginia, ccecmen femcZocaicemcnman dmamnm——se
North Carolina__

Georgia ) ( .
Florida__ . 3 34,710

South Atlantic i F 25, 921 152,325

Kentucky:.
‘Tennnesseo,

Alabama.__.
MissisSiPPi_ - cmece eeceemena

Enst South Central 117,270
Arkzonsas. .. s 17,935

Loui-iana : 38 13,340
486, 550
805

d

West South Central 128, 630

Montana, 19,690
Tdaho__.. 13, 250
Wyoming 2, 520
Colorado 1
New Mexico 2,160

5,240

4,410
80

o =lWon

o
(3

Mountain 1,930 2,165 70, 950

‘Washington. 11,100 5, 260 52, 060
Oregon..... 1,615 81 460 21, 655
California 12, 600 00 12, 550 223, 960

Pacific. : 25,315 18, 300 X 297,675

United States 40, 000 135, 000 | 200,000 :

GZ6T ‘SNOLLVIOCSSY FAILVHAJOCD TVHALINOIEDV
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. TaBLE 7.— Associations, estimated membership, and estimated business; by geographic divisions and commodity groups, 1915 and 1926
[Associations listed hy the United States Department of Agriculture]

Associations listed Estimated membership Estimated business

1915 1925 1915 1925 1815 1925
GEOGRAPHIC. DIVISION

q;ggg' Thousand
dollars

Per cent | Number | Per cent | Number | Per cent | Number | Per cent Per cent

"
=~

Q| COOW IO

286, 535
90,114
150, 511
10, 268
7, 684
20,486
7,170

56,
6,974
635,839

‘West North Central
East Nortk Central .
Pacific

South Atlantie_..
‘West Scuth Central

East South Central__
Middle Atlantic
New England

2

romor RS

[
OO =R O S0

ot e 03
g}
Do

SeiRf

B
5" o
wonpantBE

D 00 1 e w3 N
g
Sl oboomwhwe

[
~1
SO,

HEEEEE

bl B ad st ad == B

o | wwowmwaona
Llwoompbonoso
S| oo m et

BlpmBrs

_
(=3
= =
Slospenmall
-
[~
o
_M
-3
&
"
o
8
(=]
-
S

COMMODITY GROUP

460, 000
820,000
180, 000
300, 000
400, 000
300, 000
540, 000

2,700, 000

80, 061
289, 689
201, 543

1, 502
5,624
8,450
41,970

0635, 839

“Dairy products.__.
Grain

oIed
o
ek ot
[=EN

()
oo
—
SR
oba i
2AR

Jon
Bl mor
ol wu~ooe

Fruits and vegetables:
Cotton and cotton products
‘Livestock
‘Tobacco.___.
All others

-
S

—
AR adad

O | oo

»

—
©

3 bed pmd et
S| Prprpo;
o|omm-uwe
ol ocovvaso

s
S
S| o,

2
3
—
)

O [ <IDD i bt il OO

5,424

g
g

651,186

! Includicg sales by milk-bargaining associations.
1 Including sales by terminal livestock sales agencies of livestock not recelved from cooperative shipping associations,
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Tanwe 8.—Number of assoviations reporting organization chamcterzszws by
geographic divisions and States, 19261

[Azsoclatlons listed by the Unlted Stutes Dopartment of Agricylture]

FProducta
of non-
miembera

Ineorpo- Capital Patronngo
rated stock dn‘i&ends refutids

1

Blo sned goagenp e
division

Incorporated
Reporting
With  eapftal
stoek
Reporting
Paying dlv
dends
Reporting
Making re-
funds
Reporting
Serving none
toembers
Reporting
Using ¢con-
tracts

Maine
Now i Tavmnratiire
}\"ormout

acs

oFERS
-
WL ma ity

e
L2

- R4 PR

o
ey

3 glaamamq

Now York
Minw Jersey
Pantsylvanin, . _

P ]
L=Re e
—
~-jcn

mdhum

M tci!l;.nu
Wisvonsin

Edaf g 8|

g

L88

Morut Dukeatn.
Sonth Dukotn.

MNebraska.. ... -
Kansus. e wennoaaee__ -l

West North Cuutmi__ -

R Sm

o«

Doluware___ ...
Munpyiand...
Bistrict of Colainbin
Virginin,

West Virginin,
Worth Crirolinn .-
Seutl Curoling
Georpin

Florldu

South Atlentie. ...

Kuontucky_
Teninesseo.
Alnbumn__
hlisslssippd

Enst Soulh Conhml..

e b :
ok atd A
-
S
el
ol D

s
!Ifﬁmﬁo%c

gy

o
&

Blurgs
| azy|
ﬁ h-&::a.h- g; e

=
L]

Ckinhoing.
Tox:

jord PR
~i| o

West Sputh Contral_
Montann

)

Wyorting..
Colarado, .
New M edco_
Arizonn__
Utah.

MNevada

Mountain
Washington

cﬁmmgaﬁaié 2}

[
=
-1
-
jar)
L=

o=
Ll

NG
§aa|

L
[%)
=i

|
_N

§“§ Ea;s‘a!a:wmza”s t;swsnﬁus;.q al.‘:%qm»;w

=
e
5
L
[~
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. logluding indopeadent ilssoc]ntions, loeal units of fodetations, and centralized uasqcigéiqns,
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TaBLE O.—Associations, by organization characteristics and Stales, 182573

{Assecintlons Nsted by the United States Depattment of Agriciiturs)

Geogmphic divislon

Incor-
pomitlon

Capital

3

Capital
stock
dividends

Patronagoe
refunds

Business
for non-
ntembers

Contrants

Nuwber of assopiutions listed

Numbey reporling

Nuwmnlier reporting

pltul

er cent with ey
stock

Number reporling
cent paying

Wumber reposting

Per cent paying
MNutmber reperting
or cent handling non-
mamber busing

Kumber reporting

Ter cent using contracts

Now Englynd
Mldelo Attantie .
Epst Worth Contral____
West North Cenipd._.
South Atlantie.
East South Centrol.. . |
West South Central___
Mouamtain
acifie,

= 23

SUEZBERS | ver cent incorporaled

S O e OO0 Gal 2 &1y

S e

HEsY

saper | P
=g L e i~

&

3
gm
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g
Era

ok
w4

R2YREQBES | per
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o
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EEEem

2

Be
FBmohd

Gl bt ok
SEZa

2ge

United Stntes..

BlE

10, 86316, 147

ol oo miamums

&

gla

&

Leading States:
New York o ____ |
Pennsylvania_
Oht

Calltarnln____ " "

258
214
393|
330)

257
A4
330

812
3
wo
1,274
1,009
313y
487
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1 Including fadep

intioas, local units of fcder&tiom, and cen

tralized nssociatings,
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TABLE 10.—Associations with specified organization charveteristics, by commoditivs
and leading States, 18256 !

{Assoclations listed by the Unliled Sintes Departinent of Agricaiture]
COTTON

Capital Business
Incorporn- | Capiial : . | Patronnge
tloﬁ] stc[;ca: stovk divi- n:rumi;' for non- | Contracts

denls metnbiys

y..
ivi.
with

husiness
contruets

patronago
{or ponmunhbers

refunds

eapital stock
ing stoch
detwls

ing
dling

All associations lisied
Percentage incor-
porated
Porcenlage  with
Peroentage
Fercentage pay-
Poreentnge  hane
Percentage

Niem- M- N Nuni-
frer ber Ber b ber

Taxns. 40 4 7 .8 1] is

United States 12t . X G 31

1,873

| ExgEEs
| mooa~mie

FORAQGE

United Stades g 8.2 1

o
w
c

Caliornin
TFloridi...
New York._.
Arkntsas.
Michignn.__
Washingtou
Minnesoia_ .

== &
Bod
BEBECARERS

BREZEER
=

BUBSHSRNEE

RERe

&

[+.]
I3
-

RESEERBERLY

B&
O b3 (D O 0 =3 0 e R B D b

[+]
=]

5 £ 0 B b B 3 2 T

RO SORND
;.I'"-'I

= ERn T R e SR DR D

- E~T E-F- Ry o] L YR

Ll
&
=3

=8

BT R D e = T B D EA

Hansng,
Nebraska ..

mpa

SSESEEBE
g,

—

o
W b 2 DD G P D b

=
A

Missour
Indiang__ -
United States 3, 264 3,128

8

BEBERRRNE
e e O e Dl D W TR
BREITLRHBLE
=Y AN T WX Yo T e e BN |

59 nse

B

! Indegondent locals and vnits of federnlions only.
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TapLk 10.—Associations with specified organization characteristics, by commaditics
and leading Stales, 1985 '—Continued

LI¥VESTOCK

} S Capital Business
lnc;':i;r;?ru (‘;’imﬁll steck divi- P:‘l:tfrll:l-lli?}gm far nan- { Contracty
k demds metnbers

Jay-

with

capital stock
hnn-
business

for nonmern berg

pay-
palranage

porated
ing slock divi-
contrasts

dends

refunds

ing

All associations listed
dling

Perceninge ineor-
Pereentuge  wilh

Pereantage
Pereantnge
TPrerosatigo

Reporis
+ Pereeatnge

¥

Num-y N Num- Nle - ‘N Nuwm-
fer R ey
331 |
2] |
]

7

b YL
Minneaota_. : Sl T
Miinpls. .. X 7. o
Wiseansin. | 124 i
100 5
South Dakots_ Wi !
Indinng,
Nlehigan_.-
Unizp

5
Pl
o

=15 T = Ch BT =

el

=0 S8 =)

G,
=S
e 14

oA
o
3
[#x]

Uniled Stntes : 5.0 PLUN ¢

FOULTRY AND EGUS

United Slates 7 731 353 7| M1

TOBACCO

United States.. ..., 4.4 l 7 ] 26,6

WOoOL

Unfted States 4|62 74 X 53’ 3.3 #

MISCELLANEOQUS SELLING

United States SL3 | 610 | 00.3] 553 51.2[ 532

MISCELLANEQUS DUYING

Unfled Statea ... 1,207 (1,080 } 84,7 (1100 | 7.1 {1,019 | 65,0 | 954

! Indopendent locols and units of federutions only,
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TasLe 11.—Dairy producls: Associalions, estimated membership, and estimaled business, by geographic divisions and leading States, 1985

[Assoclations lsted by the United States Department of Agriculture)

£
Number of associations Membership, 1925 E Amount of business, 1925

Geographie division Esti- Geographie division | !
Num-| Per |§umu- mated N nIx‘:ust[é'd Por

. lative "
ber cent rier cent mia;er { ; business | €eBt

Geographic diviston Cumu-
lative
per cent

Tgo;:{saﬂd
ouary

East North Central 165, 150
West North Central...ooion } §74 1 126,030
Middle Atlantic.c.oo.cvinn
Pacifice qereoovoann e !
New England..ceqeeoenoni
South Atlantie :
Mouniain.. ... PR
East South Central __._..;
‘West South Central West South Central._..._.

TUnited States: United States._... 460, 000 TUnited States

Leading States; Leading States: Leading States:
Wisconsin. .. New York.. 79,300 Minnesota....
Minnesota Minnesota 78, 200 New York

Wisconsin. Wisconsin..

Peénnsylvania. California._.

Jowa.l._._ Pennsylvania.

Michigan_ Jowa

Michigan.

Illinois:_

Ohio

Massachusetts..

‘Washington.

Conpecticut..

Vermont

Maine. .

Maryland.

All others

w
2

WAUS NGOG
w3
e

[=3-4-R S RNY- P IT -1

West North Central 131,480
East North Central
Middle Atlantic
New England.
Pacifie

East South Central.
South Atlantie. .
Mountain,

19
o

B i O3 e O D ml ke O

East North Central__.....
Waest. North Central_
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8

"
b

L abnkbe

New England.. ...
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Mountain

South Atlantie..__

ey
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Michigan._
New York._.
Pennsylvania_.
Oregon._.__
Vermont..
Nlinois_ .

‘Washington..
South Dakota.
Californig. .-
Nebraska
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TaBLE 12.—Fruils and vegetables: Associations, estimated membership, and estimaled business, by geographic divisions and leading States, 1925

%6

[Assaeiations listed by the United States Department of Agriculture}

Amount of business

Number of associations Membership, 1925

! ;
! !

Geographic division Geographie division Esti- Geographic division Esti-
mated | Per mated
member-{ . cent business

ship

Curu-
lative
per cent

Num-
ber

Thousand
dollars
PacifiC e eeeeeaa 150, 600
South Atlantic..... 66, 370
East North Central 19,3%
Middle Atlantie__ 14, 150
Alountain ..o .e-- 7
West South Centra 8, 530
West North Central 6, 590
New England 6,470
New England.ce_ioeo.] East:South Central 5,240

United States United States 280, 000

Leading States: Teading States:
California Californin 132,
Florida. 34
Virginia..
Washinglo

8

(=1l =Xe T~ o

O AW DN Tt

Preifle. - cnvenccmenacniion
South Atlantie.

Mountain

East North Central ... .
West South Central .
West, North Central__.
Middle A tlantic....
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o
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United States_....-.

Leading States:
California
Florida_..
New York...

w
Busppoppparmannal |8
{=]
8
f=]
=
@D

%]

56992 9 90 15 i e £ £3

k

g

ggsg

Virginia...
New York.
Michigan. .
Colarado....
Washington..
Arkansas...
Oregon
Minnesota.
Missouri
Geargin_. .
Tennessee...
Louisiana__
All others

Washington..
Minnesota...

g
prwswxidl

Michigan..

Massachuse

New Jergey:
Indiona..

b
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1 Including Utsh Sugar-heet Cooperative Asscciation.
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TasLe 13.—Grain: Associalions, estimated membership, and estimated business, by geographic divisions and leading Slates, 1925
[Associations listed by the United States-Department of Agriculture]

1 . i
Number of assaciations t Membership, 1925 ! Amount of business

i .
b ; 3 ,
. “1;‘;(“;1 " Cumu:| . Geographic division Esti- Cumu-
P mate Iative | e | mated lative

'“‘L;%‘i}r’f" per cent;’ ~ ' husiness Iper cent

Geographic division | ¥ Geographic division

Thousand
dollars
West North Centrsl 463, 000
Eust North Central.
: West South (‘entml 41,000

Mountsin. 1
Pacific......
Middle Athntic
South Atlantic.
New England._....
East South Central..

. West North Central

" East North Central ..
West South Central
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West North Central..
‘East North Central
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West South Central. .
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Midgdle Atlantic..
South Atlantic. _.
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New England._.___
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Oklahoma...
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Wisconsin: ..
‘Washington.
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TaBLE 14.—Livesiock: Associations, estimated membership, and estimated business, by geographic divisions and leading States, 1925
[Associations listed by the United States Department of Agriculture}

Number of associations Membership, 1925 Amount of business, 1925

Qeéographic division Geographic division | - Estl- Geographic division : "
Num-{ Per (l:u‘{}f‘g v mated | Per %‘%Eg’ Num- n]:‘lft'g;l Per (,‘:l‘ﬁ"“e‘"
ber | cent per cent miﬁge" cent | ok cent ber | husiness | cent per cent

Thousand
: dollars

West North Central 164, 800
East North Central. b 132,000
Pacific 8, 050
4, 000
d, 220
3,100
2,550
‘) ‘740
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West North Central
East North Central
South Atlantic..__, ..
Enst South Central.
Mountain
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United States 3 ! United States
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Leading States: Leading States:
Missourl IHinoi

W

‘Wisconsin.
Missourt..
South Dakota.
Indisna.__.
Michigan.__
Ohj
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ING8E8

Indiana.
Missouri
Wisconsin....
South Dakota.
Michigan. ...
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California..
New York. ..
North Dakota,
All others
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West Vlrglmu
All others..
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TaBLE 15.—Wool: ‘Associations, estimated membership, and estimated business, by geographic divisions and leading States, 1925
[Associations listed by the United States Department of Agriculture]

Number of associations | Membership, 1925 Amount of business, 1925

Cumu- QGeographic division nll'}asttéa Per Cumu-

lative, lative, mated
per cent); miﬁ}ger' cent e cent business

QGeographic division Geographic divisien Esti- Cumt-
5‘,’1" lative,

per cent

Thousand
dollars
2,980
2, 660
East North Central. .. 2,370
West North Central___ 940
Middle Atlantic 470
South Atlantic...._.__.o._ 3 290
East South Central
New England

United States

| West Norih Central...

Middle Atlaniic_
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Xast North Centr:
Mountain_
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Tavue 16.—Associalions purchasing supplies, by geogrephic divisions and States,
: 1825
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